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Scheuer says: 


I'll be seeing you during 
JUNE MARKET WEEK 


\s always. | am looking forward with much pleasure in 4 
extending a personal welcome to my many friends who 
will attend the Chicago show. There I will have on 
display an entirely new and extensive line of display 
fixtures in) metal and plastic. including several new 


patented items. 


To those who may not attend and will be unable to 
inspect my new line I can assure them that the new line 
comprises an array of display fixtures that are unsurpassed 
for design. workmanship and practicability. The demand 
for Scheuer fixtures continues brisk and gives indication 


of an active Fall season. 


JUNE MARKET WEEK i 
Booth 20, Exhibit Hall nen 
Palmer House, Chicago, June 27-30 B 








PREATIONS, -INC. 


—— 307 WEST 38+ S$T.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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G-917 ‘CAMPUS WALL" COMURA. Stone masonry and grillwork design against clouded blue 
sky softened with shadow and red, yellow leaves creates realistic Fall atmosphere. Half tone silk 
screen processed in 12 oil colors onto flexible Comura stock. Use with design G-916 for Back to 
School promotions. Size: 30” x 90”. $5.75 each 
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G-407 ‘PENCILS FOR SCHOOL" Comura Design features giant reproduced necessary pencils 
reminding all of the work ahead for the school year. These reproductions are done in a landscape treat- 
ment with the copy reading ‘‘Back To School"’ on the lower pencil, and line drawings of children 
in prankish incidents on the top pencil. Silk screen processed in 9 rich oil colors in half tones on 






flexible Comura stock. Size: 15” x 90”. $4.95 each 





BACK T0 SCHOOL 


G-422 “BACK TO SCHOOL APPLE.” This wonderful 
reminder of an apple for the teacher is reproduced in WLS 
Crystalfoam and sprayed in the natural tones of the fruit, 
with the copy ‘‘Back To School"’ lettered on the green leaf. 
Excellent for your ‘‘Back To School"’ windows, interior, or 
ledges. Light in weight, and can be suspended or placed 
on backgrounds. Size: 20° Wide, 32” High, and 5” Deep. 
$4.75 each. '2 doz. $27.50 








wl figures are cut out from WLS Crystalfoam, and are 
ratural designs for a ‘‘Back To School"’ promotion. The 
Wise Old Owl featured in the cute characteristic of the 
stern professor, finished in simulated scholastic robes and 
‘ortar board, is excellent for window, ledge, or spot treat- 
nents. Sold individually, or in sets in two sizes: 


A—19” high, 19” wide, 7” deep. $3.95 


8-30" high, 27° wide, 12” deep. $6.50) 91-00 per pair 





For that special emphasis on “Back To School” promotions, WLS 
Comuras and properties afford excellent display settings for a wide 
array of merchandise for the teen-ager and college student. They are 
appealing, interestingly designed, highly colorful, and offer a wide 
range of versatility of us: ges in your Windows and departments. 
Newest properties in WLS Cry stalfoam. Be the first to use it. 
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W. L. STENSGAARD AND ASSOCIATES, 


300 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
SPECIALISTS IN MERCHANDISE PRESENTATION » DEMONSTRATIONS 
















-918 * “CAMPUS 

GATE POST" COM- 

a URA. An architectural 
column design keyed 

with fall colored vines 


DISPLAYS 





G-404 ‘BACK TO SCHOOL" Comura Design featuring the bound edges of treasured books spell- 
ing out ‘Back To School" on a walnut background shelf with book ends of typical school days themes 
—the wise old owl, and the ever popular apple for the teacher, in 10 gay, bright colors depicting a 
clever illusion of depth on flexible Comura stock. Size: 15” x 90”. $4.95 each 


G-405 “BACK TO SCHOOL" Comura Design—This simulated shelf of books 
featuring the volumes of the basic studies of reading, writing, and arithmetic 
through the classics, is cleverly done in 14 oil colors. Copy is provided by the 
bound edges of these keys to learning, books arranged vertically against a 


6406 “THE WISE OLD OWL." These cute appealing dark blue background on flexible Comura stock. Size: 15” x 90”. $4.95 


G-440 ‘‘COLLEGE 
SHOP"' Comura De- 
sign. This attractive re- 
production of an ideal 
departmental identifier 
is silk screen processed 
against a simulated red 
wood background spell- 
ing out the identifica- 
tion ‘‘College Shop." 
The letters can be easily 
cut out and mounted on 
wall board or Masonite 
Size: 20° x 60’. 

$5.95 each 


and swirling oak leaves. 
Ten biending autumn 
colors, browns and 
deep reds predominat- 
ing, are half tone silk 
screen processed in 
FREE... sculptured effect tech- 
nique onto flexible 
20 page Fall and Comurastock. Size: 15° 
Christmas Cata- x 90°. $3.75 each 





logue .. . 265 de- 
signs 50 ‘‘How 
To Use'’ Sugges- 
tions . . . send 
today 
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THE DISPLAY PUBLISHING COMPANY - - 1209 Sycamore St., Phone PArkway 7662 - - CINCINNATI, OHIO 


EASTERN OFFICE: 47 West 57th Street, New York City 19. Phone PLaza 3-5989. 
WESTERN OFFICE: Duane Wanamaker, 610 South Broadway, Los Angeles 14. Phone MUtual 2161. 
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CLEVELAND OFFICE: J. R. Monk, Macintyre, Simpson & Woods, 1900 Euclid Avenue, Cleveland !5. Phone CHerry 1501. 


Member Audit Bureau of Circulations. 
for the United States and Canada; foreign, $4.00 a year. Canadian and foreign orders payable in U. S. funds 


y York bank draft. Single copies, 30 cents. For sale on news stands supplied by the American News Company 
s second-class matter September 20, 1922, at postoffice at Cincinnati, Ohio, under act of March 3, 1879. 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


OUR NEXT ISSUE 


Among interesting articles scheduled for the 
July issue, in addition to regular agenda, is a 
complete report on the National Association of 
Display Industries’ Market Week in Chicago... 
another on how display is handled at The Cres- 
cent, Spokane . . . one on display shipping 
problems and some answers to them... and a 
number of others of equal interest. 


THE COVER 


Harold McLaren, display director for The Bon 
Marche, Seattle, Wash., created the window 
display seen on the cover to tie-in with the out- 
standing motion picture, "The Red Shoes". The 
theme, lighting, color use, timeliness and setting 
in general make this display superb.. The figures 
of course are the ballerina and the cobble 
from the ballet. 
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This month sees the opening of a romantic fantasy of the Victorian epoch, 
_ at 498 Seventh Avenue in New York where so many splendid shows have been staged in the past. 


Titled “Dot’s Crystal Palace’, this prophetic production, this mine of sparkling ideas for Fall, : 


this culmination of a half-century’s éxperience in Display, : 


is something every store executive should see—and the sooner the better. 


‘in Chicago: See us on the Club Floor at the Palmer House during N.A.DJ. Market Week, June 26, 27, 28, 29. 


Le \W 
D6 Wlbiiwes due DOT WILLIAMS, PRESIDENT «- 498 SEVENTH AVENUE, NEW YORK 18 


MARY BROSNAN MANNEQUINS «+ CYRILLE STEINER FIXTURES 








DISPLAY WORLD JUNE, | 949 


















We will have a larger- 


than-ever showing at the 
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“LT announce with pride that TOM LEE. nationally 
known display and exhibit designer. will design 
yearly for the next four years. two original window 
creations especially suitable for presentation in my 
patented mirror window devices. Blueprints and 
installation instructions for these Tom Lee creations 
will be available. exclusively. without charge. to all 


Shipman franchise holders” TOM LEE 
Nationally famous Designer 








Frederic Shipman 





TWO BIG REASONS 


why you should visit Room 782. Palmer 


House. during Chicago Market Week 











On Exhibition For The First Time—The New Patented 


AMPHITHEATER WINDOW 


The most EXPANSIVE — most DRAMATIC — most 
BEAUTIFUL Mirror Window Ever Created 


Get the facts regarding the 


FOUR YEAR FRANCHISE PLAN 


Designed to give the better stores in smaller cities the opportunity the larger cities 
have enjoyed for the past five years — to have the SHIPMAN PATENTED MIRROR 
WINDOWS with the privilege of taking care of the financial obligation from the 


regular display budget. 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVENUE NEW YORK 18, 


























DISPLAY WORLD 


il are cordially 


invited to our showrooms 
Sunday, June 26th thru 
Friday, July tst....our 

complete Christmas Line 


will be on display...... 








Our Station-wagons 
will escort you from 
the Palmer House... 


Sch ac as 


SINCE ‘1686 ~ 
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SALES PROMOTION Thru... 
7, ‘ ‘ tt /, te3 e 


for all size stores 








MODEL MI4I1 e@ Capacity I4xl1 inches @ Hand MODEL M1422 @ Capacity 14x22 inches @ Hand 
Inked @ Prints any styles of type as well as cuts in 2 Inked @ Good impressions @ A large machine at low 


or more colors at once. price @ Dial Pressure Control. 
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MODEL M2228 @ Capacity 22x28 inches @ Self-Inking MODEL MKI422C e@ Capacity 14x22 inches. Users 
@ Patented Lock Steet © Reregistration @ Lever claim 20 to 25% increase in production with this unit 


pressure control @ Geared Pressure for operating ease. over hand inked models. 


Liwe-O-Sertbe 


Various Models are produced to meet the needs of every business. The Morgan Co. alone makes sign machines to fill 
every merchandising requirement. We are in a position to make recommendations without partiality to one type of 
machine. One business may need a small machine at low price that does a top quality job, while the busy signing 
department requires a combination of top quality and maximum speed. The Line-O-Scribe is most flexible with 
® exclusive patented Dial Pressure Control @ Self-Inking @ and Reregistration. 


May we furnish our Tested Sales Promotion System and complete information? 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 4I 


Showing in Room 816, Palmer House — June 27-30 — N.A.D.1. Market Week 
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@® SHOE FORM CO. INC., AUBURN, N.Y. 


Scaienmanete 
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This brand new book will be a great workaday 
help for the busy display man. Idea after idea for 
practical, easy-to-install, sales-compelling displays. 
Item after item of the best in pictorial panels, val- 
ances, three-dimensional cut-outs and _ structural 
background materials. 





Yes — this is more than a catalog. It’s a real refer- 
ence book of display ideas and information. What to 
use and how to use it. Full of suggestions and props 
for smart windows and inviting interiors. 


Be sure to get your free copy of the new Sherman 
Fall-Winter Display Guide. Send the coupon today. 


\\ 
f SHERMAN DISPLAY ACCESSORIES FOR FALL AND WINTER 
e : NOW IN STOCK, READY FOR ORDER, AT YOUR DISPLAY DEALER 
Sherman Paper Products Corporation 
Newton Upper Falls 64, Massachusetts 
Please send me my FREE copy of the new Sherman 
Fall-Winter Display Guide. 


NAME PAPER PRODUCTS CORPORATION 





tt 
ADDRESS Newton Upper Falls 64, Massachusetts 


CITY ; __ STATE LOS ANGELES * NEW YORK * CHICAGO 


























an announcement 


of importance to you 

THE CZECHOSLOVAK GLASS EXPORT CO., LTD. 
exclusive agent controlling the sale 
of all Czechoslovakian Christmas 
tree ornaments, is pleased to announce 
the appointment as sole American 
representatives and distributors: 


THE WALCO BEAD CO. 


Walco Bead Co. has a complete display 
of these magnificent decorations on 
en permanent display in their showrooms. 
We suggest you visit Walco at once. 
You'll want to order these fairy-like 
ornaments immediately. 


Delicate colors! 
Breath-taking patterns! 
A glorious assortment 


of shapes and sizes! 
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Used by many of the world’s most 
successful merchandisers. This is the orig- 
inal Showcard Machine—manufactured since 1930. 
Illustrated is the Model B, one of three models that cover 
all needs. 
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Profitable retailing in competitive markets, calls for 
aggressive, well-planned display programs. And awaiting 
display directors and key personnel during MARKET 
WEEK are the latest creations and inspirations of 


the display industry! Plan to attend... 


N.A.D.1. MARKET WEEK 


JUNE 27-30, 1949 
PALMER HOUSE, CHICAGO 


PROGRESSIVE 

















NATIONAL ASSOCIATION (UMlaVdl! of DISPLAY INDUSTRIES 


PRESENTATION 11 EAST WALTON PLACE. CHICAGO, ILLINOIS 








the open door 
to NEW IDEAS in 


mannequins 
by CARRATA 


To innovations like the Action, Slumberland, 
Half-Size, and Half-Pint groups, CARRATA now 
adds the “Jury-Bilt” group of Mannequins that Sell. 


Developed with the cooperation of a jury com- 
posed of California's top stylists, distinguished 
designers and leading department store display 
and visual merchandising directors. They... 


—eliminate former flaws in man- 
nequin design. 

—incorporate ideas that improve 
both appearance and service. 


—present a line that is by long 
odds the smartest, most sales- 
potent in mannequin design. 


VISIT OUR EXHIBIT 
AT THE N.A.D.1. CONVENTION 
JUNE 27 to 30 
PALMER HOUSE... CHICAGO 

Rooms 813-814-815 . . . if you want to see all 
these (and more) new ideas that make CARRATA 
Mannequins SELL! 

Here is ample evidence of the fact that— 


“MERCHANDISE PROPERLY DISPLAYED IS HALF SOLD!” 


Representatives 
BILL ROGERS BOB LEO TED DEXTER 
1150 SOUTH LOS ANGELES STREET - LOS ANGELES, CALIFORNIA 


JACK CAMERON, Jr., 606 Hillside Road, Glenview, Illinois 
JACK CAMERON, 900 Club Circle, Glenview, Illinois 
LOTHAR F. DITTMAR, 174 Crestwood Road, Fairfield, Connecticut 
J. DUNCAN WILLIAMS, 1009 Ocean Front So., Jacksonville Beach, Fla. 











NEW 
‘white 
christmas’’ 
store 
display 


ideas... 
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JUNE MARKET WEEK 


IN CHICAGO 


JUNE 27TH TO 30TH INCLUSIVE 


OUR 


CHRISTMAS LINE 


ON DISPLAY 


PALMER HOUSE 


ROOMS 832-33-34 AND 35 


EIGHTH FLOOR EXHIBITS 





[G2 | ruc L. J. CHARROT COMPANY, INC. 
Sh) Degree onfetis R ecconnton 


ve ART DISPLAY STUDIOS 








36-38 WEST 37TH STREET 


NEW YORK 18 fy 
“OUR TWENTY-NINTH YEAR SERVING DISPLAY" . a’ 
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WHY TRIM YOUR WINDOW WITH DUMMIES? 


Science has certainly taken medicine out of the witch doctor 
class and, just as surely, Barrango’s mobile man has taken 
mannequins out of the dummy class. Buy one or a dozen, 
but be sure to activate your windows with an inoculation of 
this modern merchandising elixir. Booth No. 8 at the 
Chicago convention. 


BARRANGO 
MANNEQUINS 


579 Market - San Francisco 5 


B. A. JACOBS CO., Los Angeles 


CRYSTAL FIXTURE CO., Chicago DISTRIBUTORS 










of subscribers 


helps us serve 


DISPLAY WORLD 


How a continuing survey 
































ETTING direct, periodic reactions of 
G subscribers and making editorial use 
of the facts thus obtained is a practice used 
by progressive publishers to build and main- 
tain readership. In this publishing policy 
we are aided by our membership in the 
Audit Bureau of Circulations. 


A.B.C. reports, based on actual audits of 
our circulation records, show: How much 
paid circulation we have; how much is un- 
paid; an occupational or business break- 
down; how the circulation is obtained; 
where our publication goes; how many sub- 
scribers are in arrears; the renewal per- 
centage, and other facts concerning our dis- 
tribution. The reaction of readers is re- 
flected in this factual information. If the 
report shows, for example, that the number 
of subscribers in a certain occupational 
group has dropped, that’s a signal for us to 




























Adv ertis ers 


and 


Readers 


find out why and correct the cause. Thus 
our A.B.C. reports are a constant guide to 
editorial action and improvement. 


A.B.C. reports are primarily for the bene- 
fit of advertisers in making it possible for 
them to select media on the basis of facts 
and to buy space with the assurance of re- 
ceiving full measure for their advertising 
dollars. The interests of advertisers are ad- 
ditionally served through the publisher’s 
use of the reports as a perpetual survey of 
subscribers and as a guide in building and 
maintaining the reader interest that con- 
tributes to advertising value. Ask us for a 
copy of our A.B.C. report and then study 
it. It provides a continuing survey of our 
subscribers. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has re- 
sponded to a publication’s editorial appeal. With the 
interests of readers thus identified, it becomes pos- 
sible to reach specialized groups effectively with spe- 
cialized advertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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. LOWEST COST... Less than one-half the cost of 


other forms on the market! $36. doz. 
Above: Side view of No. 109 
Formoselle % Shell showing 
clean lines and superb work 
manship 



























LIGHTEST WEIGHT... 12 ounces — one-third 
the weight of competitive forms—therefore, 


easiest to handle. 


Left: View of back of % Shell 
Note the deep cavity with 
overlapping edge which 
helps to hold garment 
securely in place 


NO. 109 %- Shell 


$3.25 each 


FASTEST, EASIEST TO USE... Just tuck garment 
into cavity in back of form and insert some crinkled 


paper to hold it in place. 


RIGID CONSTRUCTION... . Will not chip— 


resists cracking and crushing. 


EASY TO CLEAN... Brushing, vacuuming or washing 


in warm water keeps Formoselle Forms spotless. 


TWO FINISHES... Available in painted or 
flocked finish—flesh color. 


Beautiful Formoselle Forms strike a new. revolution- 
ary note in the field of display for ladies apparel. 
No other forms match the excellent workmanship, 


superb styling and superior features of Formoselle. 





Order Formoselle Forms direct from 

your local iobber or write us for the 
* Right: This photo shows side 

name and address of your nearest jobber. : conasintalte 


view of Formoselle Full Form 






NO 110 Full Form = pee 
$ NO. 110 © 
4.95 each 
A DIEVIStON OF WESTERN PULP Co. 


Displays Company 


111 N. LA BREA AVE. @e LOS ANGELES 36, CALIF. 
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“BONUS 
Light... fluffy... realistic sparkling snow from Metal 
Goods...made of pure white plastic...and ready to 
add a glamorous wintery touch to your displays! 
Flame resistant and easy to handle, easy to clean up, 
* Over 1'/20 bushel at the it's the ideal display material. Available NOW in the 
bushel price. 3% lbs. gross. new BONUS-BUSHEL cartons. 
2 Ibs. net. 
5201 Brown Ave. St. Louis, Mo. 
METAL we _ | ¢€ olm oq 
amend 5201 Brown Ave., St. Louis, Mo. 


| 

| 
Please have the nearest Metal Goods jobber quote me prices and details. 

: | 
: : S$ : | Name 
tT ra’) 7 Address 

| 

| 

| 


City State 


My jobber’s name is 
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For Outdoor Signs 


EXTERIOR-TYPE 
Douglas Fir Plywood 





Manufactured with complete- 
ly waterproof phenolic resin ad- 
hesive, especially for permanent 
exposure to weather and water. 
Exterior-type Douglas fir plywood 
will help you build striking, long- 
lasting outdoor signs. Several 
appearance grades are availa 
ble. For most sign applications, 
PLYSHIELD will be most versatile 
—the grade with one face suit 
able for finishing. Other grades 
of Exterior are available for uses 
where both faces are to be 
finished. 





For Displays and Fixtures 
INTERIOR-TYPE 
Douglas Fir Plywood 
This versatile, durable material 
is available in several appear- 
ance grades ideally suited for in 
terior display work. For such ap- 
plications, PLYPANEL will be 
most useful. PlyPanel grade of 
Interior-type plywood has one 
face suitable for finishing. Most 
popular thicknesses are from 
14” to %4”. Several stock widths 
and lengths. Other grades are 
available for uses where both 
faces of the panel are to be 

finished. 

































For more information, 
write the Douglas Fir 
Plywood Association office 
nearest you: Tacoma 
Bldg., Tacoma 2, Wash.; 
8148 Daily News Bldg., 
Chicago 6; 1232 Shore 


ham Bldg., Washington 5, 
D.C.; The 500 Fifth Ave- 
nue Bldg., New 
City 18. 


York 





Douglas Fir 
PLYWOOD 


LARGE, LIGHT, STRONG 


Panels 
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For Outdoor Signs and Cut-outs 
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SAVINGS F3@) SLO. 5 
BONDS X-RAY SHOE 















SHOE FITTING 


REPAIRING 











































DOUGLAS fir plywood is real wood in large 


panel sizes light, strong, easy to work 
with any type of tools. Plywood is split-proof, 
puncture-proof; it can be jigged to intricate 
designs, bent to pleasing curves, given any 
finish quickly and easily. It’s now available 
in several stock sizes: Widths — 30” to 48”; 


Lengths 





60” to 144”; and extra-long panels 
for special jobs. Here is your most versatile 
outdoors or in. 


Make use of its many outstanding advantages! 


sign and display material 
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Now 
EATON “VELVETY” GRASS MATS 


Eaton 3' x 6' ''Velvety" Grass Mats are now available in beautiful, eye-catching colors for fashionable displays 
- - the same well-known "Velvety'’ quality with special one-inch stitching, dyed in a gorgeous range of striking 


color tones. The following colors are available: 


Jade Green Scarab Blue Burnt Orange Forsythia Yellow 


Chartreuse Rancho Rose Siena Brown American Beauty Red 


Call your display jobber today and ask him about Eaton "Velvety" colored mats. Insist on Eaton "Velvety" and 
get the best. 








Wishing You 
A Mery Merry Christinas 
Display... 


of originality. A distinct creation, individually presented, 


That @rean WINDOW 


| Controlled and offered exclusive in each city 





See it first for exclusive use in your city .. . of course there are many more unusual 
UNITS, tastily designed and every one NEW for CHRISTMAS ... FALL... 
BACK TO SCHOOL ... also an exclusive FUR promotion with a few towns open 
(sold in 15 cities) SEE IT at our Christmas showing in 


BOOTH 9) the ABRAMS line... 
EXHIBITION HALL ... Palmer House 


JUNE MARKET WEEK 
CHICAGO, ILL., JUNE 27 to 30 


Presenting Mutual Display Mfg. Co.'s lines 


ARNOLD J. ABRAMS WILMETTE, TLL. 
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Visit our Sho-rooms in New York 


AFTER CHICAGO SHOW 


for Smart XMAS and FALL 


Showing of “Natures Rest”! 


@ WREATHS = ROPINGS Sect steth Pepper Grom 
© WEES @ NOVELTIES §— [°° steerer arr 


© PLASTICS ° SNOW SHEETS 





























e SNOW 
WRITE FOR PRICE LIST 


“ARTS and FLOWERS DISPLAYS INC. 


: MANUFACTURERS—CREATORS—IMPORTERS 
| 43 W. 56th ST., NEAR 5th AVE. NEW YORK 19,N. Y. 


*Reg. U.S. Pat. Office 













































MADISONTA., INC, is looking 


forward to seeing old friends and making new 
ones at the coming National Display Conven- 


tion at the PALMER HOUSE—ROOM 763. 
MADISONTIA, INC. 


America’s Largest Mannikin Refinishers 








NEW YORK DALLAS 
164 W. 25th Street 1209 S. Industrial Boulevard 
New York 1, N. Y. Dallas 2, Texas 
PASADENA SAN FRANCISCO 








1881 N. Fairoaks Avenue 577 Howard Street 


Pasadena 3. Calif. San Franciseo 5, Calif. 
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Frostee Sno Blocks look just like 
They 
They 


cakes of firmly packed snow. 
are ideal for summer displays. 
to any display. A starched dress. a 
pair of ventilated shoes, electric fans. 
cooling drinks, deep freezers all 
can be displayed with Frostee Sno 
Blocks. 


walking down a sizzling sidewalk just 


It’s a treat for hot shoppers 


to see such a cool looking display. 


And that’s what you wart custom- 


ers to look at your displays. 














sive a realistic, C-O-O-L atmosphere 







You Can Create This CO 
On The Hottest Days-- 


Whether your displays are simple or 
elaborate, you'll find uses for Frostee 
Sno Blocks. One Sno Block slanted 
in a counter or window display forms 
a perfect rest for cold creams, black 
leather gloves, jewelry, canned juices 
and novelties. Cut a Sno Block in 
pieces, perhaps in irregular shapes. 
Spread a dozen Blocks around a big 
Build a snow fort or an 
igloo. Cut letters to spell out “COOL 
INSIDE.” Blocks are 


the displayman’s dream come true. 


window. 


Frostee Sno 


Call your display jobber today. He can 
show you how to create low-cost, eye- 
appealing spring, summer, fall, Christmas 


and winter displays. 








25 





L Illusion 
t Low Cost 


It is easy, and real fun, to design a dis- 
They 


are easy on the budget because they 


play with Frostee Sno Blocks. 
are low in cost and can be cleaned 
and used again in a later display. 
Sno Blocks 


are 15” wide, 22” long, 6” thick. They 


They are easy to set up. 


stand by themselves and can be held 
together by skewers which we fur- 
nish. They are fire-proof, vermin- 
proof, and won't harm merchandise. 
You will like them. 


your next counter or window display. 


Use them in 





O° 


°° 


Sne® CemPANnY 


WINDOW DISPLAYS 





” wy 
HOLIDAY DECORATIONS 
ie osttenet mace. eaten mena aeeny) 


ANTIOCH, ILL. 
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..« To Capture Every Eye! 





















Manhattan Introduces 3 New Lines! 


1. FORMS 
2. MALE “HE-MAN” MANNEQUINS 
3. NEW FASHION LINE OF MISSES’ MANNEQUINS 


~ Magnetize” your displays with these “eye-pullers”. 
New perfectly designed forms and mannequins 
vracefully sculptured in papier-mache’ or plastic. 


Youll be amazed at their expressive 





qualities and life-like appearance. 


all aimed to attract customers to Drop in during 
your displays and create sales. CHICAGO 
DISPLAY MARKET WEEK 
Manhattan Mannequins, Inc., are also the creators of: June 27 to 30 


@ MULTIQUINS to see the semana line 
Advance Mannequin Co. 





e KIDDIE-QUINS 936 W. Madison Street 
@ REGULAR WOMEN'S FIGURES Chicago 7, Ill. 
@ REGULAR CHILDREN'S MANNEQUINS a ee ee 


Write for new illustrated brochure on Kiddie-Quins and Children’s lines. 


MANHATTAN MANNEQUINS, Inc., 119 Prince St., New York 12, N. Y. 
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men SNEDAKER VARIBENDS of 
Tempered Masonite Presdwood are ready- 





16-1C-8 © 


curved for your use in modern display 





design. Graceful rounded corners, “U” and “‘S” 





shapes make possible a wide variety of 





unique and interesting displays which attract 
instant attention by their shapes alone. 
Varibends come in 8 and 12 foot lengths, 
in varied widths from 1 to 4 feet, and are 
stocked in 18 basic bends. They are easy to 





saw, can be nailed, drilled, edge planed, 
sanded and bull-nosed. The surface is resistant k 
to acid and water, and excellent for | 
smooth enamel finish. 

Masonite Presdwood is strong 





and durable, suitable for permanent 











installation if desired. Economical to 











use, saves time and labor. Varibends displays 
are easily set up, repacked and shipped. 





Send for 
illustrated brochure 











FRANK C. SNEDAKER & CO., INC. 
9th & Tioga Streets, Philadelphia 40, Pa. 


New York State Representative: 
Charles F. Flynn...1465 Broadway, N. Y. C., N.Y. 
New England Representative: 

James F.Farrell...45 Lincoln Street, Dedham, Mass. 
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he Architect Looks At Display 


specializes in 
and 
firms B 


(Wells-Poete: 
Store 


} as done 


work tor 


Mat 


many he Chat 


Bamberger's, 


tions 


Interiors, Offices, 


such 


les ot the 


department 
and 
Altman, 


designed 


showrooms, 


Sy and 


installa 


handise 


} 
} 
I 


Or mer 


greatest sing 


{ 
, : 
Sdies Volume 

designing a 
an existing struc 
| 


unction, he has directed 


mward devising aid 
the display 
thre store 
handise seCCTH 
merchandise 
le open 
covered 
thor 


Tact, 


id be Cll 
been, in 


excitement, tl 


and the 


haggled over 


of tamiliar and 
right at 


all made the 


Taces new ones, 


hand to be 


200ds 
day a vivid 


shopping ex- 


perience; no one needed encouragement. to 
participate. 
But 


great 


when these forerunners of today’s 


department stores were walled in, 


had to be 
customer tram 


wavs found to lure exterior 


The 


and 


inside natural means 


adopte ad 


were display advertising 


—Upper left, the Men's Shop at L. Bamberger 
& Co., Newark, after remodeling. . Upper 
right, the Little Shop on the third floor of 
R. H. Macy & Co., New York City; the color 
scheme is gray and tangerine. 
left, Men's 
Shop. Lower right, a portion of the main 
floor of B. Altman & Co., New York City, 
double type 
counter. All examples are of work done 
by Wells-Poeter, and the photographs are 
by courtesy of that firm— 


Lower 


another section of Bamberger's 


showing a horseshoe jewelry 


The show window is no longer necessarily 
restricted to a framed picture. <As_ we 
frequently see, it may even, in the so-called 
“open front,’ expand to include the entire 
store interior as a display.. But whatever 
form it takes the architect will consider 
the possibility of mechanically varied levels, 
of expansion or the 
single or grouped show windows; and most 
important of all, the utmost flexibility in 
lighting arrangements, which may_ includ 
various facilities to paint with light. Thes« 
factors of potential 


contraction in sides ot 


artistic and 
value to the displayman witl 


are all 
practical 
yet no consideration of any actual ba 
the skeleton the 
latter 


changing resource of the dis] 


ground materials beyond 


architect provides. These are 
marily the 
with the store pol 
to be attract 
rained to the subtleties of display, 
the Ss] 
The n 


r yle ot 


manager. Familiar 
regarding the type of traffic 
and 
with 
that the architect has provided. 
first The 


creates a mood by working 


chandise 1s always. 
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—At Bamberger's, free-standing floor cases 
are used; better slacks are placed in a series 
of pull-out trays; the trays are sideless and 
form a continuous surface, simply moved by 
sealed metal handles. . . . Eye-catching dis- 
play cases are used in connection with the 
new elevator wall at Altman's store in East 
Orange, N. J. . . . The hat department at 
Bamberger's uses glass-topped floor tables 
with white linoleum panels— 






use what appears to be a multi-panel screen 
perhaps with one of the interesting new 
translucent materials lighted trom behind 

Within somewhat segregated departments 
we can not over estimate either the value 
ot eye-level display (close to the customer) 
or display that can actually be touched. A 
constant movement of living models ot 
course would be the ideal answer Since 
this expedient is not feasible, except in a 
limited way, substitutes must be found 
Mannequins, without backgrounds, arranged 
in natural groups on very low platforms on 
the open floor of a dress salon, for example, 
permit free examination of the merchandis¢ 
trom all sides Again the architect in 
tegrates the display location in his over 
all plan and provides the required lighting 
The displayman arranges the mannequins 
to look at home, as it were, mm their own 
living room. 

Quite a different form of display, not 
limited to a focusing of attention on mer 
chandise, is also the architect's function in 
designing for merchandising the whole 
interior concept. This can not be left to 
chance; a mood _ has to be established 
Women, for example, like glamour and 
luxury while men preter casual and simple 


































surroundings. This program tor sales stimu 
lation is just as important as the displays 
proper. At the same time this interior 
aspect can express the whole attitude of 
the store toward its customers, as well as 
toward the community as a social and 
cultural influence The really important 
store is no longer merely a commercial 


factor. It is again, as was the market 

By SANFORD B. WELLS place, a vivid experience. 
Wells-Poeter, Architects, New York City Whatever the display manager does will 
then complement such a mood In some 


special instances there may be virtually no 
display or exposed merchandise at all, with 





itect must be that of the ethcient but The newly opened men’s sportswear shop 
ly > ’ . es | . the store as a whole giving the feeling oft 
nt partner. on Bamberger’s main floor proves the point. ie ad st ne , 
Inside the store and within the scope ot Here, as background for colorful cardigans the quality of the merchandis« -ONnWIt Ss 
d : . , , oa ee ; in Boston is probably as tar in this direction 
tever type of plan has been arrived at and men’s resort wear, we used shiny jet — pe ee 
‘6 t olve the particulat trafh problem the black “Zourite” in a long free-standing as any store can sately go : 
irchiteet. will be concerned with locations curve. While extremely dramatic, neither Business constantly has to adapt itself to 
major displays to identify departments its texture nor color detracts from the changing conditions and so must the in 
through their drama to lead the cus merchandise brilliantly lighted from flexible terior architecture of stores be capable of 
: r from one section of the store to concealed sources. The departure here from flexibility to meet changing merchandise 
: her color tradition pays dividends requirements. This should apply not only 
$ is all-important visual selling 1s) de Another important display angle in this to specific display backgrounds and show 
: ent on light and on color and on the same location: the entire top of the long windows, as already mentioned, but to that 
¥ tral interest of background. Here again curve of jacket hanging “cases” is available other important aspect of display—the 
; creations of the architect can be at for casually disposed groups of mannequins units actually housing forward stock 
: tive silent partner in selling, or they with plenty of “white space” between groups In considering again the whole interior 
lefeat the purpose by blatant structural There are no restricting niches or limiting as part of the display job the importance 
s or. strident colors However, this panels. The dramatic value of assymetry ot lighting recurs. There are tew stores 
n't mean for a moment that the archi becomes immediately apparent today that do not detract from the punch 
has to be a Mr. Milquetoast; with un [he architect, whatever more or less of their displays and their illuminated case 
structural forms, perforated metals permanent backgrounds have to be provided, merchandise by an unecessarily high de- 
varied plastics he can create colorful always will try to achieve at least the gree ot general illumination and/or by an 
<erounds: with interesting color he can appearance of the non-static. For example, intensely bright ceiling. As Dr Parnes 
art realism to the settings and with if a restricted space limits him to a single points out in his book on “Stores That 


r 


ful lighting he can add drama panel in some monolithic material he may [Continued on page 107] 
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—Simple ‘see through" racks which can be 
placed at any angle required in a space- 
hungry store multiply display possibilities in 
small merchandise departments; by repeating 
a lattice effect used elsewhere in the store, 
the racks become part of the overall interior 
and window design at Hochschild, Kohn & Co. 

. . Irregular platforms are used extensively 
as shown here; they are particularly useful in 

odd-shaped spaces— 


Says Display Director Joseph Blain, “Since 
the reverse of stuffiness is more light and 
air, we decided to apply the ‘see through’ 
principle wherever possible. It has worked. 
Traffic volume has increased in each depart- 
ment where it has been possible to open up 





the displays —-and the merchandise through- 
out the store is moving satisfactorily.” 

One example of this “see through” idea in 
operation was the first floor budget shop, lo- 
cated in a dead-end aisle on the street level 
floor. Here the aisle wall was transformed 
into an all-glass shop-front display window, 


xpansion program at and given a small door entrance from a busy 


& ., in Baltimore, side street Phe window, at floor level, was 


busy suburbai developed as a variable stage where manne- 
f expansion ins could keep the budget dresses and suits 
ompany’s retail plant, mstantly visible to the passing public. Hats, 


he ever-present space | , hosiery, and accessories were made part 
Howard and h ow display Even the display 


by many \ rack, where the window slants towards the 
recessed doorway, is a “see through” design, 
spotlighted from above by calyx fixtures with 


mel edges fitted into circles at the top ot the rack 


department, witl 
l, is faced continually Lighting fixtures within the department were 
producing maximum — modernized also 


e, and of meeting the ow the budget shop is easily accessible to 


ompetition t ie public It is bright and interest- 


he open rack in the window 1s proving 
specific sale-maket Phe women come 
‘| want those shoes,” or “I want 

\nd the slogan “Beauty on a 


Budget” glamorizes the values which this “see 


through” remodeling keeps constantly 
the eyes of the customer. 


In the Hochschild Kohn & Co._ branel 
in the Belvedere suburban area, the 
customer also looks directly into the main 
departments. The ground site here is such 
that entrance from the rear parking area 1s 
the true. first-floor level, but at the n 
entrance corner the slope of the land brings 
the ntrance well above the floor level [his 
problem was primarily linked with store 


sIgn and was met at the main entrance 


—Above, the use of small window space is 
being given added attention at Hochschild’s 
. » » How the store is using the open front is 
seen in the photograph of the front of the 
remodeled budget shop; note the open display 
rack at the extreme left of the picture — part 
of the window display, facing on the side 
which leads to the entrance doorway— 
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. 


The men's robe shop uses small space for 


he presentation of a considerable quantity 


§ merchandise. Here again the “see through" 
inciple is used; by a smart manipulation of 
ne and flat surfaces, a comparatively spa- 


cious impression is obtained— 


modern ramp brilliantly lighted and an 
glass “see through” entrance corner 
modern effect was continued to the 
er floor, with the result that main de] 
ts on three levels draw customers by 


art 


le displays which are in reality part of 
lepartments’ interior display as well 
« dramatic entrance of the Belvedere 
is mullioned. This pattern of mullions 
tively pulls together different sized spaces 
used on interior walls, or leads the eye 
ugh window displays and = registers a 
-cut openness which in this store with 
special problem of space, seems like 


Cramped S 


f genius. Partitions, by this means, 


hye kept open and still divide limited dis 
spaces. Functionally it produces racks 


| 


h are adaptable equally for the presen- 


n of a wide range of small merchandise, 
m window shades to hats 


Throughout the main store the display de 


artment has sought out small areas and 


ned each to display use The de luxe 


\ns are now presented in a= salon-like 


ttle Shop” which boasts a chandelier, a 
n wall mirror, half a dozen smartly up 
Istered chairs, a square of self-tone carpet, 
several aCCESSOTY display frames. The 
robe shop for men is an improvised 
ve which attracts by means of clever de 
ing and a “see through” partition which 
one and the same time makes this space 
rt of the men’s wear department and also 


eparate section Attention has been given 
each floor to the traffic lanes around the 
ving stairs. Here, “bars” devoted to fea 
red merchandise such as the ‘Tommies” 

wear bar —add selling space in natural 


s of traffic. 

mall movable platforms with curved 
on backgrounds can be placed wherever 

ial displays are required, and moved easily 
other departments. Light weight shels 

pat 


racks, following the “see through” 
show groupings of small items and cat 
irried from one section to another when 
lisplavs need to be changed, or the em 
sis shifted. By means of these racks per 
nt color notes can be introduced into any 
corner, for the enlivening of any loca 
in which they may he assigned to serve 


low displays are often built around the 


[Continued on page 97] 


-The Little Shop is a carpeted alcove where 
gher priced gowns are sold; a rear wall 
nirror helps create depth. . . . Right, a 
ypical display installed in the open front— 
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— , Set at Aa 
F local display this past month could be ot a proud old sailor. Other symbols at 


taken as a criterion it would be safe to — strategic spots included the design of. the 


assume that this summer promises to — sun painted on canvas, fish traps, mermaids, 
entertain vast groups of holiday-seekers. and colortul cutouts of lobsters and crabs 
Gaarden settings, beach scenes and water (Chartreuse, white, and lavender to purple 
sports, travel appurtenances, picnic locales tones made the color theme of the decor 
all forms of amusement and recreation, The papier mache figurehead was done 1n 


including hours for leisure, have been created tones of chartreuse and pink while the bow 


in a realistic tashion to promote complete ot the boat and platform were covered 
summer wardrobes and stimulate the vaca with a woodgrained wallpaper which high- 


tion mood, wherever it was to be enjoved lighted the bright pink on white ground. 
in sun or shade under a tree or in. the Purple was picked up in the fish net. 
urban environs. Under the aegis of the The promotion was given added impetus 
display director, not one of the ingredients by a= stretch of dramatic windows wher 
has been lacking for the calendar days Edward von Castelberg, in charge of win 
ahead dows, coordinated the colors of the back 
The Beach Shop at Bloomingdale's pre grounds with the pink and lavender tones 
sented an animated scene calculated to 


whet the appetite ot not only those who ™ . 
Le fae the seasile heat even te mast “seat left, by Philip Nogga, Bloomingdale's 
conhirened lastichhe . . . Upper right, by Edward von Castelberg 
Bloomingdale's. . . . Lower left, by Charles 
j Lenhart, Arnold Constable's . . . Lower right, 
prow ot a boat complete with figurehead by John Robert Cobb, Bendel's. . . . At left, 
Further down the main aisle, which made by Louis Villela, B. Diteae .. « (All phote 
entrance for the Shop proper, Phillip Nogga, graphs by courtesy of Virginia Roehl Studio 
director of interior displays, posed the figure New York City) — 





Most picturesque to catch the eve was the 





at turedin the beachwear. (Second illustra 
the The mannequin in her deeper tone 
ds, costume was posed on an arrange- 
bs nt of white and mauve tiles and natural 
ple sand was scattered in the foreground 
or th deep pink flitter and mauve tone shells, 
int to take their colors from the aftet 
” a setting sun Phe cutouts of the 
ed ids and tridents were painted in pink. 
PEP er and vellow while the supports and 


re in a deep lilac tone. “Our Beach 


is open with sun inspirations at high 
ade the card COP 

les Lenhart, display director at 
Constable, created ingenious settings 
wing play clothes in a nautical at 
re \ hatch cover, in the process ot 
raised, served as an imaginative prop 


“Light up the 


] 


‘irl in an orange dress 


r scene with golden sun tones” 
ed the clothes and 


ors utilized in the 





also apphed to 


display The 


over was. finished in canvas” and 


in place with vellow rope through 
evelets; the vellow rope Was also 
to suspend the unit on a line that 





New York Displays 
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g float as seen in the 
The mannequin to the lett wore a 
waffle 


right wore a brown and white striped dress 


suggested a picture 


vellow 
companion on the 


pique while her 


with orange cape. The backwall was in rich 


brown and wood chips in a matching shac 


covered the floor of the window Phe car | 
copy was lettered on a small model of the 
larger hatch cover and the amber lights 
gave all the effect of a brilliant sun as 
viewed on the water. 

\t Henri Bendel, Display Director John 


Robert Cobb with simple effectiveness use 

pink tissue paper wheels to suggest a row otf 
glowing The 
the luminous body was turthered by the use 


summer suns suggestion of 
of pink satin ribbons as radiating sun rays 
Burlap, in a subtle pink 
with just a hint of yellow in the weave, 


shade of salmon 


mace 


—Upper left, by Sidney Ring, Saks-Fifth Ave- 

nue. Upper right, by Edgar Tallman, 

Lord & Taylor. Lower left, by Winston 

Jones, Franklin Simon & Co. Lower right, 
by Louis Villela— 





GOOD MixER. 


DENIMS Anp Dyn 
PM ngs 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


the backdrop which was carried o1 a Cl! 
cular line. 

\ll pink lights were 
also had the floor 


mannequin wore 


used in the display, 


pink 


an all-white 


which covered in 
sawdust. The 
costume with a pink scarf making a cummer- 
The pink 
Denmark and 


bund. wheels, incidentally, were 


made in were of the folding 


type. 

\ nice feeling of rhythm was achieved 
in the \ltman windows when Display 
Director Louis Villela used a group oft 


wooden hoops as background. The hoops, 


in natural color and varying in size, were 
together and from the 
The window was tramed in artificial 
little flowers \ 
hoop made background for a large bouquet 


stapled suspended 
ceiling. 
ferns spaced with single 
of flowers in mixed colors and for the tie in 
of “Love and Kisses” large 
card attached with a blue 
“Young Colony’s Love Letter 


perfume; a 
cord referred to 
the dresses as 
Cottons go out in a fourth edition.” The 


backwall was blue 
\ colorful display at Saks-Fifth 
[Continued on page 100) 


\ve nue 









Althou 
has mad 
Weestches 
geles 1s 
startling] 

Phe ne 
a display 
ventional 

vie tout 
windows 
building 
rectol 
display 
arrangement 
dows 


or thre 


“For 


“AC cordiot 


| 
Vidiuadl 


) 


fac 


la 


d 


doors at. the 


New AMilliron’s Desi 


is certainly a 


al today about 
the Future”. Almost 
that 
with 


tore building goes 


that 
modern 


proud 
prou 


them are 


owners 
merely 
design. 

Milliron’s 


in the 


entional store 
Management of 
lat Its 


ict of suburban Los An 


new store 


re of the Future’, it 1s 


it and well worth = study 


is especially notable from 


oint Instead of the con 


windows surrounding the 


free-standing display 
bul separate trom the 
\ccording to Display D1 
Golff, who is in 
th Malliron’s 


ilitates 


charge ot 
this 
win 


stores, 
installing the 


lly improves the efficiency 


epartment. 


Golff said, “the metal, 


back of these 


to the full width of — the 


mmplities the job of moving 


mportant feature is— the 


Keach window has its own 
mut which not only keeps 
ering on the merchandise 


boon to 


Oul 


it days 


unusual tree 


battle 


NOVE! 


walls or floor 
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controlled from = an 
adjusted 
times each day to allow for changing con- 


Baffles slide forward and backward— 


—Window 


overhead 


lighting is 


cat-walk and is several 


ditions. 


in any manner, but are completely portable 


The 


with 


and = free-standing. bottom of each 


panel is weighted a 25 pound bar of 
cast iron to keep it upright. 
The the 


interesting, especially from an economy and 


construction of building itself is 
space-saving viewpoint. Gruen & Krummeck, 
the architects, planned the building for econ- 
result that the cost, including 


omy, with the 


air conditioning, heating, escalators, freight 
elevator and complete lighting system was 
held to dollars a square foot! 
In spite of this construction 
store Is one of the most hand- 
Southern rap- 
idly becoming famous for the beauty of its 
buildings. 
300 by 


Hine 


low cost, 


however, thr 


some 1n California—an area 


retail stores and office 


Milliron’s-Westchester is a 500 


foot, one-story concrete and brick structure 
Hue spaced 24+ feet 
run column-like all around the store. 
Phe 


structural 


concrete fins, apart 


These 
me 


fins hold up thre building brick walls 


between the tins have no functtol 


whatsoever; they could all be knocked out 


Without affecting 


uuitding permitted 


petitious—and — moneyv-saving—construct 


1 
\nother 


decision. to 


methods to be 


MmOomeV-SaVvil 


feature was bull 


] 


story buildi 


stead oft 


—Above is one of the free-standing windows 
of the 
of the store front, looking toward the main 
The 
very modern, although such was not the moin 
"Milliron's-Westchester 


is years ahead of its time," 


new store, while at the left is a view 


entrance. appearance of the store is 
aim of the architects. 
says John Much- 


more, the store's manager— 
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-A view of the ''Green Store’, in which the 
epartments for men and children are located; 
ote the uneven rectangular shape of the 
ounter ends, duplicating the shape of Mill- 


iron's trademark— 


planned three. This not) only meant a 
saving in construction, but also in space. 
Not only were elevator and stairway spaces 
eliminated, but it wasn't necessary to re 
peat upper story departments on the main 
floor in order to take advantage of traffic 


fact, this space-saving was carried to 
su a degree that 66.5 per cent of the 
store’s. total 117,593 square feet is sales 
areca, 2] per cent service area, and only 12.5 
per cent is non-productive area. 

Another unusual feature of the new 
building,” Golff said, “is the location of the 
parking area. It's on the roof. This makes 
it more convenient tor people who drive 
They don't have to walk as far to get to 





Display In Mind ae, 


a decidedly different and modern look, 
Gruen & Krummeck say that their main 
interest and desire was to build with the 
greatest possible economy in construction, 
space and maintenance. 

\ll of the top-of-the counter fixtures in 
the store were designed by Golff and his 
display department Almost all of these 
fixtures are original designs and represent 
and children’s wear is in the section of the 
facture. Bases of the fixtures and ends of 
counters and tables are made in the uneven 
rectangle used as the Muilliron’s trademark 

Since there is only one floor, the location 
of the various departments is described by 
reference to colors. For example, all men’s 
and children’s wear is in the section of the 
store designated as “The Green Store” 
women’s wear is in the “The Yellow 
Store’, homewares in “The Blue Store”. 
Needless to say, each section is decorated 
in a color scheme indicated by its name 


[Continued on page | »] 





the entrance of the store after parking, and 
tl dont have as tar to walk back to 
tl cars Then, too, 1t gives us a great 
deal more parking space 


Iso on the roof are the beauty parlor, 


tru t] restaurant, the nursery-playroom and 

tl ommunity auditorium. This makes it 

v te for any of them to be used whik 
; t tore is closed 

ving © believe that the auditorium, espe 

will be used quite often while the 

st proper is closed It has already been 

to the community for civic affairs 

\ matter of fact, the most recent meeting 

Ows Southern California Display Club 

Ww eld there.” 
ain ile such features as these, as well as 
¢ mistruction methods, give the building 
oin 
Sol Above is another view of one of the win- 
om ws, showing the light baffles. . . . Right, 


a section of the ‘Gray Store''— 
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OS ANGELES had its first taste of 
real summer weather during the pust 


month. The mercury crawled up and 
began to play tag with the 90 degree mark, 
With this unseasonably hot weather, S 


Angeles also had a rash of real summer 
displays, with swimming suit promotions 
stealing the spotlight. 

However, to describe the displays shown 
here, out in the new Crenshaw Shopping 
Center, Silverwood’s has opened a new store. 
One of the first displays in the new store 
was for the anunal Straw Hat Day pro- 
motion. Display Director Glenn Baugh, in 
charge of display for all Silverwood stores, 
used a large wood framed straw panel set 
against the grained wood background to 
carry the copy, which read, “Fan mah brow, 
it's straw hat time”. A large straw fan, 
equipped with harlequin type sun glasses 
and wearing a straw sombrero, was fastened 


Is Theme 


to the panel The dividers between the 
display windows in the new Silverwood’s 
store are natural brick Baugh lets the 
texture and color of the brick work in with 
the overall scheme of the display. rhe 
window is in two sections. Half of it has 
a grained wood background; the other half 
is the open back type, allowing customers 


a clear view of the sales floor and interior 
displays. 

“Get Out and Get Under the Sun” was 
the theme of a series of swim suit windows 
by Display Director Robert Rough at The 
May Company-Crenshaw. The slate-gray 

hnet 
drapery in which large papier mache. star- 


background was covered with a fis 


fish were interwoven, as seen in the second 
illustration. A large matting of sandpaper, 
covered with glass bubbles, was used. on 
the floor. At the right side of the window 
was a pillar which was supposed to repre- 
sent a waterspout. It was made of tarletane 
in greens, vellows and blues and, at least, 
had the twisted shape of a  waterspout. 
Large preserved sea ferns and other sea 
vegetation in coral tones were interwoven 
in the tarletane waterspout. One of the two 
mannequins Was posed near the waterspout, 
the other was sprawled full-length on the 
floor. 

\t The May Company-Downtown, [1s 
play Director Stanley FE. Thompson. turned 
in a window that had even displaymen from 
competitive stores scatching their heads. A 
single mannequin was used in the window. 
She was dressed in a nylon swim suit and 
seemed to be floating in the window. No 
wires were used! The mannequin was flat 
on its back holding a book entitled “Learn 
if 
shells and sprigs of coral covered the floor. 


» swim in 10 easv lessons”. Sand, sea 


\ papier mache sea gull is obviously puz- 
zled by the mannequin’s ability to float. In 


—Top, Silverwood's-Crenshaw; Glenn Baugh is 
display director.... Center, by Robert Rough, 
The May Company-Crenshaw. . . . Left, by 
Stanley E. Thompson, The May Company- 


Downtown— 
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— Right, by Stanley E. Thompson. . . . Center, 
by Jim Stewart, The May Company-Wilshire. 
. Below, by Louis Craig, F. C. Nash & Co., 


Pasadena— 
jac). a big question mark was painted on 
the window itself above the seagull. The 


reader—"It's Magic—Nylon and Mabs’— 
vas painted on a sheet of plate glass which 
was placed upright on the floor. The back- 
nd was blue with a green spotlight on 
it I} 


e mannequin was lighted with amber 


spots. (Oh, yes, the secret of the manne- 
juin. A heavy sheet of iron was placed on 
the floor. A vertical iron rod ran from 
this sheet of iron through the fingertip the 
mannequin trailed in the sand. A tricky 


ob and very effective.) 


Stan Thompson also made his contribu 
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For Los Angeles 


to the “Home Furnishings Festival” 
ith a window promoting turniture de 
gned by Paul Lazlo. The furniture, done 
odern, was made of red Philippine 


gany with a copper trim. A davenport 

two chairs were used. The davenport 
vas covered in a desert sand wool, the 
chairs in a green plaid wool. Background 
was a brick wall painted in dull green and 
gold, picking up the colors of the chairs 
The side walls were painted desert sand 
matching the upholstery of the davenport, 
is were the louvres. The rug covering the 
floor was in. stripes of desert sand and 
gree! Primitive warriors made of copper 
WIT were fastened to the back wall 


natching the copper planters on top of the 
\merican Originals” was the title of a 
series Of windows done by Display Direc- 
tor Jim Stewart at The May Company 
Wilshire. The background was made up ot 
mbleached muslin draperies on which were 
painted typical early American designs. The 
flow also. was covered with unbleached 
in. The words “American Originals” 
were painted on the floor. In each window 
© mannequin was posed at the center told 
the background drapery and set off by 
int spotlights. This is a good example 
wo effective an unusually simple set 
tng can be 
One of the most amusing of the swimming 
vindows was the one done by Display 
tor Louis Craig at F. C. Nash & Co. 
isadena. Two full-size sailor cutouts 
foreground were depicted as admir- 
e two bathing beauties standing on a 
walk in the background. Womanlike, 
annequins are shown as seemingly 
ng the admiring glances of the navy 
The background is light blue, and 
the cutouts, of course, are mainly navy 
The bathing suits are yellow and 
gay and bright in contrast to the 
hades of blue. Heavy hempen rope, 
ete with pulleys, was suspended from 
( iling in graceful sweeping curves to 
€ various units into a whole and 


[Continued on page 76] 


<2H777 
ie Oa ; 


JOHN L. COONEY 


A 
26k EE TTA a "LK 


aS 





37 








38 DISPLAY WORLD JUNE, 1949 ff? 


—''Men will look at windows that are inter- 
esting.’ Complete, detailed settings for men's 
wear—such as this one by Emile Alline, Maison 
Blanche, New Orleans—add attraction power 
for both men and women (and women have 
great influence on men's purchases)— 


don’t they? What is worse is that. the 
windows of any one of the stores looks 
very much as it did yesterday, the week 
before that, and the months before that. 
Only the merchandise changes from the 
winter to the summer season, and trom 
heavy to light clothes. 

All in all, the windows of stores selling 
men’s wear add up to being dull. It is no 
surprise that these stores complain of lack 
of sales. 

I have often wondered about the. stand- 
ardization of displays in men’s wear. Is 
it because of personnel, or 1s it simply a 
tradition 7 

It seems as if each window is put in to 





please the different buyers in the store. A 





suit window to please the suit buyer. A ~ 


Thoughts On Men’s Wear Display |. 


By HENRY CALLAHAN* 
Lord & Taylor, New York City 


owmo 


Hike invitation to speak to you on thre We are going to let the Father's Day busi 
lisplay of men’s wear could not have ness take care of itself. . 
ome at a more opportune time Phe Does this sound radical? It 1s—tor the | 
invitation came the day after | had com men’s wear field. The idea of building a = 
pleted plans for Lord & Taylor's annual display around a merchandising theme is 
Father's Day windows and the plans were routine procedure tor woman's wear. z 
yased on an entirely new philosophy in_ the You can make the comparison in_ the 
lisplay of men’s turnishings display of men’s and women’s wear for 
Previously, our windows paid a_ tribute vourselt. Take a walk up Fifth avenue 
to “dear old Dad" [his year we. are You instantly note that every store selling 
breaking with that tradition vomens clothes has a = display identity. 
We are buildne windows around a met Lord & Taylor's is as different from Sak’s 
handising idea. We are going to play the as Sak’s is trom Altman's. And Altman's 
lea for all it's worth and have sufficient (display identity differs from that of Bon 
tock—in sizes and colors—to back it up Wwit's 
Now look at the stores selling men’s 
Wee Mia tres adage’ clothing Phey all look pretty much alike, 





shirt and tie display to please the furnish 
ings buyer. A hat window with canes— 





and what American man carries a cane 
these days, if he can walk without the aid ot 


one! 


—Callahan suggests that more humor be em- 
ployed in men's wear display. H. Edel, The 
Belfast Warehouse Ltd., Johannesburg, is in 
agreement, as witness this shipwrecked couple, 
the man's bare leg dangling in spun glass 
water. . .. ‘The merchant of men's clothing 
should stop trying to look like every other 
men's shop on the street.’ Here is a display by 
Frank Vermilye, Foley's, Houston, which un- 
doubtedly had no counterpart in the city— 
novel, interesting, and telling its story tersely— 








elling 
1S no 


t lack 
stand- 


3 Is 


ply a 





nish 


nes— 
cane 
id ot 


2mM- 


The 


proach can’t be 


same way that I plan any 
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—''Men's shops need to borrow all the things 
that go into making window displays of women's 
clothing successful'"—and the display by Solly 
Sollenberger, Neiman-Marcus Company, Dallas, 
above shows how the matched costume idea 
for parents and children was carried out— 


cataloguing the merchan 
lise of the store but making no real effort 


it selling by truly dramatizing it. There 


ere it all is 


is no reason whatever why the same ap- 


made toward selling men’s 


lothing as is made in the selling ot 
yvomen's apparel. 

That is going to be our approach this 
ear. I have planned the windows in the 
other tashion 
motion for the I have had fine, 


ealistic male 


store 
especially de 
much in the 


mannequins 
igned in natural poses, very 
it of the Lord & Taylor ads. The sets will 


he theme together. The copy will tell 


story And with dramatic lighting, | 
im confident we'll have a “Standing Room 
inlv’ hit on our hands. 


Perhaps business suits have to look like 
uits of armor in the medieval section o 
e Metropolitan museum. But surely sports 
approached more casually 
problem is that men’s dis- 


Most 


trunk 


could be 
Or maybe the 
lays are approached too indfferently 
from a 
at the ankle 
bathing 
ks. Bodiless heads wearing hats. What 
furnishings ! 


WS look like scenes 


let Feet chopped off 


Torsos wearing 


Ing socks 
icabre way of displaying 
threw out the headless figures trom 
windows 20 years ago. Ten years 
Q these figures disappeared from our 
ior displays. 


ild it be that someone is behind the 


lf my mannequins can make every man 
o is in the mood to buy a pair of slacks 
feel that he must also buy the shirt and the 
t and the sport shoes ... 1 know my dis- 
play is working.” Displaying complete, 

refully shown ensembles is one way of ac- 
complishing this, as evidenced by Lolita Nelson 
urder the supervision of Emile Alline, Maison 

Blanche, New Orleans— 


z 


o 
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—''There are a great many new items in men's 

wear that would make news for customers’. 

Marshall Field & Co., Chicago, used display to 

tell about the news features of the ‘'Fieldbilt" 

line, made especially for the famous store. John 
Moss Jr. is display director— 


Why be so stuffs 
Wouldn't it be fun, for example, to see 
a men’s leg show in a store window some 


time? What a good way of showing shoes, 


socks and garters \nd imagine the com- 
ments ! 

A litthke humor in men’s display would 
bring wonderful relief. Every April Fool’s 


Day, I hope that someone will let loose and 
window a 
something like a 
red suit with green tie and socks 
happens. 


fashion 
bright 
It never 


announce in a great 


scoop for men 


I'm sure that 1f you can get a man to 
laugh, you can get him to buy 
laugh, at least 


If you don’t make him 


vou get him to look. 
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—''There is no reason whatever why the same 
approach (dramatization) can not be made to- 
ward selling men's clothing as is made in the field 
of women's apparel”. The photograph above il- 
lustrates how Dan Kaplan dramatized the store's 
custom tailor shop for Rothschild's, Kansas City— 


For unless a man is shopping for a suit 
to replace the worn out one he has on, how 
many men actually look at windows show 
ing men’s clothing in the way that women 
shop for clothes for themselves? As a 
matter of fact, what is there to look at? 
And men will look at windows that are 
letters 
windows for 


interesting. I get a great many 
from men commenting on my 
women’s weal 

If a man notices something unusual in 
the way of a shirt, sweater, or pattern vest 
“what 
would I wear with it?” The average man 
or “Apparel Arts”. 
I know of no windows that literally inform 


where can he get an answer to his 
doesn’t read “Esquire” 


[Continued on page 7o] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This August tur sale display consists 
T three units showing plea ing arranaement. 


Smartness is the keynote throughout. 














Properties: The Grecian column aives the display 








Jianity and refinement. Fur coat is draped over 
hair and manneauin poses without a coat. Bear 
kir n the tloor aives turther elegance. Copy 
rd placed on chair. 








Arrangement: This display consists of a single unit 
omposed of several elements. 


Properties: This scene depicts a barn door as 
background. Mannequin stands on step-ladder 
about to tack up the summer theatre poster. Sec 
ond mannequin stands directly in front of ladder. 
Dress is draped over trunk at the left of display. 
Copy card balances it on the right. Denims and 
cottons are promoted. 








hs caagugeteiti 


BE Al CREDIT 








Arrangement: This window features the back-tc 

eae wardrobe ana nsist t four definite unit 
mt eat! Ta ed. 
Properties: A large slate is used as a background 
tor this display and each outfit placed against it 
takes on an air of importance. The caption Be 

reait TC yOur @ slleqe tie Ut the display 
nicely. College Sut jects with the ir -redits are 
isted on the blackboard. Copy card is shown ir 








1949 





Arrangement: This mens shirt display consists of 
several elements formina a sinale unit. Neatness 
is notea throughout. 


Properties: A group of dazzling white shirts is 
hown on a board with barber pole and caption 
reading 'Look well-groomed in Whites’. A few 
hirts are shown on floor of window along with 


Opy card. 
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-|[COMING UP 











Arrangement: Two units make up this junior boy 
togs display. Merchandise is limited, keeping the 
window neat and uncluttered. 


Properties: The display is set against a seamles 
paper background. Young mannequin is seated 
atop two packing cases. Two other mannequins 
appear actively engaged in conversation. Only 
one suit is placed on floor of window. Copy card 
is displayed at left. 









Arrangement: This display consists of several ele 
ments forming a single unit. The display is simply 
arranged and neat in appearance. 


Properties: In this display the idea ties up very 
weil with the merchandise. Goal posts serve to 
dramatize the display. A line of Argyles is strung 
to the posts, which bear a caption streamer with 
the copy ‘Let Argyle be Your Goal.’ Foot-form 
at left is placed in a kicking position. A limited 
selection of merchandise is placed on the floor of 
the window along with the copy card. 





















N preparation for the coming warm and 


humid weather that will send everyone 


scurrving for suitable 


display on State 


Wearing 
street took divers methods 
for lowering the temperature, psychologi 
call) 

The problem of displaying summer beach 
within the limita 


weal ever-present budget 


tions was solved by using building material 
background decoration in 


(Chas. A 


for the Major 


the principal window at Stevens 


& Co., as pictured. The background con 
sisted of two screens at either side of the 
long window onstructed of knotty pine 
panels which were some 9 feet tall, put 
chased at a lumber vard Phe boards were 
metal-blasted to bring out the wood grain 


apparel, 
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Summer Comes To State Street 


air-brushed and lacquered They were 


nailed to horizontal supports to simulate a 
(sold 


with sun 


cabana fish-netting, large seashells 


filled 


and lobsters were 


lotions, and realistic crabs 


hung on the screens and 


scattered on the wood flooring, while 
supplied — the touch, 
“Beauty and_ the were spotlighted 


with sunny up the theme ot 


wagon wheels rustic 
beach” 
vellow to play 
fun in the sun 

Arthur 


the completed props were 50 per cent below 


Gault, display director, estimates 


the cost of ready-made screens. 

Next is a display trom Marshall Field 
& Co., where John Moss, Jr. is in charge of 
window on the 


display. This was a single 


promotion of Shantung accessories The 
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4 
pagoda was constructed out of unfinished 
wood and served as an ideal rack on which 
to show the merchandise. 
“Betwitching Nocturne” pictured next, 1s 
one of a series of four windows at Mar 
shall Field & Co. promoting black dresses. 
It is an example of a coordinated pro- 
motion that stemmed trom a_ big corner ‘ 
window wherein fashion emphasis was 


frocks tor 


placed on crisp. black summer 

Ne f th 
wear. The backgrounds and props otf the 
four minor windows established the mood 


oft the displays, reflected by the captions One 
window was Chinese with an appropriate!) 


—Upper left, by Arthur Gault, Chas. A. 
Stevens & Co. . Upper center and right, 
by John Moss, Jr., Marshall Field & Co. 

Immediately above, by G. C. Bowen, The Hub. 
Left, by Harry Meyers, Bond's— 
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Below, by Ray Bianchi, Goldblatt Bro- 


thers— 
decorated piano, one was Provincial, one 
modern and one eighteenth century with 
correspondingly styled pianos, thus spon- 
soring a high-fashion color for special 
eve > 
Palm Beach suits were treated in a cool 


ing manner in five windows at Henry C. 
Lytton & Co. by G. C. Bowen, display 
The prop in each setting 
centered pillar around which spread 


manager. main 
Wdas a 
fans of three sizes were grouped, all made 
of fluted white paper. The floor was 
sprinkled with white confetti and the suits 
were White, worn with black 
\eainst the all-black backgrounds, the 
fluted white paper resembled ice because of 
and the 
at was cast by the clear lighting. 
Bond's State street 


aCCessories., 


he sharp contrast shadowy film 


new store 1s the 


In Airy Displays 


modern movement 
many old 


contribution to. the 
is. replacing landmarks in 
architecture and ap- 
out, the new 
which display 
\ different approach 
noticeable at Bond's tor the 
philosophy 
department be 
space at all times. 
merchandise that must be 


igo. Modern in 
both 


{ 1¢ 


pointments, inside and 


store is a glass house in 
issumes a major role. 
to display is 
merchandising 


Nall s 


requires 
that every represented by 
The 


shown eliminates 


window volume of 


lramatic tableau scenes and _ necessitates 


e large expanse of glass being divided 


nto compartments This is accomplished 


ree. flowing Spencerian partitions of 


sonite’” reinforced with 2 by 2's set on 

two 6-inch solid wooden balls. The entire 

Stat street frontage is composed of a 

t window and a glass front set at an 

ingle so that traffic is led to the glass 

trance-way where the customer gets 
cling of having entered the store bi 


he 1s actually inside. 
Metal garden furniture was employed as 
handisers for the 





opening and six 


en's wear and one men’s wear displays 


— treated as individual garden = scenes 
eps hite gravel spread in tree form on the 
ted floor. 
Kt, . P , 
Mar I lorescent lighting Is concealed by an 
snes ge-crate, aluminum ceiling and colored 
i are installed in the foreground for 
ein purpose of softening the lighting sys 
mee fe ather than for dramatic effects. Harry 
nme! ‘ rs is display manager for all of 
ies Chicago stores. 
four Jackson boulevard windows of 
One s are enclosed with the customary 
tels walls and a metal ceiling to conceal 
scent lighting. Shown in the display 
is a collection ot Grenadier blouses 
A. n array of colors, enclosed in bird 
ht, and hung from umbrellas of white 
Like the State street windows, the 
sb. are painted light blue and gravel is 


ged on the carpeted floor in free form 


—Right, by Reed Schlademan, The Fair Store. 
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Brides and bridesmaids were lovely to 
look at through an open-work screen of 
white rattan in four windows at the Fair. 


by Reed Schlademan, display manager. Not 
only were the all-white creations of enticing 
their 
secondary objective was to capture the fancy 
of her friends in gifts. Outside 
of the heart-shaped opening in the frames 
and betore the draperies of bridal 


interest to the prospective bride but 


search of 


veiling 


were two correspondingly designed Vic- 
torian what-nots displaying an array ot 
china, glass, silverware—items with which 


the store tempts a bride-to-be at the time 


she selects her bridal ensemble. Because 


of the heart motif and the lace work, the 


By SHIRLEY WARE 


props are usable tor many themes, pat 
ticularly for St. Valentine’s Day promo 
tions. 

Gifts to make mother happy were ex 
ploited by five windows at Goldblatt Bro 
thers for Mother's Day, under the title 
“Dad's girl of his golden dreams”, with a 
sub-title of “Gifts arm in arm with yout 
love for her.” Ray Bianchi is display 
director. The themes were selected from 
popular songs of the Gay Nineties. “Re- 
member Mother” was dramatized by paper 
sculptured center display units constructed 
to conform with the feeling that “Dad's 


deserves remembering. 


[¢ ontinued on page 95] 


girl” 
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HE first illustration shows how. the 

















































store-wide theme of “Happier way to 
school” was carried out from the win- 
dows down to the last detail at Maison 

Blanche, New Orleans. In the glove depart 
ment a series of nine cases had_ platforms 
of dark green against a red panel of simu 
lated brick. Cut-out school fronts were 
white with dark green and black detailing 
\n oak spray was used back of the frame 
The cases were done by Fane Abbott; Emile 
\lline 1s display director 

\lso from Maison Blanche is the second 
display pictured, with Bates bedspreads as 
the dramatized merchandise. A college room . 
setting was obtained by using maple furni- 
ture, pictures, pennants, a sports trophy, and 
books. The spreads were shown with I 
matching drapes and chair covering. Card 
copy read: “Meet your college roommates 

Bates bedspreads that collect a crowd.” 

Beautifully done is the display at the ( 
lower left on this page, by Al Pierotti, 
litche-Goettinger Company, Dallas, in con- 
nection with a  back-to-college promotion 
from Mademoiselle magazine’s “Yours from 
the book”. The window was masked oft 
with an irregular outline of wallboard on 
which a few scattered bricks had been . 
painted to indicate a wall, while the manne- t 
quin stood betore painted bookshelves as 
within a library. 

Pierotti likewise Is responsible for the 
window seen at the top of the same page, 
stressing “Back to college in’ furs”. Na- 
tional sorority pennants were used, done 1n 


gold and sorority colors. Showeard co 
“Prescription for campus prestige.” 
Next is seen a men’s wear display takin 
its theme from the slogan “Campus bound’ 
lettered on a triangular pennant. A_ suit, 
topcoat, accessories and luggage were 


g 
S 


shown. The background sketch of a campus 
and building, done in rather forced perspec: 
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Was In cocoa and white and was seen 





ough an irregular oval cut from wall 


rd placed across the window about halt 
between the glass and rear wall. The 

mn was of natural plaster. Dan Kap 
Is display director tor the store, Roths 

d's, Kansas City 

normous books with different subjects 
d on their backs were the principal 


ps used by Ralph N. Egurola, Albert 


feld & Co., Tuscon, for a series oft 
to-school windows. One cover of each 
was opened as shown and cut away 
he center to form a brightly lighted 


low-box tor accessories. 


First to Foley's, then back to books” 


the slogan used for this. store in 
iston, where Frank Vermilve is display 
ctor. The big vista window is pictured 


he coneluding photograph shows the 


ial window used in a series by C. R 
vley, Hanny’s, Phoenix 

it pictured is a group of five windows 
Foley's, Houston, where live models 
special showings twice daily 

ese windows, so arranged that they 
be thrown together to form one unit 1f 
red, were decorated with three room 
ngs a doorway between allowing 
models to move freely from one to the 


e modeling was a tollow up ol Foley's 
emoiselle college style show.  Presen 
ns of six models, wearing three cos 
s each, took place from 11:30 to 12:00 
irom 3:30 to 4:00 
the beginning of each show. a= girl 
rabbit costume (taken trom the “Hats 
it rabbit” scene in Foley’s-Mademoiselle 
ric’ show) stepped out into the first 
mw with a placard announcing the 
The models tollowed the rabbit one 
e until all three windows were filled 
[Continued on page roo] 
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—Fig. |. Total traffic for the first week was FIGURE 1, 
22,604. Here is the traffic breakdown by days. 
Percentages over bars indicate traffic for that 
day as per cent of total traffic for week— 6000- pene en 7 te 
an6..... 
(This is a report on a visual merchan 23% 22% 
— 














dising research project On interior display S000- SS 
conducted at Frede rick Loc Se r & ( 0:, Brook | 

vn, in the main floor women’s shoe depart on 

ment, March 14-26, 1949 The work was 

under ie direction of Jean rns wie h000- 1 15% 7 g ms Daily traffic [] 
ant research director, School of Retailine “4 7? b ee 

New York university, and was planned b Thurs. night 

\lbert) Bliss, Bliss) Display Corporation 3000= traffic —— 
New York City Kd.) Siac! 






HIS) project was designed to find 2000— = 
answers to. these questions l What 


1 


are the characteristics of the trathe 


it cicrculates around the main floor 1000 


women’s shor department ? 2. Is the displa 


Friday low 
day...snow 





1 a shoe against a contrasting background 












































more effective in attracting the attention 

passing trail than the display ot the C= ae ad 
shoe alone 3. What single element. ot M T W J r 
lesign, whet used in contrast on a_ back 


Interior Display Research Report 


ground, will best serve to attract the at For the purpose of this study, store women’s shoe department? To answer this 
tention of passing traffic? 4. What type trathe was classified in four groups: question traffic around the department was 
of shoe receives the most attention from (a) Passers—all traffic passing the test analyzed over a_ two-week period Here 
passing traffi 5. Do sales results bear location during the period of the study. are the results: 
out the conclusions reached in other phases (b) Lookers—all those who turn’ thei 43,972 people were counted during the 
f the study heads to look at the test display. two-week period of the study 38 hours 
Phe problem was attacked through traffic (c) Stoppers—all those who stop in front of clocking time per week. 
count tests and sales analysis of the test display. 21,932 of those counted were going into 
Traffic was counted along the main aisle (d) Examiners—all those who touch or the store, and 21,990 were moving to 
past the shoe department Test displays pick up the merchandise in the test ward the entrance... a difference ot 
were set up on the corner of two show display. only eight people. 
ises on the main aisle Clockers stood Note: Children under 12) were not Total trafhe for the first week, Marcl 
by an entrance to the shoe stockrooms counted. 14 through March 19, was 22,604.) The tratti 
Traffic counts were made over a two Classifications not mutally exclusive: breakdown by days is shown in Fig 1. 
veek period for six hours each day. Counts one person may be counted in all four Total traffic for the second week. March 
were made from 10 to 1 and from 2 to 5 groups 21 through March 26, was 21,368. The traffic 
Phursday mights an additional count What are the characteristics of the break-down by days is shown in Fig. 2. 
is made fron to Ss trathic that circulates around the main floor Morning sii passed the department 


at the rate of 510 people per hour—278 into 


the store and 232 toward the entrance 


FIGURE 2, \iternoon trafhe passed the department 


at the rate of 610 people per hour—287 into 
the store and 323 toward the entrance 

5000+ 23% os : a 

df Phe chart listed as Fig. 3° shows the 

21% typical daily traffic pattern (average of all 


daily counts). 


6000- 











} gt 
4000 = 1% Thursday night traffic was very heavy, 
an average of 912 people per hour passing 
the shoe department on these nights; 414 


- Ihe F \ 1 Ss re 63 Os er 

Dai ly traffic [] per hour ent into the store and 498 | 
hour went toward the entrance. Compare 
this with the average day-time traffic flow 


PEEL ELLA 


3900 13% 13% 











11% Thurs, Night : 
2000~ a traffic SS of 560) people 


per hour—282 per hour into 
the store and 278 per hour toward tl 


tii 


entrance. 
Is the display of a shoe against a 







1000—= 






Friday low day.. 


threatening rain —Fig. 2. Total traffic for the second week 


was 21,368. Chart shows the traffic break- 

down by days. Percentages over bars indicate 

traffic for that day as per cent of total traffic 
for week— 
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trasting background more effective in at- 
tracting the attention of passing traftic 
than the display otf the shoe alone: 

To answer this question, Thursday night 


wer 


y 
















/ More people going 
into store in 


“ ee a 
" 


Traffic heavy Thurs- 
day nights.... More 
reorle moving toward 
Entranceeecee 


trafic was analyzed according to its re 
actions to two controlled display situations : 
1 A navy blue kid shoe was shown 
against a bright red background (small 





























— \ ; gil sign card in front): this was. alter- 
: ' { { j nated with . 
\ { { | 2. The same navy blue kid shoe alone 
500 — i | | on the counter (small sign card in 
{ i front). 
S) { \ | Each display situation had an_= equal 
' | | ' opportunity to attract passing trafhi TI 
£00 — j { j G 
' $ ee 
| 
Z00 —_ | | \ 
y ; ‘ into store 
; \ 
| | } { gum toward 
200 — j ' \ entrance FIGURE 
y ‘ 
| | = as 
| i J 1'4 
100 — i { { | 
' 
. bo 
1 ' ' 
7 | 
| | | i. | 
10 PL Bay a 6 





More people going 
toward entrance 


was in afternooneeces 
Ler —Fig. 5. This was the basic design of all the 
display units used. The backgrounds were varied 
the to show contrast in five basic elements of design: 
on —Fig. 3. This chart shows the typical daily line, shape, texture, color, value— 
traffic pattern (average of all daily counts) — 
— —Fig. 4. All percentages based on total traffic choe used in this test was Barbara Gav 
passing the test location during the time that each platform (navy) priced at $10.95. It was 
display situation was shown— shown on a flesh-colored plastic shoe form 
= in both test situations. 


athe FIGURE he Fiiteen per cent of the 3,647 people that 


passed the test location looked at the shox 














iil displayed there, whether the shoe was shown 
affe on a background or alone on the counter. 
When the shoe was displayed alone on But,,, 

nen! the counter, it attracted eeeervee For every 10 peopl who looked at the 
sh shoe alone on the counter, nearly 13 people 
13.5% LOOKERS looked at the shoe displayed against a con- 
trasting background ... a 25 per cent in- 

we crease in lookers. 


For every 10 people who stopped in front 


304% STOPPERS ot the shoe alone on the counter, more than 
the ; 
































: all 15 people stopped in front of the shoe dis- 
ss aved against a contrasting background 
1.3% EXAMINERS ; 53 per cent increase in stoppers. 
whe For every 10 people who touched or picked 
Sits up the shoe alone on the counter, nearly 18 
414 people touched or picked up the shoe dis- 
aie played against a contrasting background . 
tea a 77 per cent increase in examiners. 
fe When the shoe was displayed against To summarize, see Figure 4 
we a contrasting background, it attracted .... Now what single element ot design, when 
used in contrast on a background. will best 
serve to attract the attention of passing 
i trathe ; 
16.9% LOOKERS \ navy blue kid shoe was placed on each 
. of six different display units in turn and 
: | traffic passing the display was analyzed over 
“a 52h STOPPERS a peste period jor six hours each day. 
* | The backgrounds were varied to contrast 


i with the navy blue kid shoe as follows: 


! 2.3% EXAMINERS [Continued on page 92) 
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—L. J. Charrot, next NADI president— 


of the Twentieth Century-Fox production of 


to the Market Week had 


“Prince of Foxes” 


to be shelved. Transportation for the nec- 
essary material from the location in Italy 
Was not available. News from the film 


company indicates that the “Black Rose” 
will be ready for the December 1949 Market 
Week and that display people will have an 
then to see how the motion 
picture technique in promotion and presen- 
tation can help them in their activity 

()f interest to all participants in the Dis- 
play Market Week will be the programs ot 
the National Retail Dry Goods Association, 
Sales Promotion Visual Mer 
chandising divisions will meet at the Stevens 
hotel concurrently with the NADI activity. 
With the cooperative effort of Arthur Gray, 
Howard P. Abrahams, 
Irving Eldridge, assistant 
the Visual Merchandising 
prehensive effort is being made to make the 


opportunity 


whose and 


chairman, manager, 


and Manager, ot 


Group a com 


JUNE, 1949 


Principal agenda for the general meeting 
will be the Research Program under the 
direction of Albert Bliss and the revision 
of assignment methods for Market Weeks. 
which will be treated by all officers of t 
association. The NADI recognizes that the 
method of space assignment presently em- 
ployed is too cumbersome and gives rise to 
unacceptable delays. The board of directors 
will recommend such changes in the proc 
designed for the good of all 
members. Other topics for the meetings ot 
the board and the general membership will 


ess as are 


cover finances of the association, adver- 
tising, amendments to the by-laws, changes 
in tenure regarding the 
the NADI, and a new method of elections 

The present have indicated that 
the board of directors and the elected offi- 
should be 


various officers of 


officers 


cers of the association more 
sharply separated than has been the 
tion in the past. To this end it has 


suggested that the officers, with the excep- 


situa- 
been 
advisors to 


tion of the president, be made 


Chicago Display Stage Is Set 


By JOHN BOWMAN, JR., Managing Director 


National Association of Display Industries 


\ the ele 

Display 

the National 
lustries, developments point to. the 


weeks betore thre 


Market Week 


\ssociation of Display In 


lai vest 


ming 


vet attempt d by 


greatest 


ittendance and the most complete presenta 


that has ever been 
this 


tion of display material 


rganized In poimt of space event 


vill far surpass any previous exhibit of the 


lisplay field and this status has been ob 
tamed even though fewer exhibitors will 
participate More than 100 members of the 


issociation will be on hand at the Palmer 


House, Chicago, trom June 27 through June 


to welcome displaymen and everyone 
else who uses display as a promotion 
medium The total number of exhibitors 


than a year ago: 


show 104 


vill probably be towel 


hree weeks before thre firms 


ave taken Space 


ommitment o1 thre 
hall ot the 


1 } 
Phe Origila ( assocla 


lon was tor the exhibit Palmer 


House and the sample rooms on the seventh 


ind eighth floors In addition to this space 
it has beet 


he « lub Hoot 


necessary to rooms on 


assign 


above the exhibit hall in ordet 


to accommodate all) requests for space 
\pproximately 160,000) square feet will be 
occupled when all requests have been met 
Phis is more than double the area used in 
1948 and almost three times the area used 
in Chicago in 1947 

OF interest to everyone in the display field 
is the withdrawal of Earl W Gsasthoff, 
earl W. Gasthoff Company, Danville. Il. 
is a candidate tor the presidency of the 
issoctatiol In making his announcement 
Gasthoff pointed out the advisability of an 


section of the 
and 

Lawrence J 
choice for the 


ythicel trom the Kastern 


country tor the coming vear promised 


his wholehearted support. for 
Charrot, the now 
thee 


Plans to bring the cast and the 


ManimMous 


Costumes 


value to 


Many 


retatling organizations have scheduled 


period of great display. 
othet 
their meetings for this period and the influx 


of visitors to Chicago should make for the 


largest registration of any Market Week. 
particularly in view of the heavy advance 
registration and reservations at the hotels. 


Three new members have been admitted 
to the NADI by the board of directors. 
They will participate in the Market Week 


association's 
Mangel 


( orpe rath MN, 


and take full advantage of the 
program. The newest members are 
AS rs ae ( hicago: 


New York City: 


Corporation, Chicago. 


Trans-Tec 
and Fredericks Advertising 
In addition to the above the association is 


processing six other firms which have 


applied for 
ably be admitted at. the 
the board of scheduled 
25 Some admitted in 
parti ipate in the Market Week. 
Phe assets of Display 
of the NADI, have 
Mrs. Claire P. MeKeown, who will continue 
to participate in the 
ciation under her own name tor the present. 


membership. These will prob- 


annual meeting of 
for June 


time to 


directors 
may be 
‘ 

Bazaar, a member 
been transferred to 


activities of the 


asso- 


Hugh Horner and Charles Naegele have 
removed entirely their interest) from. this 
company 

Phe business sessions of the NADI wall 


I meeting of the 


board of directors scheduled for the 


” limited, as usual, to a 


evening 


ot Saturday, June 25, and a general busi 


ness meeting of all members of the associa 


tion which will be held on Sunday morning, 
The general meeting will begin 
breakfast at 9:30 a.m. The officers 
association plan to have all details 
of the meeting completed by 11:00 a.m. so 
complete the installation of 
their material in the rooms and booths they 


June 26 
with a 
of the 


members can 


will OCCUPY 


members 
for the 
vice-presidents and the secretary, the treas- 
urer and the retiring president. Mechanics 
of this worked out, it 
approved, at the meeting of the board men- 


the board ot directors instead of 


of the board as is now the situation 


change will be 
tioned above and presented for approval at 
the general meeting on Sunday. 

During the last month resignations have 
been received or are expected from the fol- 
firms: B. A. 
The Tabery 
Modern Displays, Washington. 


lowing Jacobs Company, Los 
\ngeles ; 
\ngeles; 


B. A. 


Corporation, Los 


Jacobs submitted his resignation 


and at the time stated that his connection 
with the ©. Barrango Company of San 
Francisco made it unnecessary tor him to 
continue as a member of the NADI. He 


further stated that he would continue to 
support the program of the association and 
that he would cooperate in every way in 
advancing the activities of the NADI. The 


other firms have not as yet given any notice as 
to their future activities relative to the NADI 
sometimes fail to provide. the 
attractiveness or the value that they 
to promise through’ their 
One of these that promises to give 
full measure for everyone is the tentative 
plan to include models of the new 
real estate deVelopment along North Mich- 
avenue which is known as the “Mag- 
Mile”. All the from 
large departmentalized units to the smallest 
specialty shops are treated in this develop- 


“Features” 
seem 
inherent poten- 


tials. 
sgale 


igan 


nificent new stores 


ment. Sketches, scale models and all in- 
formation will be available if the plans of 
‘the NADI receive approval from the d: 
velopers of this project. The mechanical 


techniques, the 

and design and the materials employed w 

be shown in every detail if possible. 
[Continued on page 117) 


and engineering planning 
1 
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No. R322—RACKS 
No. CD7—PLATFORM 





SEE KORRECT-WAY’S 


acyy —_— 
ibers 
: rack 
r the “| garment 
‘ 
reas- curved re 
AICS 


ve VERSATILE... 
a ADJUSTABLE from 48’ and 72’ HEIGHTS 


lng Designed to move merchandise... pre-tested and proved! The smartly curved 

Los Salespacer has the custom look that imparts a note of high fashion to store interiors. 
Rack design permits versatile arrangements and better correlation of merchandise 
tio! ... makes it possible for you to direct and increase customer traffic. 


tion Salespacer curved rail garment ; 
San racks can be used in a variety of The newest advancement in garment rack design, the Salespacer offers outstanding 
ass arrangements. Sketched here are Korrect-Way engineered construction features: SOLID STEEL WELDED 

He sonatas bead mack CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
» to your garments... control store SUPERB CHROME PLATING and Korrect-Way quality craftsmanship 

and traffic .. . increase sales! that guarantees years and years of service! 


eeoeeeveeveeeeeceeeeee 
EMIL LEDERER display director of the 





: 9 s 

DI FEDERAL DEPARTMENT STORES 
' e 3 * 

_ KORRECT WAY EXHIBIT e says: ““Our experience with the new Curved 

ne NADI MARKET WEEK 2 Rail Racks recently tested in one of our 

vive Space 4 and 5, Exhibition Hall, ® stores indicates that they will do an even 

tive PALMER HOUSE a better selling job than the Straight Rail 

— ° Chicago * June 27-30, 1949 e Racks. Congratulations to the Korrect-Way 

a " ° organization for another job well done.” 

lag eceoeoevevevenevoeee ee eee e8 





KORKECT-WAY 


: SEEN IN THE BEST CIRCLES i eiaillinn 
= DISPLAYS 


AMERICAN FIXTURE & MFG. CO. 2300 LOCUST ST. + ST.LOUIS 3, MO. 
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COLOR 


INSTANTLY 
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Therefore, a method of using a liquid that 
would pour over painted forms (or pours— 
the word “pour” now used as a noun rather 
than the usual verb form) and then be 
returned to the containers was needed. Of 
course the cans had to be self-supporting 
and this could be attach- 
ing the cans to rigid pours. 


accomplished by 


Eventually the basic plan was completed; 
a small liquid pump and motor would be 
concealed in the display clear 
viscous liquid would be forced up the in- 
terior of the bottom pour; this liquid would 
then divide in the middle can—one part 
to continue up one pour into the empty 
metal capsule, the other stream to continue 
up the interior of the pour leading to the 
inside of the 

This liquid, upon reaching the top, must 
then flow on the outside of the previously 
lacquered pours into the middle 
can. Here, due to the angle at which the 
can must be placed, is a reservoir for the 
liquid which, when full, spills over the out- 
side of the “mixed pour” into the can that is 
firmly attached to the display base. An- 
other reservoir 1s found in the bottom can 
from which the liquid is then sucked into 
the pump, thus completing the liquid cycle. 


base; a 


topmost can. 


colored 


JUNE, 1949 


Was in my office and explained that he and 
two other were about to 
display manufacturing company here in Cin- 
cinnati. This organization was to be 
known as Display Sales, and he was s0- 
liciting our display business. Here, | 
thought, was my answer to the production 
of the paint display. In record time, at 
sensible cost and with expert craftmanship, 
number one of a series of four contemplated 
gallon display units was perfected. 

This unit ‘had -all tubing and 
lacquered, hand-carved wood pours. These 
wood pours proved inefficient since the 
Russian mineral oil we were then using in 
the display would impregnate the wood and 
“lift”? the paint film. We then turned to 
cast aluminum = and piping for the 
pours with excellent results. All 36 of our 
present units are of this construction. 

The gallon display unit has a _ hollow 
header that conceals a motion wheel of six 
colored gelatins that pass under two spot- 
Two holes in the underside of the 
header allow the changing colored lights 
to play down onto the pours, giving the 
display color as well as motion. 

The first showing of the new device took 
place at the Indianapolis Home Show. All 


ex-Gl's forni a 


new 


copper 


steel 


lights. 


Illusion And Motion Combined 


By C. W. TUNISON, Asst. Advertising Manager 


HILFE « 


mut of 


observing the lay- 
booths at the Ohio 
Cleveland 


lac k 


riticalls 
display 
Hardware convention in 


vears ago | was struck with the 


Tt motion 
Mobs of 


In tront of those 


among the paint exhibits 


were blocking the aisles 
that had 
prece or attention 
potential traffi 


booths 


people 
booths SOM). 
“oummick” or motion 
irresting quality, while the 
n the paint manufacturers’ 
virtually nil. | 
couldn't be done 

You 


was 
decided to see if something 
about it 

will recall the water 
that 
was to be my 


old illusion ot 
ontinually pouring 
1 


Irom a taucet Was 
llvis 
wanted to do 


support tor thre 


ed bv a 
but | 


rle Means of 


USpcie 
IS] Il 


Wire 
dea witl 


} 


Das 


aWay 
Visi SOUTCE 
liquid 
L1Cpuac 


\t this m Fo, 


Inc. had d loped a new 


Paint ¢ 
method oft 


Oompa \ 
met 

standard 
offet 


each Ol the 


handising om six baste 
lov dealer can 


ors and 
custome! 120 colors in 
] 1 


instead of the usual eight 


} 


hnnishes 


n offered heretotore Vv competitors 


ndducing these tints from 


method of pr 


is accomplished by emptying 


—" 1 1 
oncentrated liquid color contents 
i 1 


metal capsule int the | 


ASE 


new concentrated color spreads rap 


throughout. tl basic color, producing 
“natural” tor a 
eect 


and ex 


one ot 120 tints: it was a 


motion display 
\tter 
periments it 


problem would be the need tor 


illusion 
lrawings 


SCVCTal 


developed that the greatest 


| a continuous 
supply of tresh base color and = concen 


trate lor therefore the actual paint 


liquid 


Was 


question as the flowing 


The Foy Paint Company, Cincinnati 


Phe top from the basic color can 1s 


white, the 
deep 


pout 
col rr pour 1S a 


py mur 


concentrated 
the resulting 
rose orchid hue 
Crystallized this far, 
to call in all local 
on cost of production 


red, and mixture 
is a 


the was 


display 


next step 
manutacturers 


somewhat the 
itl sat 
won't 


had 
wont 
and up.” “It 
enough to 


house 

“We 
$5 000 

comments 


Kach display 


comment touch 


same 


will cost you 
were 
me determined to see 1f it couldn't be 
and at nothing like $5,000 per unit. 
“It will cost less than $5,000 per unit! So 
I'll make a 


to prove ms 


work !” These 
make 
done, 
mmiature scale model myself 
point.” 

tools, so 


skilled 


eve 


['m not considered handy with 


it took me much longer than a 


might do it In 18 
basement, 


months of 
plastic 


worker 
work in my using 
plastic 
ended 
liquids, 
and alter 
very crude model proved that the 
and that it 
fraction of 


ning 
plaster ot Paris, 
bulbs, 


innumerable 


wood, tubing, 


various clear 


empty 


double syringe 


viscous paint 
ans, many tear-downs and build- 
s the 
feasible 


was evidently 


could be produced at a small 
the cost the 
take 


Luckily at 


experts were so sure it would 


this time one of our suppliers 


—The window unit is pictured above and the 
exhibit piece at the right. The cans apparently 
are suspended in the air, with basic white 
paint flowing endlessly from the top can, the 
tint color from the capsule, and the combined 
The article ex- 


colors from the center can. 


plains the construction— 


through the show it proved my hunch that 
it was a “natural” for attracting 
to the booth. After a group crowded around 


crowds 


[Continued on page 96] 
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presenting new horizons in 
functional display design 


christmas 1949... rooms 








743-744...palmer house 
_chicago, june 27-30 


you're cordially 


Than s-X 
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a 


about Paris which amazec 


HE tirst thing 
fact that 


You can go on forevet 


me was the there are so many 


Ire nch poodle s! 


and a day reading about Paris, looking at 
picture post-cards of the Eiffel tower, talking 
to people who have lived or visited” ther« 
eating cog au vin in an “authentic” bistro on 


Phird avenue, but there is absolutely no way 


to understand the charm, the magic which 3 


Paris without actually being there It is 
certainly not the propaganda of the travel 
agencies that preserved the aura of Parista 


valet The Paris-bitten American can rave 
speak in hushed tones, or imply by manner 
that Paris is his darling: he can become the 
most energetic Chamber of Commerce for 
the city without a frane’s pay; he can extol 


her beauty, accept the plumbing graciously, 


he eloquent about her cookery, weave a. sp 


ft words to convince you that Paris and 
Kden are synonymous —and he'll be 100. pet 
cent right—-but there is no way that you 
can fully appreciate how right he is unless 
vou see for yourself 

My first and only visit was, of necessity. a 
short one two weeks The dav my plane 
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—Snails for lunch . followed by a stroll 


along the boulevard— 


arrived was one of the first days of spring. 
The sun was hot and wonderful. The trees 
stood, without foliage, tracing a lacy black 


against the delicate blue-tinted sky. 
the Seine there were fisher- 
wine, his lunch, 


pattern 
On the banks of 
men, each with his bottle of 


and an extra pair of shoes should those he 
wore get wet. The skeleton of the Eiffel 
tower, a million times higher than the Empire 
State, held its own by power of personal 
prestige against the massive elegance of the 
Arch of Triumph. In the thousands of side- 
walk cafes, tens of thousands of people sat 


under befringed umbrellas sipping their ver- 


mouths and apparently oblivious of the 


ris Postca 


By CECILIA STAPLES 
Staples-Smith, Inc., New York City 





scramble of trathe in the streets. Here there 
were very brave policemen sprouting = short 
capes like wings, directing bicycles, Rolls 


minature Citroens, Cadillacs, and 
white-painted  billies. 
truck laden with men in silver helmets 
duty 


two horns sounded one after the other 


Rovee's, 
pedestrians by 


\ fire 


scurried to 


twirling 


announced not by a siren, 
ut ly 
melodious monotone. Flower carts 
shielded by bright awnings offered beautifully 
dattodils rimmed with 


OVE rall 


groups of 


vaachelor buttons The aspect ot 


well-proportioned buildings and arcades on 


tree-lined avenues and quiet — fountained 


arched 
| sank 


gracetul bridges 


Left 


parks, the series of 


crossing to the famed every- 


thing seemed to combine to delight and relax 

those used to the hurry-shmurry of New 

York's garment center or Chicago's Loop. 
very day | spent in Paris was thoroughly 


exciting, vet relaxing. Wuthin my two weeks 


—Above, Miss Staples is unperturbed at the 

threatening trident of the dolphin boy. . . 

Lower left, "Any prints today, mademoiselle?'’ 
Lower right, detail at Fontainbleau— 
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the barren branches shot out their tiny jal 


green buds which in turn untolded and _ b}e- 
came waxy brilliant leaves that made ai 
ever-changing tracery of light and shad 


according to the whimsy of the breezes. |; 
the parks, balloon-sellers catered to plum, 
pink and white children, diverting them mo- 
mentarily from their sailboat races in_ the 
fountain pools or from a promised ride a 
goat cart. \dults tourists and natives 
alike — took to hitched to patient 
uncomplaining the imper- 
sonal subways and the bucking taxis. 

is absorbed easily and pleasant] 
strolling and 


carriages 
horses, shunning 

“Culture” 
by visiting the 
browsing through the book stalls along the 
banks —the book stalls which offer a 
choice of an old balloon print or a_ well- 


museums or by 


river 


thumbed GI's) manual complete with vital 
French idioms and phrases (but not thos 


he already knows!) On the outskirts of 


Paris, at the city there are the flea 


gates, 


markets specializing in everything and any 
thing from an inner tube to a mache table 
inlaid with mother-of-pearl. Still farther 


Kon- 


regard tor. ex- 


out are the palaces of Versailles) and 
created without 
pense to the liking’s ot 
They are lush with exquisite detail 
More 
linked to the 


persons 


tainebleau, 
successive Trova 
tenants 
of painting and sculpture. 
still is the fact htat they are 
fabulous intrigues and romances of 
known to us through history 
current novels. The exploits of the Louis's, 
the Marie Antoinette’s, the Napoleon's, are 
brought vividly to mind and you can almost 


HMPEssive 


woks ol 


see the swish of a lady’s satin skirt as you 
pass through the halls 
there is the 
Folies 


Paris otf the night 


Bergere which 


Again, 
There is the 
fantastically 
scene, and, in the next, none. 
clubs) with 


otters 


extravagant costuming in one 


There are the 
armies ot 


elegant meht whole 


gypsy violinists alternately making you bubble 


with job and weep with sorrow —and_ the 


[Continued on page 84) 
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4 queens...of the 16 


fe that mean a full house for you 


> The ‘‘Versabelles” ... 


Magnani’s marvelous mannequins that wear 
anything (but anything) smartly, sell anything (but 
Imost anything) quickly! Dress them in anything from 
play clothes to evening wear. Any way and all ways, 
right they're sure-fire sales-winners; sure to keep 
“re your house full on the inside, attractive 

lie on the outside. 

ubbte 

| the The “Versabelles” are just one group of the 

ace attractions by Magnani that you'll be seeing 
at the Palmer House in Chicago during the forth- 
coming Display Week. Make it a point to step in. 
You'll be thrilled! 


“figures that really figure .. . in sales” 


magnant mannequins 


236 West 40th Street, New York City 





\illiam R. O’Connor, Visual Merchandising Director of Milgrims, is now featuring the “Versabelles” in all 
Milgrim stores: In New York, White Plains, Cleveland. Detroit, Palm Beach, Miami. 
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Using 
Related 


DISPLAY WORLD 


isplay To Sell 
Merchandise 


By E. L. REIBOLD* 
Sales Promotion Manager, Cluett, Peabody & Co., New York City 


"We found the answer at the point-of-sale. 


If the shirts, ties and 


handkerchiefs that were styled to go together in the ad were displayed 


separately in the three departments, related sales were at a minimum. 


When all three items were displayed at one point in the store, 


making it possible for the consumer to buy an ensemble without 


going to three different locations, related selling increased greatly." 


O. BUCKINGHAM, our vice-prest 
dent, has mentioned our company’s 
> 
beliet im point-of-sale advertising, 
He has pounded it for vears. He never lets 
ip; and he has everyone in the company 
tecling the same way about it We feel it 
S one 1 most important parts of our 
ntire promotional program 


When we think of point-ot-purchase we 


ist. think selling, or delivering a sell 
Ing message at the point where the met 
handise can be bought not merely oa 
terms of display and cardboard 
But first I should like to give vou a 
tt] background picture of our company 
» that understand the thinking 
I tire program as it was. cde 
\ lope 
\r nal advertising started 49 
il ’ 1900) Poday our “Arrow 
i(is 1 Line averaLre OL every three davs 
‘ \ itional magazines the vear 
\ itional advertising for this 
1] the greatest we have eve 
i tive added LOores ol television 
continually addine 
er customers. “Arrow’'s” ad 
Ising ich vouths in grade sé | 
( C] chi and colleges evet 
| mol year 
N t1 Mivertist 1s \ I rm )) 
! I creating in advance a dé 
t] ( ‘Arrow’ advet 
is d l tot consumer in all age 
| It planned so that it will 
t dealer's) sellir progran 
() t t yinit ) 1D ra% 


thirties 
ad on ensemble products. 


selling.” In the 
first 
Instead of advertising just shirts, as we had 
heen 


Is “related early 


we ran our 
began to run 


doing in the past, we 


ads on shirts, ties, and handkerchiefs styled 


to go together 


indi 
They 


calls trom these ads 
cated that they liked to buy 


like d the 


The consumer 
ensembles, 
authentic stvling. 

The sales of ensembles presented quite a 


tew problems in manufacturing and deale1 
buying. The dealer and the company had 
to know how many ties and handkerchiefs 
could be sold with the shirts, as all three 


manufactured and delivered 
time to meet the 


items had to be 


to the dealer at one 
dates ot the 


In LOSS we 


appeal 
ANC ads 

employed a research company 
to get the tacts. They analyzed over 300,000 


] ] 1 
sales checks in retail stores 


and found, 
most dealers thought, that 
related sell 


contrary to what 


a poo! 1ob Was heine done on 


ing Phe sales checks showed that only 20 
tics on an average were being sold to every 
100) shirt customers in department stores 
and about 30 in men's. stores Only tour 
handkerchiets vere being sold to every 100 
shirt customers in both types of stores. This 


surprised the retailers as well as ourselves, 
and we began experimenting wit! 
leal methods tor 


We found the 


1 these same 


Crs on 


mMprovement 


answer at the point-of-sale 


lt the shirts, tres and handkerchiefs that 
vere styled to go together in the ad were 
lisplayed) separately in the three depart 
ments, related sales were at > a minimum 
When all three items were displaved. at 
one point im the store, making it possible 
tor the customer to bu ensemble with 
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out going to three different locations, re- 
lated selling increased greatly. 

In our display test, dealers were able to 
sell on an average of 60 ties and 45 hand- 
kerchiefs to every 100 customers who bought 
the featured shirt — which was two to three 
times as many ties, and 11 times as many 
handkerchiefs. Ever since we have )een 
experimenting, testing and designing uew 
display fixtures and new store layouts that 
would improve not only the related. selling 
but the sale of all men’s wear items in the 
retail stores. 

Today we retain a company not only to 
continue these studies, but to make 
able to our dealers a store-planning service 
that is based on the = individual 
needs, so that item carried has. the 
proper amount of space, the proper location, 

fixtures, and so that related 
properly stocked together. All 
how the merchandise and 
best function at. the 


avail- 


store’s 


each 


the proper 
items are 
this determines 
the advertising 
point-ot-sale. 
Proper point-of-sale display fixtures play 
an important part in increasing the sales of 
all items as well as related those 
Some of the fixtures that we devel 
radical departure from _ stand- 
to make them 
had to find 
willing to 


can 


sales of 


items. 
oped were a 
fixtures, 
to our 


and in order 


dealers we 


ard 
available 
fixture manufacturers 
work with us in building them properly and 
proper and ma- 


who were 


in helping us with design 
terials. 

On some fixtures we place quantity orders 
with the manufacturer in order to get them 


and we. sel 


at the lowest possible price 
these to the dealer at this price, which 
affords him a saving over what he would 


have to pay. 

We have several display fixture manufac- 
turers making our large floor units for ou 
dealers fixture manufacturers who believe 
in our program and find it an advantage t 
can prove 
such fix 


sell these fixtures because they 
dealer that an 
tures means an investment in increased sales 

These working with us 
to keep their prices for these units as low 
The know-how that they have 
developed by making many of these fixtures 
benefit to th 
will get the 
lowest 


toa investment in 


manufacturers are 
as possible. 


dealers 1s also a 


that he 
construction at the 


for our 
retailer in knows he 
best possibl 
prices 

OWnh OF local 


these fixtures 


Dealers who want. their 
fixture manutacturer to make 
for them are supplied with blueprints fre 
Our salesmen have photographs 
together with informatio! 
as to how they will improve dealers’ sales 


merchandist 


of charge. 


of these fixtures, 


They are part of our entire 


selling program. 


The results that the dealers are getting 
trom the use of these fixtures are highly 
eratifving We are continually receiving 


them and we tee 
and effort and money that has 
this beginning t 


. ee . 1 
pay high dividends through increased dealt 


letters of thanks from 
that the 


bee 1 


time 
spent on service 1s 
sales and improved dealer relationships 

a paragraph from a letter that? 
recently dealer. “We at 
happy to report that the display results ar 
In our most importa! 
shirt 


Here 1S 
received from a 
very pleasing to us 


furnishings section, the sectio! 


[Continued on page 109] 
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One of the windows of Bergdorf Goodman, New York City, Tom Lee, 


Display Director - 


one of the many throughout the country whose 
displays feature Fabrics by Dazian’s. 


Dream Garden Series 


A really new innovation in fabrics for display 
and decoration is being introduced at Dazian’s 
display during June Market Week. Dazian’s 
Dream Garden Series, the creation of one of 
America’s best-known designers, is something 
that you will want to see. Completely new in 
idea and execution, it is a fabric that will open 


up new techniques in window display. 


AZIAN'S wwe. 


ESTABLISHED 1842 


The World's Largest Display Fabric Organization 


142 WEST 44th STREET e 
400 BOYLSTON STREET e@ BOSTON 16, MASS. 
125 NO. WABASH AVENUE e CHICAGO 2, ILL. 
731 SO. HOPE STREET e@ LOS ANGELES 14, CAL. 
1249 WASHINGTON BOULEVARD. e DETROIT, MICH. 
2ND UNIT, SANTA FE BUILDING e DALLAS, TEXAS 


NEW YORK 18, N. Y. 





We are sorry that we cannot disclose the nature 
All we 


can say is that you will not have regretted your 


of this intriguing fabric at this time. 


trip to Market Week after having seen it. The 
first four of the series that will be shown are: 
La Promesse 
L'Esperance 
Le Popillen 
La Rose 


— DAZIAN'S 


BE SURE TO SE 


DREAM GARDEN SERIES 


ARKET WEEK 
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...on and off the record 










































—Members of the Central Maine Power 

Company, Augusta, stop to prepare 

lunch on the job while installing an 

exhibit for a local trade show. Left to 

right, Stan McCurdy, display manager; 

Armand Ashenfelter, Ken Nichols, and 
Bill Porter— 


—Carl Heidt, of Adler-Jones 
Company, Chicago, attended the 
Shriners’ Ceremonial in Omaha. 
Carl, the smiling fellow at the 
right center, is a 32nd degree 
Mason at the Oriental Consistory 
in Chicago. The picture was 
taken by George Wagner, display 
director, J. L. Brandeis & Sons— 





















—The Hecht Company, 
Washington, display de- 
partment put on some 
good-natured tom-foolery 
April | to show the im- 
portance of "the last three 
feet’ of the sale. In be- 
tween gags, dances and 
songs, Earl Dorfman, dis- 
play director, Lester Mel- 
nicove, display designer, 
and Bill Dameron, shop 
man, presented display 
plans for various store de- 
partments— 








—Harry Kimmel, display manager 
of The Regal Shop, Baltimore, takes 
time out to pose for the camera- 
man. He has been connected with 
display in Baltimore for the past 15 
years— 


—John Scott, who operates a dis- 
play business in Trenton, N. J., sails 
his auxiliary “Cobina’’ on Cheapeake 

bay— 


—Meet Mr. and Mrs. 
Pierre A. Luth, leaving 
the church and en route 
to a honeymoon spent 
in the Western United 
States and Mexico. Luth 
has a display service 
in Monessen, Po.— 
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....another dazzling RUBNER innovation! 





First there was 
Gem-Plaque. Now display © 
people can have something 
just as remarkably different 
and even more versatile — 


TRANS-LUME, 


Translucent Gem-Plaque* 





It’s artfully colored so that you 
can project light in many ways from 


behind it and create a rainbow of display 


lighting effects. And like the original 
Gem-Plaque, it has dozens of uses for win- 
dow as well as interior display. And it’s 

remarkably lower in price than the 


original Gem-Plaque.* 





See You Always See 
TRANS-LUME Something New at *U. S. Patent Applied for. 
The Translucent the Rubner Exhibit 
Gem-Plaque Room 704 
at your favorite display jobber Palmer House 
or Chicago 
write Gustave Rubner, Inc Market Week 
5925 Broadway June 27-30 


New York 63, N. Y. 





~ 
- 
7 | 





Fall Line 


New Sample Book 


RUBNER nines 
Fall Foam-Tex Colors 


nd oth bers. 
There's Always Something Sinn Fil. o other new numbers. 


Ask for it at your favorite jobber. 
5925 Broadway, New York 63, N. Y. : 
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Display Promotion: Face 


Store Planning & Merchandising Laboratories, Goodyear Tire & 


| is beer said “Merchandise well dis 

played is halt sold. Such statements 

may be pleasant to hear but what if the 
merchandise on display has little appeal 

Phe mer indise items themselves are the 
primary consideration in selling They are 
manutactured and stocked to fill an existing 
need. Actually most merchandise is pre-sold 
before being manufactured or stocked. This 
Is t ip to the point of filling the demand 
all lisplay Can help expedite the flow o1 
Suc W i ted merchandise Many display 
howevel Vira Aare packed with that so 
called two-fistec salesmanship are ottel 
weal moving merchandise because t] 
items hye ‘ t er ire not time and 1 
demand. What chances is an outstanding 
display butt hooks for shoes in face ot 
the tact that rT tems are not needed o 
Walted toda 

\dvertising and display promotions be 
hind the right merchandise at the right time 
can intorm and remind more people and, at 
the same time, build up a desire to a point 
where nothing can stop a sale Phe one 
single tactor having tl greatest pulling 
power is the right merchandise at the right 
time, Why shouldn't) promotions — be 
scheduled accordingly Yes, promotions 
featuring items offering the greatest sales 
opportunities build trathe for all items. This 
applies even to overstocks which are ex 


pect d 
the mM 


} 
l 


Mmav Nn 


} 
Value 


instances by 
Here action 
be taken to he Ip convert such STOKE ks 


in a limited number of 


ost successtul buvers 


ash at a minimum of expense. This 


real 
mmediately 


wan a price reduction to create 


which will be recognized 


By VERNON H. JONES, Manager 


by customers before a promotion can be 
made most effective. 

Ot course it is imperative to get the 
most out of any promotion at a minimum 


ot expense, and here 
the 
stimulating 


here the 


is Where display comes 
the No. 1 vehicle for 
lowest Why: 


space to be used is already 


Into picture as 


sales at cost. 


" 
Be Cause 


paid for in terms of rent. The only addi- 
tional expense necessary is limited to the 
requirements for making the best use ot 
this available display space. Depending 


the 
arrangement at practically no 


upon the problem, display May be a 


simple extra 


expense, or an elaborate, dramatic, forceful 


presentation with extra expense controlled 


at a minimum well within proper re 


\dvertising 
the 
promotion drive, depending 


lationship to. sales may be 


I over and above display to 


1ecessar\ry\ 


complete — the 


upon how much more additional expense is 
warranted, and keeping in mind that hers 
the Space must be purchased betore it can 


be merchandised 
Display promotion budgets should be used 
the othe 


wisel\ same as in the case of 
Generally they should put the major 


any 
media 
emphasis behind items having the greatest 
profit and trafthe building opportunities, but 
not items alone as is nec 


limited to these 


advertising. Display budgets 


attention to all 


essary on 


should give some selling 
—Considering past sales experience, current 
trends, weak departments, competition, buying 
plans, etc., F. C. LaBoyteaux, promotion super- 
visor, Goodyear Merchandising Laboratories, 
is aided by A. Bovard in charting a co- 


ordinated promotional plan of action— 
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—E. W. Altwies, merchandising research 
analyst, Goodyear Merchandising Laboratorie 
makes a complete study of past sales ex. 
perience showing what sold, when, and how 
many, to guide space allocation and future 
planning— 
opportunities within the store, with emy 
sis on playing the winners. 
What the 


ities deserving major emphasis ? 


are greatest selling opportun- 
Most e- 
tailers have an organized setup for scientific 
sales planning. They create sales calendars 
in advance, spotting store-wide and depart- 
mental selling events, 
tions of lines and keeping in mind 

past experience, current trends, buying 
plans, weak competition, ete 
Sales planning may be the responsibility of 


also special promo- 


items, 
departments, 


a general committee or group representing 


various sales departments, or it may be the 


responsibility of the sales promotion and 
advertising manager. It makes no dif- 
ference the fact remains that usually 
stores have a sales planning and_ coordi- 
nating point of some sort to organize a 
most effective drive for business, month in 


and month out. But even though display 
is one of a store’s most important vehicles 


lower ratio of 


the Facts 


Rubber Co., Akron 


for speeding-up sales at a 


unit cost, there is sales planning work trom 
the start. As a result a fail to 
make the most of its opportunities. Display 


store Call 


is one activity neglected to a degree by 
many store executives other than those 1 


the display department perhaps because 
found it 
paint 


The 


have 
ladders, 
merchandise, ete. 


displaymen necessary to 


climb backgrounds, | truck 


] 


very nature ot dis- 


play work, as seen on the surface Db) 
others, has caused many display depart- 
ments to be located in some out-of-the- 
Way corner, possibly in back of the stock 
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The mere location of such depart- 
ts, their appearance, the nature of the 
etc, has seemed to promote a_ lack 
ordination between their efforts and 
of other selling departments. 
rtunately, this picture is changing— 
display managers are making it their 
ess to build up the proper background 
contributing more to their employers’ 
ness through practical experience in 
ral merchandising. 
gvardless of how present sales programs 
initiated, or who takes part in their 
tion, display managers at least come 
the picture to follow through on plans 


ted by others. The fault with this pro 


re is that a sales program developed 
irily for advertising is usually limited 


the number of items which can be 


tively promoted within the space limita- 
oft the advertising budget. If display 


motions are left to be guided entirely 


advertising plans it is obvious that 
items responsible for contributing to 
volume will go neglected. 
sales planning procedure is needed 
will go bevond items to be adver 
It should be guided by facts cover- 
complete information on merchandise 
ement of all items. Considering these 
promotional displays should then be 
« to cover the greatest selling opportu- 
throughout the store, following the 
pattern as buying merchandise for 
Retailers will find it wise to have 
person responsible for display activities 
eir sales planning committee. 


Here are a few fundamental principles 


rt 


) 


‘ 
+ 


\\ 


erchandising which illustrate the im- 
int part plaved by display promotion: 
lo have a store located at a most 
desirable point convenient to more 
people at reasonable expense. 
lo plan a store layout of fixtures so 
s to create the most efficient facilities 
1 presenting and selling more mer- 
handise at a minimum of expense. 
lo have always just enough of the 
right merchandise at the right time, at 
the right price. 
lo schedule sufficient advertising with- 
budget limitations to feature items 
vhich will attract more people for 
pecific purchases and, at the same 
time, bring a plus traffic count into the 
ange of all store displays. 
lo take full advantage of traffic op 
portunities through proper display ex 
osure ot all merchandise with greater 
mphasis on the most timely in-demand 
tems, and with special attention to 
those being advertised 
th the above five points carried out 
m one side a store would have. the 
r assortment of wanted merchandise 
ng the most of Space _ on the other 
1 and plus trathe. When merchandise 
tment and store traffic are brought 
her with the sales story, through proper 
ure at the point-of-sale, the law of 
iges is in favor of speeding-up sales 
is is true why not more attention to 
iy promotion... not for advertised 
alone, but for all items in the store 
deserve attention? 
is is the fourth article in a series by 
n H. Jones. The fifth will appear in 
uly issue—Ed.) 
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We cordially invite you 


to visit our exhibit in 


Room 805 


Palmer House, Chicago 


June 27-30 





Showing our new 
1949-50 Plastic Line 
and, for the first time, 
our Outstanding 
Creations in Metal- 
Wood Display Fixtures. 














RYSTALLINE 
PLASTICS CO. 


1026 Venice Blvd. Los Angeles 15, Calif. 











All are Welcome at 
Room 706 


PALMER HOUSE...CHICAGO 


JUNE 27TH - 30TH 


ANKERUM MFG. CO. 


19TH AND ARCH STS. PHILADELPHIA 3, PA. 
CATALOG NOW READY FOR MAILING 
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ack-To-School, College Level 


MONG the finest back-to-school dis 
plays created last season is the series 
by Jim Buckley, director for Saks 

Fitth Avenue, Beverly Hills, Calif 

Keach window in the series was based o1 
a Tamous pe rson’s quotations on educatiot 
which in some cases gave the displays a: 
amusing irony For example, for the first 
display pictured the quotation was by Ralp 
Waldo Emerson and read: 

“You send vour child to the schoolmastet 
but ‘tis the schoolboys who educate hin 
You send him to Latin class, but much ot! 
his tuition comes on his way. to _ school 
from the shop windows.” 

The background of this particular dis 
play is a blowup of a photograph ot the 
UCLA campus, with two full-size cut-out 
figures of college girls apparently looking 
through a window at the gown displayed 
The quotation, in each case, appeared on a 
card in the foreground of the window 

For the display of the girl inspecting 4 
skeleton the quotation was from Mrs. Jame 
son's “Winter Studies and Summer Ram 
bles” “The true purpose of education 1s 
to cherish and unfold the seed of immot 
tality already sown within us: to develop 
to their fullest extent, the capacities 0! 
every kind with which God who made us 
has endowed us.” 

For the girl in a biology classroom, wit! 
a Gable-esque instructor, the quotation came 
from a speech by Lord Brougham in 1828 
“Let the soldier be abroad if he will, he 
can do nothing in this age. There ts an 
other personage, a personage less imposing 
in the eves of some, perhaps insignificant 
The schoolmaster is abroad and I trust to 
him, armed with his primer, against the 
soldier in full military array.” 

Qne of the most amusing displays was 


that for a very shallow window (22 inches 


whose limited space was taken up by girl 
and book shelves. For a touch of realism 
elf of mystery books is empty, 1 


reading is dust-covered 
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OF HOLLYWOOD 


Come to the NADI showing at the 
Palmer House, Chicago, June 27-30 


BARREL 
OF 
FUN 


out 
yoking 
layed 


| on a 
W 





ling 4 , om a bi e e 

Jame ? ee Viewing Our Latest 
Ram E . a i ; 

ion is { Creations... 

nmol a a 

velop 


Sensationally 
Different. 


ies 


W. M. ZEPPEN-FIELD STUDIOS 


923 NORTH COLE AVENUE HOLLYWOOD 38. CALIF. 








PISPLAY WORLD 








River Pageant 


Display took to the waves during the recent regatta-tashio1 
show arranged by Joske of Texas, San Antonio. Held for the 
benefit of the local Junior League's Sunshine Cottage, whicl 
aids children with hearing deficiencies, the show featured 
creations by a score of national designers. 


The spectacular performance, which held the audience spell 
bound with its beauty, was staged in a fairyland setting against 
a backdrop of weeping willows drooping into the rive 
National publicity was obtained by the presentation, since bot! 
Fox and Paramount News cameras filmed the pageant 


Some of San Antonio’s loveliest women modeled the gat 
ments on view, together with seven John R. Powers models 


The floats were designed by John Tesorero, display director 
of the store, and his staff and were built by Fox Display 
Company, San Antonio Five of the group are illustrated 
There were 30 floats in all. The show was held at night, witl 
colorful lighting 
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EXPANDED ALUMINUM FOIL 


The Metal Mesh Decorative Material 


e Offers unlimited opportunities for the decorator. 





e Two attractive variations: Gleaming Silver on both 
sides: or Color on one side, Silver on reverse side. 


e TWELVE beautiful colors Either Bright colors or 
Softer shades. 
Bright colors include: Bright Red, Green, Dark Blue. 
Light Blue, Pale Gold. Rose, Helio. and Copper. 
Soft shades include: Dull Opal. Rose. Lilac. and Sky 
Blue. 


@ Flexible Easy to Fashion Easy to Cut. 


@ Two Pattern Sizes: 


Large Pattern — rolls 27” wide. 50° long. 
Small Pattern — rolls 24” wide, 50° long. 


Your Jobber can supply you! Ask to see samples 
of R-P Expanded Aluminum Foil; also samples of 
R-P Unexpanded, and Non-expansible Aluminum 
Foil Patterns. 








Above — Christmas Display designed by display staff at 
(D Sanger Brothers, Dallas, Texas. Mr. Fred Zimmerli, display Manufactured by 

manager. R-P Aluminum Foil, small pattern, was gathered 

up and tacked on molding around window frame. Same RESEARCH PR ODUCTS CORPORATION 
metallic material was also used on sleigh and reindeer antlers, as well 
as on other Sanger Brothers window and interior displays. 1015 E. WASHINGTON AVE. MADISON 10, WIS. 








NEW RED 
METALLIC STRIPE 


TUBES 


TO ADD "SPARK" TO YOUR 
HOLIDAY DISPLAYS 






et 
Wg 


GH 
14 


so 





Length Diameter 

a y 3" 4" 6" 8" 
3 feet $0.40 $0.70 $0.90 $1.20 $1.40 $2.20 
41, feet .60 95 1.25 1.60 2.00 3.20 
6 feet 70 1.25 1.60 2.25 2.60 4.20 
9 feet 1.00 1.75 2.25 3.00 3.75 6.00 
12 feet 1.40 2.50 3.00 4.00 5.00 8.00 


Minimum charge of 75c on less than $10.00 orders 
SEE THEM AT THE 
NADI SHOW IN 


CHICAGO 


CHOICE OF OTHER METALLIC COLORS ON ORDERS OF 
500 FEET OR MORE 


F. O. B. Cleveland 


THE MUTUAL DISPLAY MFG. CO. 


110! POWER AVENUE., CLEVELAND, OHIO 
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Title Registered U. S. Patent Office 
Combined with 

| MERCHANTS RECORD & SHOW WINDOW 

Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 
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H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 





1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


. Advancement of the Display Business. 


. Practical Service to the Display Profession | 
and Industry. 


> Ww 


5. Greater Appreciation of Display's Power in 
| Merchandising. 
| 6. Absolute Independence of Our Editorial 
| Columns. | 
4 
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Display Market Attendance 
Benefits Everyone 

It seems that every displayman owes it to 


his company as well as to his protession 
ind to himself to attend the National Asso 
ciation of Display Industries Display Mar 


ket Week in Chicago June 27-30. For now 
is never before during the past ten years it 
Is necessary tor the displayman to keep 
horoughly posted on new materials and 


new ideas, price trends and price ranges in 
lisplay materials and equipment 

Now that merchandising is getting pro 
rressively more difficult and store appro 
priations are being cut or watched with 
vreat Care it is up to the displayman_ to 
demonstrate the value of his own depart 


ment to the selling job of the whole stor 
He can do this 
what products are 


prices by the 


better 1f he knows what 1s 


going on being offered 


ind at 
tacturers and suppliers of display items 


what leading manu- 


visitors will be able 
wares of more than 100 
gathered together under 


At the Chicago show 
latest 
firms, 


to see the 

such display 
one root to make comparison shopping easy 
ind quick And the showrooms of Chicago 


companies, many of which are also showing 


it the Palmer House, are relatively close to 
the hotel \ comprehensive picture ot the 
lisplay market can thus be obtained in a 


very short time 


Market Week 


as purposely been cut short by one day this 


Furthermore, the Display 


ear, thus decreasing the time spent away 


trom the store 


Retail buving by the public is a bit lethargic, 


t is admitted But the reason is not nec 


ssarilvy lack of money, as witness the re 


orts On Increases in savings accounts. The 


DISPLAY WORLD 


public is worried about a possible depres- 
sion, and they are buying cautiously and 
insisting on exactly what they want and at 
prices they consider reasonable. They can 
be sold, and display can do its full share in 
selling them . . . but displaymen must 
examine their part in the present retail 
picture with great care, and they must not 
neglect anything which will aid their con- 
tribution to the store’s selling job. And this 
includes a knowledge of the display market, 
what is available, and at what prices — and 
this knowledge is to be obtained quickly 
and surely by a first-hand visit to Display 


Market Week. 


Perhaps store management is bearing 
dewn hard now on. the war-time 
question “Is this trip necessary?” This is 
an occasion when any displayman is more 
than justified in insisting that it is indeed 
necessary, just as buyers’ trips are 
justified or the attendance of promo- 
tion men at meetings designed to make them 
more efficient operators for their store. 


famous 


store 
sales 


\nd, incidentally. a visit to Display Mar- 
ket Week should not be 
a buying trip, but as one to gain informa- 
knowledge and which will 
- and in these days stores 


regarded simply as 
tion and ideas 
benefit the store 
need the best thinking possible in display 
as well as in any other form of advertising. 

Not the least benefit of attendance at the 
Chicago event is the opportunity it affords 
to meet and talk with displavmen from other 
parts of the country to learn by word-ot- 
mouth how they have met problems similar 
to yours and have solved them 

\s announced elsewhere in this issue, the 
meeting of the Visual Merchan 
National Retail Dry 
Sales Promotion 


combined 
dising Group ot the 
\ssociation and. the 
Division of the organization will be 
held Display Market Week. The 
two-day program will include discussions by 
display prob 
valuable 


(goods 
same 
during 
outstanding men on current 
should be a 
for any displavyman. Those who 
are not acquainted with what the Visual 
Merchandising Group is doing for the pro- 
for them 


lems, and attendance 


CXpPCricnce 


fession should be present and see 


selves the level on which these meetings 
are conducted. 

\n added attraction tor Market Week 
visitors is the Railroad Fair, which is_ be- 


ing repeated this vear aiter its great success 
in 1948. Stretching lake 
front, the Fair 1s a spectacle 
depicts the part of the 
railroads in making a nation. Dis 
playvmen will find it stimulating as a 
and inspiring as a source for ideas. 


along Chicago's 
mammoth 
which country’s 
great 


show 


Still another angle should be considered 


by the displavman who may be in doubt 
about attending the show. The National 
\ssociation of Display Industries has been 


doing a grand job on behalf of the display 
profession through its advertising campaign 
and particularly through its participation in 
display research, the value of which is just 
itself felt. The NADI 
support of every display 
appreciation tor 
behalf. So it 
Mar 


ty es” 


beginning to make 
is entitled to. the 
only to show their 


their 


man, 1t 


what is being done in 
the question of attending the Display 
ket Week is equally balanced between 
benefit of the doubt 


affirmative 


or “no’. the should 


9 to the 


certainly 
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Babs Shop Remodels 
For Streamlined Selling 


The trend of specialty shops in metro- 
politan areas to adopt display-shelf bi xes 
of transparent plastic to streamline selling 
and modernize store appearance was noted 
in a recent “Celanese Plastics.” 
publication of the Celanese Corporation of 
\merica. This story described the Black- 
ton lingerie chain in New York City and 
its conversion to this type of selling. 

Now the switch to this convenient. mer- 
chandising arrangement is spreading to 
smaller communities such as Summit, N. J., 
where the recently remodeled Babs Shop is 
using transparent of “Lumarith,” a 
Celanese acetate housing lin- 
gerie stock. 


issue of 


boxes 
plastic, for 


The lingerie department in the Babs Shop 
has the “up-stage” eye-stopping position and 
has been completely re-done. Delicate mer- 
chandise such as slips, gowns, and bras has 
been transferred to transparent-display stor- 
age boxes. of plastic. The boxes are 
arranged in an orderly way on glass shelves. 

The transparency of the boxes, which are 
neatly labeled on the end for size and 
price, displays the delicately tinted lingerie 
while protecting it from dust and unneces- 
sary handling. The plastic boxes make pos- 
sible easy, time-saving shopping and _sell- 
merchandise can be pre- 
Instant 
opening 


ing because the 
arranged for size, price and type. 
identification 1s possible without 
several boxes, and the salesgirl need only 
those boxes within the 


interest. 


to display scope of 
her customer's 

Inventory is, of course, simplified since it 
can be checked on sight, and stock control 
is likewise facilitated. The look- 
ing through and into the boxes is instantly 


salesgirl 


reminded that her stocks need replenishing. 


\t the Babs Shop, 
plastic along the top and corner edges ot 


extruded rods of 
the boxes serve as reinforcements and _ pro- 
vide extra rigidity. diagonals of 
pencil-thin rod are used on the top lid of 
the box for form retention. The containers 
have runners of extruded rod on the bottom 
of the boxes which provide a sliding track 
counter 


Crossed 


for moving the box across. the 


easily. 


Want Some Flowers? 
Just Drive In 

America’s newest innovation, a drive-in 
floral nearing completion 1n 
La Grange, Ill... suburb of Chicago, tor 
Clarence LeMar. Sr., Chicago 
retail florist. 


shop, is now 


prominent 


been given 
floral shop 


Passers- 


Obviously much thought has 
to the this unique 
from a display-selling standpoint. ; 
by are guaranteed an unobstructed view 0! 
LeMar floral creations because of huge 
floor-to-ceiling plate glass windows on three 
sides of the building, and a special de- 
frosting system designed to keep the win- 
dows clear in any type of weather. 


design of 


The completed building will also have an 


attractive canopy extending over the drive- 
in area, a floor level raised 3 feet above 
. ory ae and a 24-foot 
eround to facilitate viewing, and a <4 
built-in refrigerator visible from the street 
which will be used to display special flora! 


DICCESs:; 
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Vai are cordially invited to 
visit us during Display Market 
Week, June 27-30. 


Booth 28, Palmer House, Chicago 


* 


MESSMORE & DAMON, INC. 
Designers and Builders of Exhibits and Displays 


400 WEST TWENTY-SEVENTH STREET 
NEW YORK 1, N. Y. 

















Representatives: 


. Morty Fay, 1763 S. W. 3rd Ave., 
5370 Pershing Ave., St. Louis, Mo.; 


THERE’S ALWAYS SOMETHING 
NEW at HANGER HEADQUARTERS! 


THREE MORE NEW HANGERS 
JUST PUT ON THE MARKET! 


500-L (top illustration) Extra-heavy dress hanger guaranteed 
against breakage for two years. Weighs exactly 1/4 pound. 
Compare this with all of the other plastic hangers on the 


market and see the difference for yourself .. . $1 q 50 
a 


17" long. Per hundred 


700-L (center illustration) Heavyweight coat hanger made 
exclusively for ladies’ coats. The heaviest hanger of its kind 
ever made. Guaranteed to hold the heaviest type coat — 
including fur coats — without breakage. . . . 1714/4" long. 


Beautiful clear finish with extra-heavy long steel $97 50 
a 


hook. Chrome plated. Per hundred 


40-L (lower illustration) Plastic gown and bathing suit hanger. 


Here is a crystal-clear gown hanger in answer $ 
to a great demand... 16144" long. Per hundred 5 


NATIONAL HANGER CO., INC. sew vom civ 


Miami, Fla.; Mr. Harry et. ll 60 South St., Boston, Mass.; Mr. S. Horwitz, 
Mr. S. Shapiro, 941 Roosevelt Rd., Chicago, Ill. 
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Milwaukee Breweries 
Hosts To Club 


The Pabst Brewery of Milwaukee again 
played host to the Milwaukee Display Club 
ot May 17. Members enjoyed a 
and of course the product for 


the evening 
buffet supper, 
which Pabst is famous. Lester Hatemeitster, 
president of the Milwaukee \dvertising 
Club, was the guest speaker and discussed 

“The Cooperation of Advertising and Dis 
pli Ly” 

On Tuesday evening, June 21, the display 
group will hold its last meeting until Sep 
tember, at the Brown Bottle of the Schlitz 
Edmund Lewandowski, a national 
world, will be the guest 


brewery. 
figure in the art 


ot honor 


Southern California Club 
Meets At New Store 


Victor Gruen of the 
Gruen & Krummeck, architects, outlined the 
philosophy behind the design otf the new 
Milliron’s Westchester store at the monthly 
dinner meeting of the Southern California 
Display Club, held on the terrace roof of the 
store May 26, with 225 in attendance 


Hollywood firm of 


Stanley E. Thompson, display director ot 
The May Company and president of the 
Anthony Golff, dis 


Milliron stores, was 


display club, presided 
play director of thr 
toastmastert 

John H. Muchmore, manager of the store, 
praised the role display has played thus far 
in the firm's Westchester operation, giving 
credit to the windows for attracting vehicu 


lar as well as toot trafhi He arranged tor 


} 


a conducted tour of the store, following. the 


neeting 

Gruen explained why each of the unusual 
features was incorporated into the caretully 
thought out plan He told how the display 
| 


department was constantly consulted, and 


iustrated his points with slides. (An article 


—Members Southern 
California Display Club at the organization's 


meeting at the new Milliron’s store— 


and guests of the 


DISPLAY WORLD 













on the new store appears elsewhere in this 


Issue.) 

The Southern California Display Club's 
next meeting will be the annual golf jam- 
horee Friday, June 17, to be held at the 


Inglewood Country Club. The golf events 
will be followed by a dinner and a square 
dance. Earl Wells is chairman in charge. 


Leonard Pons Elected 
By New Orleans Club 


At a combined birthday party and election 
held in May, Leonard M. Pons, display di- 
rector for D. H. Holmes Company, was 
elected president of the New Orleans Dis- 
play Club. Also named were the following : 
vice-president, Emile Alline, Matson Blanche 
Company; secretary, Mrs. Evelyn Chauvin, 
Maison Blanche; treasurer, Charles Clancy, 
1D). H. Holmes Company. 

Roger Balet, Sherwin-Williams Company, 
is chairman of the board, and other di- 
rectors are George Alonzo, Porter's; Henry 
Heim, Kaufman's, and H. Chambers, Plas- 
tics Productions, Inc. 

Past-President Dick Sharpe conducted the 
veneral election and received a vote of 
thanks from the membership for his efforts 
on behalf of the organization. 


Display Equipment Announces 
New Line, Price Reduction 

Display Equipment Corporation, 147 West 
37th street, New York City, has brought out 
a new group of mannequins styled by Louis 
Villela, display director, and Michael Brent, 
of B. Altman Company. Syd Messer states: 
“These mannequins lay claim to the most 
perfect size 12 and look as though they have 
just stepped out of a fashion magazine. 
They are being finished in a new petal-tone 
make-up and in the latest fashion hairdo, 
which will be very closely cropped. In 
addition to these misses groups, we will 
have juniors and teenagers.” 

Messer also states that the company is 
using a new process in the construction of 
its figures which will make them more 
Display Equipment 
announce a general re 


durable and _ lighter 
Corporation will 


duction in prices this month. 




















COLONIAL DECO 











FRANKEL ASSOCIATES, ING. © 
FRANKEL DISPLAY FIXTURE c co. INC. 


H. H. GOULD DISPLAYS 


NATURAL CREATIONS : 
NAT SIEGEL, INC. 
TIMBERTONE DECORATIVE CO., INC. | 


D. G. WILLIAMS, INC, 


Save Time . . : 
Do Your Display Shopping i 












Your New Yo 
BUYING GUI 


ALLIED DISPLAY MATERIALS, INc, 
Display Novelties, Materials, Hie ori 
65 Madison Ave. MU 5-6487 
ARTS AND FLOWER§ DISPLAYS, INc. 
Artificial Flowers, Feliages, Novelties — 
43 West 56th St. |-6848 
BLISS DISPLAY COR 
Display Promoti 
460 West 34th 
BONAFIDE DISE 
Artificial Fle 
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Artificial F loueds 
36-38 West 37th 
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FERRIS SHACK 
Wire Displays a 
45 Grove. St.’ WA 














Display Fabrics and. 
218 West 47th St. CI. 7.0060 


Mannequins, Dispi 
493 Seventh Ave. WI 7-0450. 

play Decoration: 
37 East 28th St. MU $-1555 ; 


Artificial Flowers, Dis 


THE GRENEKER CORP. 


Mannequins, M. 


uin Wigs 
250 West 54th St. 16. 65146. 


GRIMES DISPLAY SERVICE, INC. 


Display Novelties, Materials, Accessorie: 
(Formerly Eve Brueser Studios) 
22 West 38th St. BR 9.4924 


DAVID HAMBERGER, INC. 


Artificial Flowers, Display D Decorations 
115 West 3ist St. PE 6-0 


LAVERNE ORIGINALS 


Display Papers and Fabrics 
225 Fifth Ave. MU 3.7356 


A. LUTZ 


Reed and Rattan Displays 
3 West 18th St. CH 2-6264 


LUSTRA-CITE INDUSTRIES, INC. 


Lico Plastic Display Fixtures 
225 West 28th St. PE 6-6803 


MAHARAM FABRIC CORP. 


Display Fabrics, Materials, Accessories 
130 West 46th St. LU 2-3500 


MANHATTAN MANNEQUINS, INC. 


Mannequins, Mannequin W igs 
119 Prince St. GR 3-3868 


MESSMORE & DAMON, INC. 


Animated Displays, Itinerant Displays 
400 West 27th St. CH 4.1842 






Artificial Flowers, Display Decorations 
233 Fifth Ave. LE 2-2377- 










Mannequins, Display Fixtures and Novell 
39 West 37th St. WI 7-8485 







Display Papers 
324 “piltdlnts St. WA 5.6167 








Mannequins, Display Fixtures and Not 
498 Seventh Ave. LA 4-4069 s 











Get More Ideas 
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B. ALTM 


FIFTH AVENUE 
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ccessories 

3) 

rations 
Place you can combine your buying trip with a first-hand visit . some of the most interesting 
to the windows and interiors of some of the world's most famous developments in visual merchan- 
stores. See for yourself how the latest in display is being used. dising are to be seen in new 

Lovies Make your trip doubly valuable by doing your display buying in suburban stores only a_ few 
this concentrated area where your time goes further and where minutes from the heart of Man- 

ic. 


you can gain ideas, inspiration, at their source. And don't forget hattan. 


splays 
rations 


nd Novell 

















Lee 


end mR 
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Diorama Draws Crowds 


N a 9 by 20-foot table top an entire 
railroad system was operated over 
miles of scale track, complete with 
ireight yard switching, roundhouse turn 
table, and travelers moving about the pas- 
senger station in the Brotherhood of Rail 
way Clerks’ exhibit at the Union Industries 
Show, May 18-22 at the Cleveland Public 
Hall 
More than 250,000 visitors inspected — the 
elaborate diorama. To demonstrate “on-the 
job” activities performed by members of the 
organization, the display reproduced centers 
of employment in miniature scale. 
Operations of industry facilities were re- 


produced exactly as carried on by six branches 


of the transportation, namely: — railroads, 


express, airlines, freight-forwarding, over 
the-road bus, and steamship lines. 

Model building the 
detailed workmanship in the display as mort 
than 
would accomplish during a lifetime of build 
ing HO gauge trains operated over two 
levels of trackage Streamlined = diesel 
powered passenger trains overtook long main 
yard spotted 
for unloading \nimated moved 
throughout the display, 
formed in_ yarfis 
stations 


enthusiasts recognized 


costly and complete most hobbyists 


line freights while a engine 


cars higures 
simulating duties per 
and 


freight terminals, 


passenger 


Five other branches of the transportation 
industry were exhibited in actual motion 
The romance of far away places was cap 
tured by the hurried bustle of piers where 
car floats brought shipments to docks and 
cargo cranes loaded steamships for their 


journey. Giant airliners were serviced on the 


airport Gas and. air-conditioning 
trucks moved across the airstrip while flight 
passengers boarded the plane and air freight 
was loaded for shipment 


runway 


Franscontinental busses moved into a care- 


fully scaled model station. Fleets of express 
trucks unloaded packages onto conveyor belts, 
where sorting and routing operations assigned 
them to railway cars waiting 
express track. Heavy tractor-trailers wheeled 
into position at treight-forwarding docks 
where Railway Clerk were repre- 
miniature figures speeding the 
handling of important freight shipping. 


on a_ special 


members 
sented — by 


Iuminated street lights, hundreds of tele- 
phone poles, street signs, and billboards cre- 
ated realistic surroundings for the 
characters moving through the display. Thou- 


formed the 


animated 


sands of trees and shrubs scenic 
hackground. 
Nearly 100 
served the dual 
telling special 
( lerks’ 


scale buildings in the exhibit 
purpose of adding realism 
parts of the Railway 
building lahor history. 


and 
progress in 

Simulated clouds suspended over the minia- 
ture city were lettered with statements of the 
henefits won through union activity. 

The diorama and background exhibit were 
built by Burton-Rodgers, Inc., Cincinnati. 
Perfecting details of design and engineering 
requ red many months of discussion, To handle 
the thousands of small parts required, Burton- 
Rodgers set up an enclosed work area in its 
six-floor plant An actual miniature lumber 
vard was set up in the firm’s shop to handle 
construction of the scale buildings. 
technical 
problems of track radius, signal systems, and 
and _ rolling 
stock were hand built to exacting scale.  In- 
tricate motor and gearing mechanisms were 
developed to control the lifelike animation of 
More than 3,000 
hours were required to construct the elaborate 
the exhibit. 


Railroad construction involved 


operating power. Locomotives 


moving parts in the display. 


diueran a section of 


| 
| 
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Plastic Embossed 
Street Decorations 


(SEE FACING PAGE| 





















PLASTA-LUMA 
over street 
lamp globe 






































PLASTA-DEKA 
on pole 











PLASTA-LUMA 
on double 
light standord 


A 


PLASTA-DEKA 
hung on wire 


Send for portfolio of Bishop PLASTA-Line of Outdoor 
Illuminated Holiday Decorations. They're different — 
attractive — easy to attach — permanent — priced 


right. (See facing page). 
BISHOP ‘company 


427 W. RANDOLPH STREET 
CHICAGO 6, ILLINOIS 
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DEKA 


wire 
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ent — 
priced 
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PLASTIC EMBOSSED 
CHRISTMAS DECORATIONS 


° TRANSLUCENT.--LIGHT THEM UP 
° PERMANENT * WASHABLE ° WEATHER PROOF 
eDIFFERENT eATTRACTIVE HOLDERS AVAILABLE 


See Complete Exhibit of these 
Creations in our Chicago Offices 



















For a new idea in Christmas display use the Bishop 


















7 Santa and Carola light weight plastic embossed heads. 
above) Cat. No. ES-1 eP 7 . I . 
PT ET ae These larger than life-size creations are printed in 
Santa. (at right) Cat. 
No. EC-2. Plastic em- 


hossed ( arola. 


striking translucent colors on clear plastic and em- 
hossed to a depth of 3°. These are day and night 
decorations for they are translucent and can be il- 
luminated. By day they sparkle and glitter and at 
night they glow with Christmas cheer. Use them 


inside or outside they re permanent washable. 


Put them to work this season they attract atten- 


tion because they re different. The $ 6()" 
price is right. Size 1412” x 18”, . 


EACH 











* 
PLASTA-LUMA 


A giant white translucent all-weather plastic shade 





PLASTA-SANTA and PLASTA-DEKA 





(20"' x 25'' x 20'') that holds the plastic embossed 
heads and fits around posts, pillars, over street 
PLASTA-CAROLA A two-way night ond day display suitable lamps, etc. Hundreds of applications for this versa- 
for inside or outside decoration. Built in tile disploy unit. Substantially constructed with 
mplete display unit that lights up, stands or hangs shadow box lights both sides of display aluminum angles and includes self centering equip- 
Attractively printed cardboard wreath (22'' x 24 with Made of weather-proofed Duron 30 ment for hanging Makes unusual, attractive day 
ttached shadow box, 8' light cord, and a Santa or diam., painted holly green Includes and night decoration for streets, store interiors, win- 
embossed head. Perfect for store interior, shadow box, outdoor light socket with dows, yards, etc. Send for portfolio of our PLASTA- 
att or window display Also leads and an embossed Santa sf. Line of Holiday Street Deco- 
mak on unusual resale item for oy and Carola head. Ideal _ for ‘ rations. Cat. No. PLM-4 Basic % 
home use Cat. No. PS-I Plasta 4 95 interior store display and for Unit. (Price does not include 
ant Cat. No. PC-2 Plasta-Carola a street decoration. Cat. No. PD-2 s embossed decorations) a 
EACH EACH EACH 


% send for quantity price list and 
Special Sample Offer 
All prices f.o.b. factory, Chicago 





° 
‘ship PUBLISHING COMPANY © 477 W RANDOLPH ST © CHICAGO 6 ILL © STateE2-7560 and 2.7561 
















































PUT 
Sun Protection 


inside 


YOUR WINDOWS 





with buf - Chem 


TRANSPARENT SHADES 


.and get complete protection against 
sun fading—with no hiding—no 
weather wear—no costly upkeep! 


REFLECTED RAYS 
bounce under 
awnings—fade 
goods. Weather 
wear adds an- 
other cost. 





WINDOWS HID- 
DEN by shabby 
canvas conceal 
your best adver- 
tising—cost you 





many sales. 








INFRA-CHEM Transparent Shades fit 
neatly svside—give top-to-bottom side- 
to-side protection from fading rays, both 
direct and reflected! Yet shoppers get 
full visibility! Safe from elements 

easily operated from inside, too! *® For 
more profits, see a// the facts on amaz- 
ing Infra-Chem! Mail coupon TODAY! 


FREE 


SAMPLES 


BROCHURE eo 
ESTIMATE 





YES— Rush me new brochure, generous Infra- 


Chem test samples, and estimate data. All 











i 

i without charge. f 
i ; 

NAME POSITION 

i i 
E sToRt Wane 4 
. ADDRE I 
f SS TS-238 (457) A 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 106D 
Los Angeles 12, California 
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MEN'S WEAR DISPLAY 
[Continued from page 39] 


vhat is new in men's clothing ot 


show him how to wear furnishings in 


pleasing combinations 
shops motivate 


The windows of women’s 


wer to buy. She can't afford the new clothes 


any more than can her husband, but. she 
buys Phe windows appealing to her ar« 
constantly showing her fashion news—the 
latest) colors, new materials, new combi 
nations Phi show her how to wear these 
new thines Phe windows make her feel 
that she must have a new hat to make het 


last vear’s spring suit look chic and of the 


Moment 


Men's shops need to borrow all the 


thinking that goes into making window 


displays of women’s clothing successtul 


In a recent trade paper I read a= very 


Interesting item 


“Pink, green, Iilac, and vellow,” it) said, 


“in matching men’s and women's ready-to 
Davison-Paxon 
\tlanta) for the 


duet. 


promoted by 


Company (in masculine 


and feminine aster parade 


‘\ male mannequin in a navy suit wears 
pink shirt. deeper pink tie, pink cuff links, 
ind pink toned socks to match his com 
panion’s nav suit and pink blouse and 
ACCCSSOPTES 

Corny Perhaps. But it is an idea. And 


11 : 
\ll mens stores are 


ot promot O1 ( ourage 


ipparently atraid 
is supposed to be a 
don't know ot 


masculine ( iIractcristse | 


shows this mascu 


a single men 


ine attribute im its displays 
Selling around a omerchandising theme 
cs Not meat that a stor QOeS hog wild 
te aaa ] oa th] 
s ’ ny ~ ATL ¢ CoOrmoOnrs and WNposst vic 
cuts. Gray. blue and brown are. still top 


in women's wear just as thev are 
Women's clothes have 


in mens Weal 


many 


basic silhouettes that really remain = un 
changed for vears. It's the twist given that 
makes it all sound as if something new 
ind big were happening 


Men's sport shirts have been pretty Food 





—''A little humor in men's display would bring 
wonderful relief." While it is true that this 
display by Richard Kester while with Roth- 
schild's, Kansas City, is for very young men 
indeed, still it brought many a chuckle to 
those who saw the gentle parody on the ''Men 
of Distinction" the bottle 
of milk, the glass, and the card copy: "Boys 
of Distinction’ — 


advertisements in 


looking for the past Tew seasons The 


patterns and colors are fresh and _ interest 


ing. They are being bought, too, by the 
knowing customers who have found. then 
while browsing on the shelves inside th 
store. The windows of men’s shops. hav 


The windows 
solid 
they have been showing for years. 

Why not take some of the small patterne 
calico prints that are 


promoted them hardly at all. 


continue to show the same colors 


new this vear, fill the 


windows with them, and have copy an 


“We've taken your 
petticoats and 


nouncing the fact that 


grandmother's made then 


into shirts for You!” Or is that too flip 
for such a conservative business? 
There are a great many new items 1 


make news. fo! 


fabrics, the 


wear that would 


customers—the 


men's 
wrinkle-proot 
new construction in shoes, the new light 
welght tabrics 


If men’s want to increase. sales 
with the 


manutacturer > 


stores 


they must catch up displays 0! 
women's shops. [t's not the 
fault that men’s furnishings are not moving 
spectacularly | insist that good. displays 
increasing sales 

\ good mans 
But he 


will work 
for vou for at least ten vears. A few dol 


are one method oft 


(;00d displays cost money 


mannequin is around $175 
lars 
worth of chicken wire and a bale ot straw 
displyman_ willing 
to use his imagination will create a wonder- 


in the hands of a good 


ful figure on which to show sportswear 
I suggested, a few moments back, that we 
ought to get rid of all the disjointed bod) 
hat are now used in the windows 0! 
My reason for this 


parts t 


most men’s stores 1S 














bring 
t this 
Roth- 


le to 
"Men 
bottle 
"Boys 


The 
iterest- 
by th 
1 them 
de the 
s have 
indows 
colors 


tterned 
fill the 
Dy an 
n your 

then 
oo flip 


emis il 
VS for 
“5, the 


light 


sales 
ays ol 
turers 
moving 


isplavs 


| man’s 
i work 
dollars 
straw 
willing 
onder- 
ear 
hat we 
| bods 
ws Ol 


hy S 
this 1! 
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apparel displayed on a_ full length 
fieure does the best job of related selling. 


he whole secret of coordinated selling 
in women’s wear is based on the showing 

roper accessories worn correctly 

my mannequins can make every man 
who is in the mood to buy a pair of slacks 
feel that he must also buy the shirt that 
looks so right with the slacks—and the 
helt—and the sport shoes—if my mannequin 
sells all those items during a single pur- 
chase, | know my display is doing a real 
selling job. 

Its good psychology, too, to show a 
careful selection of related items on a 
mannequin. The customer who buys these 
items feels that the idea came from within 
himself whereas he might feel pressured 
if the salesman were to suggest shirt, belt 
and shoes to go with the slacks. 

The careful aeccessorizing of tull length 

sures is more difficult but worth the effort. 


r 


| use male mannequins in women’s fashion 


windows as often as | can. We promoted 
very successtully our new bridegroom shop 
this spring by tying it in with the windows 

lressy silk coats for women. It was 
all very simple | showed the gals at a 


vedding reception and the men became a 
very natural part of the scene 


| have still not mentioned one of the 
mnportant reasons tor using the same 
e of display thinking that is used in 
showing women’s clothes It is that such 
lisplays appeal to women Vhey should 
appeal to women Kemember that 80° per 
ent of all men’s furnishings bought have 
wen passed upon, im one way or another, 
by a woman. And vou can't afford to 
gnore her influence on the clothes that het 
Mahl Wears 
lt is obvious that the whole theld of dts 
in mens turnishings needs a new ap 
ich \nd that means a thorough-going 


mach, even to redesigning store windows 


hat new methods of display can be 


wht about 

e merchant of men’s clothing should 
stop trying to look like every other men’s 
pon the street. He should try to give 
Is shop a real display identity. He should 
stop being afraid 

What it the other fellow did try a new 
of display and it didn’t work out? 
\\ don't you try to do a_ better one 
Why don't vou take a chance: 


Awards Announced 
In Poster Contest 


R. MeCandlish, president of the 
andlish Lithograph Corporation, Phila 
t the 
M350 in cash prizes for the MeCandlish 

rds tor 1949. First prize of $1,000 was 

by Robert Held, Philadelphia; second 
ot $250 went to W. G. Hibble, Boston, 
third prize of $100 was won by Norman 
Vhite, Baltimore. In addition to the 
cash prizes, honorable mention certi 


Ma, has announced the winners « 


s were awarded to 72 entries 
MecCandlish awards for 1949 cele 

d the twelfth anniversary of the contest 

the best original poster designs. The 


ct this vear was any cigarette 
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modernize 


_electrically 
: with 
National 
Electric 


“PLUG-IN” 
STRIP 


8g gy 
ee ee 







a 





—=—2— ISLAND DISPLAYS 














FLOOR 
—_—e— DISMAY 






“PLUG-IN” STRIP offers elec- 
trical modernization—the easy 
way! A cut-on-the-job, multi- 
outlet, wiring system, “Plug-in” 
Strip provides convenience out- 
lets every 6” or 18’. Costly and 
complicated behind-the-wall 


wiring és eliminated. 





Many leading stores and 
building electricians maintain 
a stock of “Plug-in” Strip for 
——a-2— SHELF DISPLAY providing electric outlets 
. - quickly and easily for their ever- 


changing displays. 


Listed by 


Underwriters’ Laboratories, Inc. 


We'll gladly give you complete 
information. Write for catalog. 


NATIONAL 


INE] Rational Electric 


ANO 1355 CHAMBER OF COMMERCE BUILDING « PITTSBURGH 19, PA. 











































displays, decorations, signs, 
posters. placards or cutouts 


GETS 
TOUGH 


which is always, when you tack 
tough materials in close quarters 


BETTER 


for neater, faster, more beautiful 
displays with real sales appeal 


TROJAN 
TACKERS 


the one-hand tacking tool that 
spots staples where you want ‘em 





No better tacking tool than the TROJAN TACKER 
... shoots strong steel staples at lightning speed! 
Built for abuse... yet nimble for reaching those 
hard-to-get-at corners. Operated with one hand 
and leaves no hammer marks...easy loading 
and equipped with dust-free staple slide. And 
here’s just one of the Hotchkiss tools for easier, 
faster stapling and tacking in industry, office 
and in the homel 

Sales and service everywhere. Write today for 
more information. 





INDUSTRIAL AND OFFICE STAPLING AND TACKING EQUIPMENT 
NORW4LK, CONNECTICUT 
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—At the organization meeting of the Cal-Coast Display Club. 

Wally Lungwitz, Pat Jacobs, Bill McReynolds, Bill Tripp, Bob Olsen, Frank Murch, George 

Pounding, Milton Snyder, Art Brown, Evelyn Moulthrop, Louis Banks, Mrs. Sylvan Cohen, Mack 

Ingram, Warren Burel, Paul Garnier, Bob Heimbach, Charlie Butz, Rick Svoboda, Ken Skilli- 
corn, George Sutton, John Fulling, and Sylvan Cohen— 


California Group 
Forms New Club 


\ new display club has been formed in 
the lorthern California area, with head 
quarters im San Jose: it will include terri 


Kraneisco and Oakland 
Montere\ 
sula, Watsonville, and San Cruz 


tory south of San 


and will include Salinas, penin 

Following an organization meeting late in 
\pril, the name Cal-Coast Display Club was 
adopted 
starting at 7 p.m. and concluding promptly 


at 9 


Meetings will be held) regularly, 


Otheers clected are: president, J. Mack 
Ingram, Hart's, San Jose; vice-president 
Wallace Lungwitz, free-lance, San Jose; se 
retary, Evelyn Moulthrop, Hart's; treasur 
er, Richard Svoboda, Ford's, Watsonville 
\rt Brown, of Hale's, San Jose, is publicity 
direetor 

\t the club's first program mecting the 
members were addressed by Louts A. Banks 
display director tor The White House, San 
lrancisco Other programs are being 


scheduled along the same general line 


Appointments Announced 
By Harve Ferrill 

( Bb. Winkler has jomed 
& Co., 1! East Walton Place, 


and wall 


Harve Terrill 
(Chicago, in a 
cover [llinois and 


Winkler has 


display 


sales capacity 
Wisconsin for the firm 

field of 
\lso announced by 
ot Philip | 


of the design department. He is 


lone 
experience im the 
Harve Ferrill is the 
appointment Holliday as director 
a graduate 
of the University of Wisconsin and_ has 
spent ten vears as a designer of store dis 


plays and equipment 


Ralph -tthnger, Jr. was recently put in 
charec ae (hicago sales lol Ferrall He 
had spent several vears in advertising witl 


representative Chicago manutacturers betore 


joining his present company 


Gifford Becomes Manager 
Of Wesco Waterpaints 


Wesco Waterpaints, Inc. announces the 
retirement of John G. Penniman as general 
manager, for reasons of healt] Penniman 
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Left to right around the table: 


who has been active im the company’s 


\ustralia 
and Canada for the past 35 years, is con- 


Interests in this country as well as 
tinuing as a director and vice-president 
Charles Dickenson Gifford, a director and 
Pacitic Coast manager, who has been acting 
as general manager for the past six months 
clevated to the 


is. being position of vice- 


president and general manager. He was 
educated as a petroleum engineer at Stantord 


Wesco Waterpaints 


charge of Paeitie 


university, and joined 


in 1937 to take Coast 
Operations 

Wesco, established Be L906, 1s the world’s 
largest exclusive manutacturer9 of water 
thinned paints and allied products, and iN) 
addition to operating seven tactories in the 
United States has one in) Montreal and one 


in Svdnev, Australia 


Snedaker Names C. F. Flynn 
"Varibends'' Agent In New York 


Frank C. Snedaker & Co., Inc., of Phila 
delphia, has named Charles FF. Flynn 
exclusive representative in the New York 


“Varibends,” 
display mate rial. 
1) the 


area lol a tempe red “Masonite 
graphic arts and dis- 
than 20 vears in New 
partner in the firm of Baslyi 
designers at 1465 Broadway 0! 


lynn, active 
play field for 
York, is a 
\ssociates, 
merchandising displays and exhibits. 


More 


\ native of Brooklyn, Flynn was educated 
He has been with 
Hampton Exhibits Company, the Bronx, as 


at New York university 


Corporation. 
department 
a opened a New York 
office for Max Factor & Co. He is married 
children, and lives in the Bronx 


sales manager, and the Ivel 


Corona, | I. im the = sales 
YQ he 


Several vears 


las twe 


Bel Art Display 

Opens Showroom 
\ new Bel Art 

heen opened Nl Brooklyn at 1652 86th street 

\ new line of base metal 

tured by the company, will be carried, The 


Display showroom has 


manulac 


Stars, 


new showroom is also completely equipped 


for the needs of displaymen, according ¢ 


\lbert Natale 
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IT’S TIME... 
TO MEET AGAIN! 


H. H. GOULD DISPLAYS 


37 &. 2048: STREET 
NEW YORK CITY 16 











PALMER HOUSE 


CHICAGO 
ROOMS 860-6! 
JUNE 27-30 


PROGRESSIVE 





MERCHANDISE 
PRESENTATION 


A H.H.G. PRODUCT 








Macy's Windows Feature 
Baseball Memorabilia 
On Wednesday, Mav 18 Maev's windows 


tured the greatest private collection ot 
ry-making baseball equipment ever as 
lec 
mad and home unttorms of the year 1876 
shown in the company of uniforms 
\ by such greats of the game as Babe 
Ruth, Honus Wagner, lou Gehrig, and Mel 
tt Famous gloves imeluded those used 
Dolph Camilli in the 1941 World Series, | 
ind one used by The Babe while playing 
the Yankees in 1927.) Autographed bats 
| balls of such far-tamed players as Joe 
Maggio, Babe Ruth, Ty Cobb, Bob Feller, 
izzy and Paul Dean were on display to | 
with books and photographs, dating 
ack to the middle 19th century, which 
tuate historical baseball highlights 


tures of 49 members of the Coopers 

Hall of Fame and one. ot \bner 
bleday, tounder of this sport, shared 
pothght with the Macy baseball shirts 
oung fans, which feature the official in 
a of the Yankees, Dodgers and Giants. 


is collection was on display in the 34th 


t windows for a period of two weeks 








Don’t forget—send in your news 
tems about all happenings in the 


lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- y | f f ] | ( f q B R | ( f ] ( R f 
ig to displ displ na here. 
ee ee See eee 44 MURRAY STREET NEW YORK 7, NY. 
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AT THE PALMER HOUSE, CHICAGO 
JUNE 27 through JUNE 30 


ROOMS 884, 885, 886 


ALLIED DISPLAY MATERIAL 


JUNE, 


INC. 





1949 











\\ hen 


inv desired linear shape 


hand-formed the material retains 






UJA Display Campaign 
Headed By Goldsmith 


For script lettering, 


a font of 33g-inch capitals and 14 4-inel 
































Murray Goldsmith of M. Goldsmith & Co ; 
| ' 1 ’ ltl l pl lower Case rite rchangeable grooved blocks 
L1he is MCC] named Oo hea 11¢ display 
' 14 Silas. \ \ i ie mav be set tor any desired words and lox ked 
Wwtry s } , Callipal2n 1 CW OPK 1U\ . 
: ake nm a 28-inch chase Phe flexible-round 
c | Ite Jews \ppeal it is revealed , é 
lack 1). Weil : material is then hand-tormed to the groove 
ict C1iCl a veneral CalmMpalLn ¢ 411 A ° i 
+] ; Lit 1; f Hee Bins then litted in one unit ready tor installation 
Nal I el tropolitan arrive of the hited P 
ta \ ; ; ‘ \ ee (a Lettering or linear designs are projected and 
PCWIs \ppea 1 (areatel ew OK 1O1C i ae 
he ‘ : . LITA held on cardboard, cloth, o1 wood back 
a ( rile of the 
Disnl Divi ; , ee ee grounds by ready-tormed clamp pins 
Is]}>lad 1\ 1a ind a CCl Its Chlalhilal és ” 
H ' Phe trade name Dixray and = patents 
r sevefra Cal © ts arso active Mm con ; 
en Py have been applied tor Additional informa 
‘ ( i a 
\ | Displ tion is available from) Elmer Dixon, 92; 
\ 111 ( cl ) Live Ispia ‘ > 
’ ’ 1 lerrace 4 Los \ngeles 42 
Division, Goldsmith announces, at the Hote 
St. Moritz, 50 Central Park South, on June 
1 () | tt vill come the . 
, Ma Swatch Books Available 
1 t1 Ss Callpalen t iid . . 
neal ery On Expanded Aluminum Foil 
V¢ i TE’ ( OVeETSCas ie 
Research Products Corporation, 1015 East 
( e indust (TTA 104 Washington avenue, Madison 10, Wis., has 
tre Max Maharam. Maharam Fabric imounced a new series of decorative ma 
( t Rubner, Gustave Rubner, | 


New Material Offered 
For Display Use 


JUNE MARKET WEEK 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 





X11 


oped 1 Mmdoot r outdoor siens 


lecoration, counter or window display use 
1 tie late Huorescent-coated ind 
tivated by the ultra-violet ravs in natural 
r irtificial lighting. The colors PALMER HOUSE 


OFAN 4 ( 


hartreuse, and fod sifey \clomma | 4 & 


National Assn. of Display Industries 


terials, including R-P 


tot] 


expanded 
Swatch books Containing samples 
avallable to display 
Phese materials are 


dull 


Varving 


base metal 


in tine bright and tour colors, in 


loot rolls 
30) inche s 


and in widths 


\Iso announced by Research 
thin 
be crumpled for 


expanded foil im silver) which 


use as a putting 
stretched 


metallie 


which can be 
Still 


foil in 


a mesh like drape 


item is expanded aluminum 


widtl 


Unbreakable Shadow-Box 
For Point-of-Sale 


jobbers at no charge 
to be hi 


foil, 
so it can be used as 


alumunun 


are 


| 
ial 


50 


trom 24 to 


Products is a 


dl 
or 


another 
> 
d incl 


\n unbreakable shadow-box for point-of 


available tor the 
City, Lillian 


Sale 


sale displays is now 
New York 
manager, Point ot 

Miss Fund, associated with 


\dvertising, St. 


time in 


Point of 


Louts, has established 


fices at 299 Madison avenue, and is in cha 
of sales activities for the company o1 
Kast coast 

Phe new shadow-box is) constructed 
hardboard and vinylite, and is available 
various sizes. The specific feature 1s 


changeable 
both three 


an incandescent bulb, the 


dle bosse d Ol 
fects. | 


lor 


sing 


Is adaptable to any type of display or sii 


tor dealer identification Flasher unit 


heat motion are optional 


insert which can be embossed 
dimensional 


first 
Fund, sales 
\dvertising, reports 


Sale 


oO 
rec 


the 








PIisPriAY Ware 


* 








65 MADISON AVE. ° 


NEW YORK 16 - 


CORNER 27TH ST. °¢ 


75 


x x 


AT OUR NEW YORK SHOWROOMS 
“ 65 MADISON AVENUE 


LOS ANGELES, CALIF., 219 W. 7th STREET, HAAS BLDG. 
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onl, Ol 
sed as 
nother 
3 incl 


int-of 
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Cassidy Leaves Blum's 
For Second Time 

\fter 23 vears with Blum’'s, 
Villiam J. 


Philadelphia, 

Cassidy has resigned as display 
lagel His tuture plans have not been 

immounced, and no successor has been 

ippomnted as yet. 

(Cassidy resigned his position with Blum’s 

nee betore, in October 1948, but rejoined 


firm a few months latet 


Resident Display 
Adds Barham 


John Barham, formerly assistant to Dana 
(Clare, has joined Resident Display, Ine., 
I Charles street, New York City, as sales 

nager and display consultant. Since his 
turn from a year in Europe, during which 


ti 


e he studied at Academy Juliens and the 
\merican Academy of Barham has 
rked with Henry Callahan, Lord & 
vlor, New York City. He will cover New 
gland. New York, Pennsylvania, New 
Maryland with 
promotional line 


Rome, 


sev. and Resident [1s 


‘Ss high stvle 


Boyd Gasque To Coast 


As Sales Representative 
sovd Gasque has been appointed exclusive 
ct sales representative for W. C. Hur 
Company, Lansdowne, Pa., for the 
st coast area, 
Francisco. He will also 
s & Flowers Company, New 

hat territory 


\\ he will make his home in 
ms 


represent 
York City, 


(sasque was tormerly display director tor 
Interstate Department Stores and prior to 
similar 
Mangel 


January 1 of this vear he has 


that time was in a position for 


three vears with Stores ( orpora 
tion. Sines 
fixtures and novelties 


in the Southern states. 


been selling display 


Fire Destroys Building 
Of Natural Desert 
Fire has destroved the 
Natural Desert 
according to Ralph H 


main building of 
( oolidge, \riz., 
Ralph, but business 


Displays, 


is continuing without interruption. A new 


fire-proot building is under construction, 
with numerous improvements over the former 
one, and with new equipment The firm 
large 
shop ot the local high 


rebuilding period 


has been given permission to use the 
manual training 


school during the 


Special Motor Developed 
For Display Purposes 
\ revolutionary new electric display motor 


which is small in size, light in weight. and 
is said to be great in capacity, has been 
cle veloped by the Timers ¢ ompany of Los 


\ngeles. The motor 1s of the induction 


disk type and has a= steel housing and 
bracket base for easy mounting. 

Though small in size (4 
inches) and 


inches by 3 


weighing only 2 pounds, the 
unit has a guaranteed balance load of 25 


pounds For quiet, smooth operation, the 


friction drive shaft 1s mounted in ball 


bearings and will not heat up under long 


runs. Kasily changed gear ratios are 


available from 2 to 70 rpm, clockwise ot 
counter-clockwise. The 
110-120 volts, 


and can be 


Motor operates on 
uses only 4+ watts of current 
supplied with lighting contacts 
to illuminate display. For additional in 
formation, write the Timers Company, 1635 


Neadeau, Los Angeles | 


Louis Gehring Joins 
In New Company 


Louis Gehring, industrial designer and 
sketches have 


n DISPLAY 


Kraft, 


display consultant whose 
appeared each month for vears 


WORLD, and Arthur 7 


designer and manufacturer, have 


furniture 


formed a 


l 


new SCTVICE organization to be ROW as 


Gehring-Kraft. The company will special 
1 manutacture of dis 


lioram 1 kind | j 
aqioramas and Kindred prod 


ize in the design an 
plavs, exhibits 
ucts The 


at Bethpage, | ong 


| terse will = be 


company's headquarte 


Island 


Clifford Supervises Display 
At Eaton's, Montreal 


Supervision of display at the T. Eaton 
Montreal, has been added 


to similar duties for Ji 


Company, Ltd., 


hn Clifford in con 


nection with the advertising department 
Ernest Alin continues as display manager, a 
position he has held since the retirement of 
Emile Lemieux after 35 years with the store 
The appointment of Clifford is in an effort 


to have all store promotion under one head 
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The SUN SHADE COMPANY 
Furnishes PERMA-SHADES* 





TO FRUSTRATE 


SHIFTING SUNLIGHT 
NI s, 


There is no extra charge to Sun 
Shade users for Perma-Shades—the 
safety strips that assure positive 
protection against sun-ray fading 
of merchandise. 


As you know, sunlight shifts during 
the day to shine around edges of 
window shades, no matter how care- 
fully they're fitted and hung. Perma- 
Shades — narrow strips of the same 
transparent plastic of which Sun 
Shades are made —can now be 
installed permanently on widow 
edges to block every possible entry 
of sunbeams without filtration. 


Send today for your sample of Sun 
Shade and Perma-Shade protective 
film, as well as your copy of our 
new folder, "HOW TO WIN YOUR 
DUEL WITH THE SUN." 


*NOTE: All present users of Sun Shades 
Perma - Shades 


request. 


may 
without cost 


FREE: send For Samples Today 


secure 
upon 


City State 


THE SUN SHADE CO. 


Manufacturers of the Original Transparent Sun Shade 
781-83-85 Chancellor Ave. 








Irvington 11, New Jersey 
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LOS ANGELES DISPLAY 
[Continued from page 37] 
Light by lire 
further 


teeling of harmony 


d pink spots were used to add a 
the window 


\nege le s 


Festival”. In 


color to 
Loos 


Furnishings 


Downtown recently held oa 


Lome honor ot 

\nthons 
Milliron’s, 
The 


rooms in ral 


occasion Display Director 


Iff did an interesting series at 


secn in the next ilustration large 
window depicted two 

\ngeles he 
chartreuse. floor « 


} 
Hye 


] modern in keeping with the 


rie 
home 
thre 


walls were 


idern Los 


lemon overed with 


light vray carpet furniture, ol 


} 


urse, Was al 


Calitornian’s overwhelming pret 


for modern. Four 


they 


tormal 


NC¢ Were 


ed: 


mannequins 
Way to 

the 

that 


into except 


on their 
both Ot 


were evidently 


affair, since men 


irre’ dinner jackets—a garment no 


\ngeleno 


tormat 


gets on 


respecting 


Most Occasion 


Also am 


Tt series 


the 
Fill 
Department Stor 
the 


by a 


tradition 
Display 
(slobe 


vindows in 


the summer Was 


done by Director 


re lash at the 


ie ot series showed 


combination 


mannequin surrounded 


ot Calitornia sportswear and garden. tools 
Phe background was golden yellow seam 
less paper with a border of 1vv green. The 
individual windows in the series were 
tramed by green scalloped wooden frames 
set just inside the glass—giving a shadow 
hox effect The floor was covered with a 
vellow mat matching the shade of the 
background The mannequin and. all of 
the props were placed on a dark green 
grass mat (matching the shades of the 
trim) Phe display card read, “Bright as 
sunshine \ new sport series in California 

Phe tollowing displays are not pictured 


Display Director Jim Stewart did a rathe 


d 


\ 


unusual treatment of the long-haired mu 
sician used in Tabu advertising — for 
promotion of that perfume at The Ma 


Wilshire too 


the form of a giant papier mache lion holdin 


Company Stewart's violinist 


k 


| 


ot 


a large violin. The violin was fitted wit 
shelves holding bottles of perfume and 
cologne The background was made up 
erained wood panels, and the — step-tyyp 
—Above, by Stanley E. Thompson. . . . Below 


by Fillmore Lash, Globe Department Store— 
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tools 


Call 


“ames 
dow 
ith a 


the 


"nia 
red 
athe 
mu 
| a 
May 
took 
Iding 
wit] 
and 
Ip ol 
tvyn 


Ow 








( re 


vindow 


UNE, FV49 


bottles ot CO- 
A grained 


atiorm holding additional 
gne was also of grained wood. 


wd violin was hung against the back- 
ound supported by a wide red_ satin 
bon. Other items in the Tabu line were 


splaved in the foreground. 


Fillmore Lash did an interesting yard- 

window entitled “Get set for Bem 
g's sheer magic” at the Globe Depart 
ent Store. The window had a= circus 
eme with red and white striped paper 


rming an awning overhead and a valance 
ong the top ot the window The back 


und was formed by lengths of rayon 


int vardage and paper cutouts of circus 
their acts. At one end 


aracters doing 


the window a huge paper cutout of a 
length of 


other was a 


wn held a ravon vardage, 
ile at the 


A mannequin was shown wearing 


giant wooden 
ISSOTS, 


dress made of one of the prints, and 


ving accessories were grouped at one 


e ot the window 

Silverwood's in) downtown Los Angeles 
cently got a face lifting. The store was 
front was added and new 
follow 


larged, a new 
idows were put in. The windows 
same design of the new Silverwood’'s 
other recent 
\ portion of the display 


nshaw and Silverwood’s 


emodeling jobs. 
is open-back so the customer can 
floor. The these 


the sales styling of 


Silverwood’s windows 1s well worth study, 


was begun. 


nce a great deal of research was con- 


ited before construction and remodeling 
According to  Silverwood's, 
his particular type of design is ideal tor 
en's clothing merchandising. 


Ferman Joins Darling 
As Designer-Stylist 


| 





New York City to the 


JUNE MARKET WEEK 


a 


Darling announces 


The A 


appointment oft 


Company 
Ferman ot 
staff as 


Florence 
executive 
signer-stylist for the mannequin division, 


ith studios in Coldwater and Bronson, 
lich However, Miss Ferman will operate 
imarily from New York in order to keep 

closest touch with latest fashions and 


nds in the mannequin field. 


Ferman is at present in the Cold 
stvling tech 


Miss 
iter studios setting up new 
jues These will be introduced in the 
WwW mannequin series to be shown initially 


Darling during Market Week in Chicago 


Fryman Doubling Space 
In Expansion Move 


supply house 


building, 


Leroy W. Fryman, display 
ated in the Keith Theatre 


reports that he will double his 


vton, 
as ob July 1. 


esent floor Space 
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THREE’S A CROWD... BUT 


Watch Frederick Business-Builders 
Crowd Your Windows And Coun- 
ters With Holiday Shoppers! 


Let ‘Kris’, “Holly” and “Mistle’ run riot in 
your Toyland, climb over your gift boxes and 
be sure to give them prominence on your 
counters. ... 


And don’t forget their big brothers ... Let 
them join the fun in your windows 
Watch them stop traffic! 


MOLDED RUBBER 
CHRISTMAS DISPLAYS 


e WASHABLE 

e FULL HALF-RELIEF 

e BREAKPROOF 

e REUSABLE FOR YEARS 


e@ SELF-STANDING 
@ READILY ATTACHED TO 
ANY FLAT SURFACE 


FREDERICK colorful Christmas “charmers” are creating a sensation in the 
display industry. Let them set the “Spirit of Christmas” tempo fof YOU and 


WATCH your cash registers click with unheard of sales. 


SEE our complete 


assortment of Holiday Ambassadors produced in various sizes priced to fit 
your budget. . . Nothing finer ever made in relief. 


FREDERICK storybook English Carolers in their brilliant 
Holiday garb placed in the show cases and on the 


counters of your gift courts will set a new pace for gift 


buying. 


WE’LL SEE YOU AT THE PALMER HOUSE 


NADI Market Week .. . June 27-30 





SEE OUR EXHIBIT..... 
GET OUR PRICES 


FREDERICK ADVERTISING 


North 
a Financial 


General Offices: 333 


Chicago Loe 


CORPORATION 


Michigan Avenue 








LOW COST FLASHING EFFECTS |W 


Light, 
45c and up. 
Also motor 


Skedoodle Thermatic Flashers. Highest quality. 
sound or motion. Many types and sizes. 
Free descriptive folder No. 62 on request. 


driven flashers and controls. Address — 


RECO, 3055 River Road, River Grove, Ill. 








FOIL PAPER 
26" WIDTH — 25 ft. - 50 ft. - 100 ft. 


and full ream rolls. Carried in stock 
in 25 colors. 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 










x 





6-2447 









STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc. 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded in 1905 
Write for literature. 


THE KOESTER SCHOOL 


Kimball Bldg. Chicago 4, Ill. 
















e@ WHEN WRITING ADVERTISERS 


PLEASE MENTION DISPLAY WORLD e 
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| Scholarship Established 
By Display Institute 
Dr. Milton T. Brown, director of the N 
tional Display Institute, 617 Chestnut 
street, Philadelphia 6, has announced the « 
tablishment of the “R. C. Kash Scholarshi 
which will be awarded each year to t 
| student selected as most outstanding by tli 
| faculty of the New York School of [1 
dustrial Arts from the display class of that 
institution. 
Named in honor of R. C. Kash, editor of 
|} DISPLAY WORLD, the scholarship repr 
| sents a value in excess of $700 to the student 





| selected. It provides for display tuition in 
| the standard course of the Institute, lasting 
| one year, as well as the necessary supply 
kit 

The National Display Institute has more 
than 200 students enrolled at present, some 
of them from as tar distant as Hawaii. 





Your Chipping and Breakage Problems are OVO | or idemeeeer 


Another new creation! Blouse, Sweater, Coat and dress forms in flesh | In Chicago Office 
colored "“NATEX" rubber. Chipproof and washable. Fits on any stand. Schulman-Datz Corporation and High 


Mark Pay ‘r Corporatio ot Chicago an- 

No. DR—each, $5.85 No. CR—each, $4.95 nounce ge et se a pit pees! 

| anager, Ro , V. W: fe He ill have 

JOBBERS AND CHAIN STORE DISCOUNTS GIVEN came de lc he ee ot ag St 

. . territory for both companies in the promo- 

Be Sure! Don't Miss Our Showroom During Market Week! tion of their lines of Louis DeJonge & Co 


papers for packaging, wrapping papers, dis- 


play papers, and the creation of Trade-Mark 
NATIONAL PA bE U ™ box and wrapping papers. 


: ; Wayne was the owner of one of the 
Subsidiary of National Art Studios first national window display installation 


308 S MARWET ST. ceHICcCaGeo 6 ILL. companies of the United States and has 


FOCUS ATTENTION 
TO SALES FEATURES 


with the 


BEST SPOTLIGHT 


The BEST 400 Watt "Wonder" spotlight throws a 
concentrated beam of light wherever needed. Ideal 
for interior displays, show windows, lobbies and 
floodlighting, the BEST 400 Watt “Wonder spot- 
light comes equipped with a fine Fresnel glass lens, 
highly polished reflector, asbestos cord and plug. 
Has Universal mounting bracket, gelatin color holder 
and three assorted gelatin colors. 


several companies handling the sale of 





display papers and of window display 
installation. His entire career has been 
spent in the field of display advertising and 
sales promotional work. More recently he 
has been connected with the paper mills of 
Louis DeJonge & Co. 








Paul Virdone And Leslie Roth 
Form Foremost Display 
Paul Virdone, at one time with Bliss Dis 


play Corporation, and more recently in the 
papier mache division of Gardner Displays, 
Pittsburgh, and Leslie Roth have formed a 
new firm under the name of The Foremost 
Display Company, 222 West 16th street, 
New York City. Roth was a designer fot 
a display studio for some time, in addition 
to doing considerable tree-lance work = in 
the Manhattan area 

\ development which will be featured by 


lf your dealer cannot sup- 
ply you, write direct to 
the new company is a mache process called 
“Hardtex”, said to be more inexpensive 


- - , List price complete $8 95 than the usual papier mache. 
Wine less bulb . 
. Gy 





4 yAOS\6 WESTERN AVE. 
7-CLEVELAND 11, OHIO, 


List price complete 
“in 11.05 


JUNE 27-30 1949 
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(Tax included) 








RE-DYE YOUR FADED MATS USE THE 
Make Them Look Like New OPPORTUNITY EXCHANGE 


3° x 6 costs $1.50 each. Minimum 3 mats. Send For any WANT AD purpose: PALMER HOUSE 

them prepaid. Shipped back promptly. We also POSITION WANTED POSITION VACANT rod lof Velo nae 

sell new mats USED DISPLAY EQUIPMENT FOR SALE : 
NATIONAL SAWDUST CO., INC. REPRESENTATIVES WANTED 


65 N. 6th Street Brooklyn Il, N. Y $3.00 Per Column Inch — CASH WITH ORDER National Assn. of Display Industries 
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e cordially invite you to visit our exhibit during 


DISPLAY MARKET WEEK 


Chicago, June 27-30 
PALMER HOUSE, ROOMS 779 and 780 


See the New HIGH MARK Masterpieces! 


* 


HIGH MARK PAPER CORPORATION 


2333 WEST OGDEN AVE. 
CHICAGO 8, ILL. 


345 BROADWAY 
NEW YORK 13, N. Y. 











New Display Stands 
Aid Union News 
The real importance of display in stimu- 


lating the desire to possess with its subse- 


quent substantial increase in impulse sales 


as been forcefully demonstrated by the 
Union News Company in new selling stands 
ecently opened on the Vanderbilt level 
4 the Grand Central Terminal in New 


York City. 


Realizing the need of developing methods 


of attracting and holding the attention of 


passersby, the Union News Company en 
eaged the services of foremost designers and 
merchandising experts who spent two years 
in an exhaustive study of selling fixtures. 
\s a result, the news company has de- 
veloped what is considered to be among the 
finest selling and display counters. The 


company has given much attention to the 


making and designing of good display and 
fast selling units and has been experimenting 
with them in large terminals in the East. 
Recently the installation of two modern 
nits in the Pennsylvania Terminal, New 
York City, created much comment in retail 
circles because of their adaptability to 
lisplay and fast selling of items carried by 
lepartment stores. 

\ccording to top executives of the news 
ompany they have many new modern units 
1} various size and shapes under construc- 
tion as part of their long-term improvement 
program. 

It is believed that no other company in 
this line of business has progressed so far 
in developing fast selling units. 















SEE KORRECT-WAY’S ae | 
i 


Sa rail@ garment rack 


ACLY . 


VERSATILE... ADJUSTABLE FROM 48” AND 72” HEIGHTS 


Designed to move merchandise... pre-tested and proved! The smartly 

curved Salespacer has the custom look that imparts a note of high fashion to 

store interiors. Rack design permits versatile arrangements and better correlation 
of merchandise ... makes it possible for you to direct and increase customer traffic. 


The newest advancement in garment rack design, the Salespacer offers outstanding 
Korrect-Way engineered construction features: SOLID STEEL WELDED 
CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
SUPERB CHROME PLATING and Korrect-Way quality 

craftsmanship that guarantees years and years of service! 
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The justification tor this law arose o 
F] f of those flash fires which involved dan 
ameproo halls, schools, rinks and = similar plac 

where persons were injured or killed by fi 

e or the panic which followed. The outstan 
Materials ing fire of this type was that which o 

curred in the Cocoanut Grove disaster 

Boston, though there have been many ot 
By THOMAS G. FISHER — aga toll of heres and wei 

irectly traceable to flimsy combustib 

Special Enforcement Officer, Office of = decorations. 

SEE WHY IN | the State Fire Marshal of California A — obstacle . pine Wa 
found in crepe papers which, together wit 

GLO-BRITE'’S DISPLAY = Pe ene corrugated decorative paper, are easily dan 
_ (Aainomes pie a rtams parucu- — aoed by water or water-borne chemicals s 
ROOM 73 adhe eee nig Pie flameproot that their treatment after manufacture r 
decorative materials, it will be of interest quired considerable technical skill. Durir 


PALMER HOUSE to displaymen in other states where similar 
NADI SHOW laws are in force kd.) 








the past vear, there have been tested ai 








approved by the = state fire marshal 





Caliiornia tour non-flammable crepe papers 

ISPLAYMEN of California, especially and one corrugated decorative paper. Thes: 
those interested in booths tor fairs papers are affected by flame and heat to the 
and exhibitions, have been confronted extent that they will char during exposure, 

by the problem of supplying flameproot but they will not support combustion. The 
decorative materials during the past two do not burn after the igniting flame is witl 


years \ California law enacted in 1947 re drawn from contact. One line of Hameproot 
quires that decorative matcrials used in crepe paper carries 16 colors and the cor 
places of public assemblage shall be made rugated is made in 10 colors and white. 
from a non-flammable material or be treated Prior to the approval and registration 
and maintained in a flame-retardant condi these papers, state-approved chemical com 


tion by the use of state-approved chemical pounds were applied on ordinary varieties 
compounds. Among the decorative materials so that they would meet the State Fire 


are drapes, hangings, curtains, drops and Resistance Test, but in many instances the 
such items as palms and palm fronds, “Mex end result Was far from satisfactory fron 
ican raincoat’, tulle and split bamboo mat the customer's standpoint. Repeated light 
tings used as hangings. Chemicals for the fogging applications of the chemicals were 
treatment of these materials are tested in required if excessive wetting of the pape 
certain approved laboratories and registered was to be avoided. The dyes are tugitive 
by the state fire marshal of California for and corrugated papers separate when the 





use on specific materials. glue becomes moist. 


NEW! Fireproof Plastic Snow 


Looks like the real thing and absolutely 
fireproof! In | Bu. containers 


SNOW PANELS... SLABS 


Up to 8 ft. by 20 in. wide — | to 6 in. 
thick. Build your own dramatic wintry 
effects! 





| TYPICAL PANEL SIZES AND PRICES 


15”x36"x1"..$1.30 12”x72”x1".. 2.00 
im 20"x36"x1".. 1.85  20"x72"x1".. 4.00 





Also available in sparkling — snow 
white — sturdy — feather light 


KRYSTALITE 


e SNOWMEN 

e REINDEER 

e BELLS e TREES 
e SNOWFLAKES 





Storewide and chain promotions built to 
your specifications. Write for estimates. 


Dealers Inquiries Invited 


Jb ele —This is a ''Powder your face with sunshine" display by Russell C. Kehrt, Jenny, Inc., Cincin- 
nati. The background was done with pastel crayon. Small sunflowers carried powder puffs, 
| and the pool was lined with green foil paper. The diving board was covered with green 


PRODUCTS, Incorporated satin and the pool's sides were of marbelized paper. A small mermaid powders her face 


‘ ; before a mirror set in the record player. Since it was impossible to get a recording of the 
6415 N. California Ave., Chicago 45, Ill. song except as a dance number, Kehrt had a special record made with himself playing the 
aes = ee piano as accompaniment to the voice of a young girl— 
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Consumer acceptance of these safer prod- 
ts has been so marked that mercantile es- 
blishments indicate a preference for the 
nu-flammable decorations, both in their 
ow windows and display areas It is 
mmon knowledge that many fires have 
en caused in show windows by decorations 
ntacting electric light bulbs or being ig- 
ted by the sun’s rays focused through 
uid-filled glass containers. Where ap- 
ved non-flammable crepe or corrugated 
orative papers are used, these heat 
irces may char the paper but they can not 
use it to burn. 
\ list of manutacturers whose products 
ive been tested, approved and registered 
the state fire marshal of California may 
obtained tree of cost by addressing the 
State Fire Marshal, 1106 South Broadway, 


is Angeles 15. 


Modernization Survey Results 


Are Announced 
Retailers representing 18,000 stores all over 
country agree, with only a feeble one 
ilt of one per cent dissenting, that store 
dlernization has paid off since the war 


with gratifving results. This was made 
public by John W. H. Evans, president of 
the Store Modernization Institute and man- 


wing director of the Store Modernization 
Shows, in the results of a questionnaire sent 
ill the retail store executives who had at- 
nded the two previous events, held each 


June at Grand Central Palace, New York 
City. This vear, the show will open on Sun 


lav, June 19th and continue through Friday, 


une 24th. 


Chain stores, as usual, retained their lead 


this activity, with some individual chains 
ending as much as 15 million dollars and 
average expenditure of over one million: 
is is said to be a figure that errs on the 
y side, since many of the largest spenders 
lined, for policy reasons, to answer the 
stiol Independents, mostly department 
tores, followed with an average of $59,000, 
ent on a wide range of equipment trom 
mplete new store fronts, air conditioning 
nd moving stairways, to painting and car 
eting 
Leading all other improvements on which 
re ow.aers have spent money since thre 
ir were display cases, installed in 55. pet 
nt of the modernized stores reporting: 
rrescent Hehting followed closely, in 54 
cent \nother significant contrast ap 
ired which showed that 17 per cent of the 
res installed incandescent? lighting, 9 pet 
nt slimline. and 5 per cent cold cathode, 
54 per cent installed fluorescent 
is interesting, however, to note tl 


( 
lighting 
hat in 
st cases where the three less popula 
ting fixtures were used, it was in con 
netion with fluorescent equipment. 
Most store modernization projects were 
result of collaboration. Although 50 pet 
t of independent store owners checked 
mselves as the planners, almost all of 
m Jisted one or more of the other groups 
well. Here again, chains used = more 
hiteets. more staff members, and = morte 
ntractors in their modernization plans than 
the independents, and totalled many 
people working on each project; 50 pet 
of the chains used architects, compared 


% per cent of independent stor 
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FOR DEPENDABLE ACTION USE THE PATENTED 
GREGORY MOTOR FOR YOUR DISPLAYS 


“CHRISTMAS DISPLAYS” 


{ll the following displays are made with sturdy wood frames. They 
are operated by the Patented Gregory Motor with its long record of 
real dependability. 


G 502 —Yes There Is A Santa Claus” is 45” wide. 35” 
high and 5° deep. The cost is $42.50 each. 


G 502——Santa And Reindeer” is a light and action 
display. It is 48” wide, 33” high and 5” deep, costing 
$35.00 each. 


G 504—"Santa’s Workshop” is 84” wide, 36” high 
and 5” deep. made in two sections. The shipping size 


is 36x42x10. The cost is $75.00 each. 


G 505——"The Night Before Christmas” is 29” wide. 


18° high and 5” deep. Costs $71.50 each. 


(, 506-—“Loading Santa’s Sleigh” is 48” wide. 33” 


high and 5” deep. The cost is $35.00 each. 


(, 507 —Santa Trims The Christmas Tree” is 48” 


wide, 33” high and 5” deep. The cost is $35.00 each. 


ALL PRICES ARE F.O.B. OUR FACTORY 


Prints of all of these displays will be sent on request, 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET BROOKLYN 1, N. Y. 











Versatile PLASTIC 

Durable PRICE TICKETS PLASTIC 
PLASTIC Washable, durable GARMENT 
DISPLAY all-plastic tags in | RACK 
EASEL or 2 colors, assorted DIVIDERS 


sizes, shapes. Non- 
TiaWEASE Cul ‘ 
racks alphabetically, by 


Tough — flexible — transparent! won't scratch off, al- size, or by delivery days! Dur- 
Junior (55¢ doz.) holds cards to ways sparkling. Aslow able, printing won't scratch off. 
4 in. high; Senior ($2.55 doz.) to 45 2¢ each! Priced as low as 5c ea. in quan- 
14 in. high. tity! 

Write today for name of your nearest wholesaler! 


PLASTIC FABRICATORS COMPANY 


Printers, Laminators, Fabricators of Sheet Plastic Materials 
440 SANSOME ST. SAN FRANCISCO 11, CALIFORNIA 


inflammable, printing Divide 





[[Dmcovers J] 
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Which is your 
' Window? 


FADED display goods and fix- 
tures mean costly losses! 








UNSIGHTLY “‘blindfolds’’ lose 
sales—protect only halfway! 











WITH FAMOUS 


hufta- Chem 
TRADE MARK 


TRANSPARENT SHADES 


WHY suffer from sunfading—or why 
hide your windows? Like 75,000 other 
merchants, you can enjoy both Sun 
Protection PLUS Visibility. Just install 
Infra-Chem Transparent Shades! 
* This exclusive “miracle shade” gives 
top-to-bottom protection—stops both 
direct and reflected fading rays as awn- 
ings alone can’t do. Never weather- 
beaten nor shabby either, for Infra- 
Chem fits INSIDE your windows. 
* For lower display costs and more 


sales, see all the Infra-Chem story. 


Mail this coupon or write—-TODAY. 


SAMPLES 
FREE BROCHURE \.¥ 
ESTIMATE 


YES— Rush me new brochure, generous Infra- 
Chem test samples, and estimate data. All 
without charge. 











NAME POSITION 
STORE NAME 
ADDRESS 1$-239 (458) 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 106C 
Los Angeles 12, California 


DISPLaAy wots 


Crosbys, Displays, Ads 
Put Over Promotion 


Merchandising a new product — men’s 
custom-tailored rain-wear took on. the 
proportions of a Hollywood premiere recent- 
lv at Akron, with window and interior dis 
play adding to the success of the event. 

Bob ind Larr) Crosby. of the famous 
Holly woo mily of radio and screen entet 
teers, and directing officers in the Crosby 


Research | tion, flew in from the coast 
ior an exciting 24-hour stay 
Phe world premiere ot the rainwear was 
eld in the home city of The Goodyear 
hire & Rubber Company, producer of the 
new velvet-softt plastic film from which. the 
, 


Coats wet 


© mace In the act, too, was. the 
Boland Manutacturing Company of Winona, 


Minn... fabricators of the coats, which were 
endorsed b the Crosb foundation. 
Using the city’s largest department store. 


the M. O'Neil Company, as the springboard 
for the promotion, the Crosbys, with Jerry 
Gray, Bob's orchestra leader on his nightly 
radio show, put on a tull-hour of entertain 
ment betore a packed store auditorium. 
Some 1,400 persons, mostly women, were on 
hand tor the affair. 

Phe O'Nedl Company went all-out in 
promoting the introduction of the coat to the 
public. The store used a sustaining series 
of ads, ranging from teasers in the. firm’s 
regular space, to special ads on sports and 
society pages, climaxing the deal with a 
full-page spread on the day before the 
prem re took place 

Special displays were set up in all depart 
ments of the store, Crosby photos peered 
down from = practically every pillar, and a 
gigantic corner window was used in setting 
up a smash-display for the sidewalk traffic. 

The promotion in Akron is being used by 
Stanley Boland, president of the Boland 
Manufacturing Company, as a pattern to be 
followed in introducing the rainwear in other 
cities of the nation. 

National advertising will break in June 
when the Goodyear company introduces. the 
coat to the market at large with a full-page 
ad in the June 20 issue of Time magazine. 


AMC Group To Meet 
June 30-July | 


\ change in plans tor the meeting of 
display managers of the Associated Mer- 
chandising Corporation in Chicago — this 
month has resulted in setting the meeting 
dates tor Friday, June 30, and Saturday, 
Fuly 1, instead of June 29-30 as originally 
scheduled. The new arrangement will give 
the AMC men more time to spend at. the 
National Association of Display Industries 
Market Week, which is being held at. the 


Palmer House June 27-30 





We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Sparkling! Radiant! 
100% FIREPROOF 


GLASS FIBER 
NETTING 


Formerly 39'/2¢ yard 


NOW 29¢ yd. 


44 to 46 inches wide 
Choice of 14 Smart Colors 


A fabulously beautiful new ma- 
terial. Richer and less expensive 
than rayon or cotton nettings 
. . . and SAFER, too, because 
it is FIREPROOF. 


Featured on the front cover of 
DISPLAY WORLD, March 1949 
- and in the windows of 
America’s finest stores. SEE IT 
in ROOM 80I at the N.A.D.I. 
Show at the Palmer House, Chi- 
cago. Minimum cuts 10 yards. 


RADIANT 


GLASS FIBERS CO. 


11 W. 29th St. New York City 











And Now... Introducing 
LIGHTED MOTION! 


The NEW Model “712” 


oto-Sho 


ELECTRIC TURNTABLES 


HE FAMOUS ROTO-SHO 

Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects ... as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 

There’s nothing like 
“712" to revolutionize your 
window trim .. . because 





motion plus unusual lighting is the key to 
successful displays! Sturdy, all steel, it 
carrys up to 200 Ibs. Diameter of turn- 
table 18”, A.C. only. 







Lights 
turn 
with 

table! 


Many display jobbers stock it! 
Write NOW for full information about 
"712" and our COMPLETE line of 
ROTO-PRODUCTS. 


GENERAL DIE & STAMPING COMPANY 
Dept. O. 262 Mott St.. New York 12, N. Y. 
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Shipman Announces 
New Plans 
Frederic Shipman, 512 Fifth avenue, New 
ork City, inventor of many patented mir- 
ror display devices, has arranged with Tom 
e, nationally known display and design 
msultant, to design twice yearly for the 
xt four years two creations especially 


utable for presentation in the Shipman | 


nurror windows. 
These Lee creations, Shipman says, will 
offered exclusively and without charge 
Shipman franchise holders, but are 
especially a feature of the new four-year 
franchise plan just announced. Shipman 
claims this four-year franchise plan has 
many advantages for his chents. 

He will exhibit for the first time during 
the Chicago Display Market Week his 
ewest mirror invention, “Amphitheater 
Window”. 


Dazian's Opens Office 
In Texas City 

Dazian’s, Inc., display fabrics organiza- 
tion with offices in New York City, Boston, 
(Chicago, Los Angeles and Detroit, announces 
the opening of its newest office in Dallas. 
Located in the Santa Fe building, it is 


under the managership of Kermit Cohen, | 


formerly of Dazian’s Boston office. This 
new office will concentrate upon the dis- 
play field, taking full advantage of Cohen's 
knowledge and experience in window and 
store display. 


New Festoon Foil 
“Locks” In Spiral 

\ new festoon foil has been introduced by 
Metal Goods Corporation of St. Louis, 
manufacturer of a complete line of foils, 
plastic snow and other display materials. 
Called “Spiralock”, the new festoon foil 
offers an entirely new feature designed to 
make it easier to handle as well as more 
attractive when used for display purposes: 
it can be twisted into the exact spiral de- 
sired, and when pulled it locks in position. 

Made of glittering, non-inflammable silver- 
backed foil, “Spiralock” is available in 2 
and 5'%-inch widths, packaged six 10-foot 
lengths to a carton. Colors are fuchsia, 
eold, Christmas red, Christmas green, Royal 
blue, silver, ice blue. 

Complete information on the material can 

had from the Metal Goods Corporation, 
5201 Brown avenue, St. Louis. 





Mary Kay Kerwin Joins 
Bullock's-Pasadena 

Mary Kay Kerwin, who resigned as dis 
lav and publicity manager tor Haggarty’s, 
os Angeles, a short time ago has joined 


ullock’s-Pasadena as publicity director. 


JUNE MARKET WEEK | 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 


PALMER HOUSE 
CHICAGO, ILL. 
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MAKE 


COLUMBIA 
YOUR HEADQUARTERS FOR 


GLAN'T 
ROMAN 


COAT OF ARMS 


8 ft. high — 101/2 ft. wide 


The unique one - piece back- 
ground that really looks like 
expensive fluted plaster or 
milled wood. Ready for in- 
stant use, in a wide variety of 
smart designs and a full range 
of solids and two-tone shaded 
colors. 








Also available in panels 8 feet 
x 44 inches. 


PROCESSED SEAMLESS PAPER 


53 inches x 25 ft. and 107 inches x 18 ft. 


Basic equipment for every display department, Columbia's seamless 
paper is noted for quality, graceful design, and superb colors. 


SEE THE FALL & XMAS LINE — June Market Week 
JUNE 27---30 — Rooms 843-844 — Palmer House, Chicago 
Write today for Columbia's New Fall & Christmas Catalog 


CREATED AND MANUFACTURED BY 


COLUMBIA DISPLAY MATERIALS CO. 


179 PACIFIC STREET BROOKLYN 2, N. Y. 























DISPLAY JOBBERS 


Due to our increased production facilities, we are now in a position to 
take on new jobbers in new territories. 
We manufacture a complete line of 


FIRE-FLY LIGHTS 


(Also known as Cluster Lights and Bee Lights) 
for all decorative lighting purposes. Wired in parallel. with transformer 
approved by 


UNDERWRITERS LABORATORIES 
Write for Full Particulars 


BEACON ELECTRIC MFG. CO. 
127 SUMNER AVENUE BROOKLYN 6, N. Y. 
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LOWER PRICE 


Bases and uprights finished 

in NEW Ice Blue Enamel. _ 
Adjustable height wire clamps ———" 
finished in rust resisting | 
"'Silvertex' Plate. Substantial 

6'/2"" round bases. Made en- 
tirely of steel. 


H 


CHOICE OF 2 SIZES .... ONLY 


S 95 No. MD59 No. MD60 
PACKED 12. % o Adjustable Adjustable 
TO CARTON DOZEN Pia to Se i ia to i 





ART R. COHEN COMPANY 


Modern Display Equipment 
810 Penn Ave. Pittsburgh 22, Penna. 















CURRICULUM 


| Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior 
| Display. Lighting. Show Card Writing. Fashions. Department Store Display. Small Wares. 
Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. 


FACULTY zs 


MARC BIELER, School Consultant ARTHUR GLICK, Display Instructor 

Display Manager, Bonwit Teller Formerly of Display Dept, Beck Shoe Stores K 
WM McBLAINE, Display Instructor CHAS. NUGENT, Display Instructor 

Display Manager, Browning King Display Depts., Blum Store and Strawbridge & Clothier 


ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College 


orptcy eavcevvon” NATIONAL DISPLAY INSTITUTE 
















CHE STNUT STREEy al of Window pe se 
Write for Descriptive Booklet ' H IL AD ELPHI a 











ORIGti® A L USE THIS 
COSTUMES of YESTERDAY OPPORTUNITY EXCHANGE 
Rent from For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
6 mor HERINE BURR FLEMING cial DISPLAY EBUIPMENT FOR SALE 
Phone: New Haven 8-1836 REPRESENTATIVES WANTED 








Write for circular of photos $3.00 Per Column Inch — CASH WITH ORDER 
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PARIS POSTCARD 
[Continued from paye 52] 


changing spotlights to further your mo 
There is the serene whiteness of the Sac 
Coeur in the moonlight while all around it 
the Montmartre wine and frogs legs 
songs are being dispensed freely. There 

a noisy dawn when you sip a glass of whi 
wine at Les Halles —the market place wh« 
fish, fowl, and fruit are sold under vast 
towering covers —and again the quiet daw 
along the Seine with the mist lending 
dream-like quality to the series of low, 
gently-arched bridges. Once you've succumb: 
to the beauty of Paris you have no need 
take a whiff of the perfumes you brought 
back to regain inspiration. 

Back to the United States-——a big jump t 
be made in one paragraph— the value of a 
Paris trip to those associated with display 
in Parisian fashion and the all-American 
urge to adopt the flair of a Dior, Fath, 
Schiaparelli creation. We have our own fine 
designers who have proved their talent to be 
more in keeping with our mode of life than 
those of the French couturiers. Whether or 
not the American woman salaams to Frencl 
designs by honest preference or if the desire 
is carefully nourished by a collaboration be 
tween French and American business 1s_ be 
side the point. She is excited by a Frenel 
label and its influence on what she wears 
would like to wear. As long as there ar 
French designers, news services, and world 
trade and travel, the response to “things 
French” will glow in the heart of the young 
matron from Evanston, the shopgirl in Des 
Moines, the Junior Leaguer in San Francise 

It is reasonable to assume that a displa 
incorporating a “French touch” will appeal t 
the American customer. Witness the scores 
of French salons for better dresses in out 
department stores — salons which may featur 
New York, Chicago, St. Louis, or California 
stvles exclusively but which boast a Frenel 
or French-sounding name. Correspondingly 
the best way for display to be handled with a 
Parisian flavor is to go to Paris to visit the 
museums, stroll along the boulevards, attend 
tl 


atmosphere of Paris. 


le showings, and most important, absorb the 


Irench display as such has really nothing 


to offer us in the way of something new and 
different \We have at our fingertips th 
resources to develop extravagant promotions 
not only through an abundance of fine met 
chandise but through a variety of specialists 
n display design and manutacture. The usé 


of antiques in Paris display is almost i 

table since the paper necessary for mac! 
is at a premium and other materials similar] 
unavatlable. The choice of the antique al 
the way it 1s used reflects the ablity of tl 
individual displayman. He may be inspir 
to dangle necklaces from an old, elaborat 
candelabra, to spill scarfs from an ancient 


wicker baby buggy. His props are, thet 


usually prefabricated and originally made for 
completely different usages. The limitatiot 
of this are just as prominent as any of tl 
ulvantages, He could rare ly be expected 
tie-In on a promotional idea for full mer 
chandising power. While we have antiqu 
to incorporate into display for a desired effect 
we can also extend our imagination to 
ruch greater scope without relying solely 


" ’ 
what Second avenue or Grandma's attic 
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fer. So, it is not the display in Paris 
contributes to the display tourist in 
itv. It is the background of visual edu- 
a teeling and emotion, that 
ith wonderful and exciting 


furnishes 
ideas to b 


d out in our manner for our purposes 


SUMMER COMES 

TO STATE STREET 
[Continued from page 43] 
Ast my Merry 
display of 


title of 
decorative 


( Yldsmobile” is the 


silverware and 


sories grouped around a_— whimsical 
Ww, m of mother’s courtship days. At the 
ot the units artificial flowers were 
ted and actual copies of musical hits 


period were laid. 


igerie and perfumes are glamorous 
for today’s mothers and in the final 
iy they were dramatized by a paper 


ptured scene in which dad_ gallantly 
in resents mother with a bouquet of flowers. 
me Not” and “Are you Sincere” are 


musical compositions that inspired the 


‘ture work 


an Vith a change in merchandise and copy 
or could assume the leading role when 
( s dav arrives on the calendar 


ire following are not illustrated. 
Scott & Co.. 
. display director, borrowed Nature's 


r \t Carson Pirie Clement 


Ti ey 


heme to achieve a= retreshing at 


( ~ ( 


ere tor a bank of ten windows, all 


ped in leat green High frames 
overed with starched, lacy green mat 
Q al angled as the wings of a stage 
ng of these transparent wings potted 
es ge plants were silhouetted as shadows 
hbetore them ruscus trees were posi 
a toned at either side of the windows. Onkc 


e trees in each scene was employed 


es the company’s logotype, but only the 
ut t Initials **¢ P. S.” were retained to 
re in the display as “Carson's Predictions 
Summer.” The backwall of muted char- 

Was Washed with amber or warm 

ly vy light for a sun tone and the marbel 
i le fl was a contributing factor to 
hi eeling of keeping cool on a_ sizzling 
! \ gentle breeze trom hidden tans 
hed the airy sheer dresses and scarves 


ntroduced as 


¢ 
inge, flame or indigo 


g ito note to relieve the predominating 


compositions. 


me ot these displays the dress 1s 

polka dot chiffon, worn with brown 

orles Black accessories are shown 

ts e modernly styled table in the fore- 
is n alternate choice, along with a 

range The moving displays 


trattic, stressed thi 
and at the 
feeling of 


t the eve of airy 
fabrics, 


desired 


sheet 


eSsS oft tire 
imparted the 
comtort 


Bond's initial summer fashion presen 


silk Shantunes, handbags 


ranged on a center display unit of 


1 painted white Merchandise in the 
stretc] of women’s wear windows 
and white with a= green 


avv. blue 


lee in the l 


background anda val 


let 
vhite rattan that extended the full 

t the glass tront In the back- 
each compartment a ruscus tree 
ntered against a wall board painted 
Ths wall board 1s a permanent fix 
h partially closes off the vista of 
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without hammer 


\ 3 
drive. 


im 


fy” YW” ¥" 








NAIL PANELS 


faster! 


Automatic magazine-loading Spot- 
stapler nails wallboard, plywood, 
pressed woods and light metals 
marks. 
staplers either countersink or flush 


Write for Bulletin 


SROV NAILS, se 


1218 Sherman Avenue, Evanston 8, Illinois 
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ail 


Spot- 











10 \ White 
COLORS / Azure Blue Light Gray Buff 


SHEETS 
(2 SIZES) 


123 E. BALTIMORE AVENUE 


TITAN DECKLE 


HAND DECKLED ON ALL FOUR SIDES 


Canary Medium Blue Light Green 


224%" x 2814" 
14" x 22" 


(Assorted as desired) 


W. C. Hurtocke Tue. 


Medium Green 


$29.80 per 100 
$15.20 per 100 


Peach 
Goldenrod 


LANSDOWNE, PENNA. 
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DISPLAY KING 


Completely Automatic 
Slide Projection 


@ Four sizes — for 8, 12, 16 or 32 


slides. 


@ Precise timing to your specifica- 


tions .. . at no extra cost. 


@ Available with coupled dimmer 
— automatically fades one pic- 


ture out, next picture in. 


@ Only slide projector constructed 
for positive synchronization with 


other lights and animation. 


@ Choice of 2" focal length lens 
(short throw), or 5" focal length 


lens (long throw). 
@ Available with or without case. 


@ Utilizes efficient Viewlex aspheric 
condenser lens system. Produces 
brilliant image, even in lighted 


room. 


@ Sturdy — Lightweight — Portable 
—Fan Cooled—Quiet in Opera- 


tion — Easy to use. 


Write today for complete 
specifications and prices. 


GALE DOROTHEA 
37-61 85th St., Jackson Heights, L. 1. 


MODERN MECHANISMS 
FOR DISPLAY MAKERS 
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New Mandel Store Opened 


HE newly-designed, newly-enlarged store 
of Mandel’s at 5480 Wilshire boulevard, 


Los Angeles, has been formally opened. 
The firm is one of Southern California’s 
best known shoe stores. 

One of the stores in the = city’s 
Miracle Mile, the expanded Mandel’s offers 


twice the floor space of the original 


pioneer 


store 
opened ten years ago. It was a full year in 
the remodeling and now is one of the most 
glamorous feminine footwear salons | in 
\merica 

Burke & Kober, Los 


many of the nation’s most beautiful stores, 


Angeles designers of 


handled the project. The whole atmosphere 


of the store is delightfully Californian. Soft, 


pleasing color contrasts make for a_ relaxed 
mood on the part of ultra- 
modern lighting offers easy selection under 


shoppers, and 


pleasant viewing conditions. The store is 
completely air-conditioned. 

Separate sections are devoted to nationally- 
known 
apparel. A separate department, known as 
the Suede Shop, teatures 


dresses and accessories. Mandel’s 1s reportedly 


footwear, hosiery, bags and suede 


coats, jackets, 


—Above is the interior of the new Mandel 

unit on the Miracle Mile, looking from the 

entrance to the rear of the store. . . . Below, 

the entrance and display window of the Suede 
Shop— 











iat. 
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MILEO 


MANNEQUINS 


7 West 36th Street 
New York 18, N. Y. 


MANNEQUIN MAKERS 
Since 1900 


n June Market Week. look at the 


MILEO PREMIERE PRESENTATIONS 


-.....- a line worth your seeing 





IN CHICAGO 


at the Palmer House 


| ROOM 759 
relaxed June 27-30, 1949 


ultra- 
under 
tore ts 











onally- 


suede 








WH as 
ackets, 


we Penal Se THE “SAG MPRESS” SHOW caro w 
sively, POSTER MACHINE 


indel There are tour sectional windows making 


the the east side of the lobby. In between | FEATURING: SPEED ... SIMPLICITY ... LOW OPERATING COST 


~~ ich window there is a door which may be ee LONG LIFE 


ft open or closed as desired. Backgrounds 





ie cakenit tod chk Meh tek. alain an Used for fourteen years by leading national chains. Some have from 100 to 500 machines in use. 


ade up of plastic, glass, and stained ma- MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
ogany. Other fixtures are sprayed a soft 
istel green. On the west side of the lobby — 
















there are two sectional windows, used pri 








arily for the display of play shoes and It’s Easy 


Spxial! 






suals. Background color and fixtures are Mothers Day 


tes the Breet te 





i These taht samen 


J BROADCLOTH 















the same as in the other windows. Old Fash; Gift 
shioned ; eS 
S. Sidney Schneir is display and adver SHIRTS ( : Suggestions Hunting Suits 
director for the company. Other ap ee HOCOLATES “ roe 


pReceo AS 


el stores are located in downtown Los 








ingeles, Hollywood, and Long Beach. 


i ASSORTED F AVORS 








Taylor Heads Department 
For Arkansas Store 
P.C. Taylor has joined The J. F. Sample 
npany, El Dorado, Ark., to head the 
created department of display and 
tising; this department will serve the 


three stores. 











Don’t forget—-send in your news 
liems about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
lig to display or displaymen anywhere. D | yy ee LAY = Q U 4 » tv te re T C Oo e 


—_— 


_ BOX H 144 ADRIAN, MICH. 
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"The Celvet ouch!” 


—Excites the Eye 
and Hand with... 


... Velvet’s lush “stand-in” 
now G Car attraction 


/ the price! 
6 p 


Excel in their sales-appeal- 
ing art of simulation—Exqui- 
site Effective Durable 

and materially less costly 
than fabric! Ideal for Prod- 
uct Cartons, Gift Boxes, Dec- 
orative Display, etc. Appli- 
cations limited only by the 
user's creative imagination! 


—at less then 


Sold thru Distributors and 
Paper Merchants from 
Coast to Coast 


Send for Sample Booklet 
and name of supplier ready 
needs 





fo serve your 


EMBOSSING CORP. 


$98 BROADWAY, N 
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Packaging Exposition 

Most Successful 
Lawrence A. Appley, 

Management 


president of the 
\ssociation which 
National Packaging 
concurrent conference 


\merican 
sponsored the annual 
Exposition and the 

on packaging, packing and shipping held in 
\tlantic City May 10-13, said at the con- 
clusion of the exposition that the 1949 show 
had been the most successful in the 18-year 
event from the standpoint of 
attended and those 


history of the 
both those who who 
exhibited 

He pointed out that the total registration 
of 11,000 individual visitors to the exposition 
was 1,700 than the last time the 
exposition had Atlantic City 
ind that the 207 exhibiting companies set 
an all-time record for the show. 


more 
been held in 


Canadian Firm Named 
By Roger Kent 

; Kent 
Seventh street, St. 
appointment of Wm 
2-B, Ontario, 
1 Toronto, Canada. The firm will 


\delaide 


North 
announces. the 
Toronto 


Phe Roger Company, 211 
Louis, 
Prager, Ltd., 
as an authorized jobber repre 
sentative 1 


arry. stocks of the line at 391 


West 


street, 
Carl Haecker Joins 
RCA Victor 

Formerly assistant sales director in charge 
ot display tor the W | 
New York City, and 


manager tor 


Garant Company, 


more recently sales 
Butler 


Haecker has joined RCA 


promotion Brothers, 


Chicago, Carl V. 


Victor as merchandise display manager. 
He will make his headquarters at Camden, 
New Jersey 





—"Ahhhh! Fine lunch, Jenkins. 


Now about that order... 
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Visual Merchandise Displays 
Announces Men's Figures 
A completely new and 
line of men’s mannequins has 
nounced by Visual Merchandise Display 
Inc., 250 West 54th street, New York City 
According to Edgar Rosenthal, “They hay 


originally styled 


been an- 


been styled by Fernand as three-dimensiona] 
projections of fashion drawings to permit 
the maximum of easy style and casual line 
facilitate 
draping male garments.” 

The mannequins are now 
patina finish. They will be obtainable als 
from The Greneker 


and grace, and to dressing and 
availabl 


Corporation in their 
new type tabrication. 





Parade Float Decorations 
Shown In Catalogue 

\ 24-page catalogue just 
Gasthoff's Manufacturing Company, Inc., 31 


publishe d_ by 


South Rome avenue, Tampa, Fla., shows 
more than one hundred photographs of 
floats which have appeared in various 


addition to listing all 
material needed tor float construction. Items 


cities, in types of 


shown include floral sheeting, tissue fringe, 


festooning, floral fraternal emblems, floral 
letters, vines, flowers, mache animals and 
similar figures. Copies of the catalogue 


may be had free on request. 


Lincoln Display Club 

Elects Winslow 
Members ot the 

Club have elected 


Lincoln, Neb... Display 
Worth Winslow to the 
presidency of the group; he is display man- 
ager for Ben Simon & Sons. Other officers 
are William Brown, vice-president and Sid 
Dewey, secretary-treasurer. Robert Wilsor 
is publicity director. 





tell you what, I'll bring the wife 


and kiddies along and we can discuss it some more at dinner.’ — 
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Experts To Participate 
In Modernization Forum 
Nineteen recognized authorities, including 
ers, bankers, economists, architects, 
planning consultants and store equip- 
men! manufacturers, will participate in five 
forums to be conducted by the New 
York university School of Retailing in con 
ion with the third annual Store 
Modernization Show, Dean Charles ™M 
rds has announced. The event will be 
it Grand Central Palace in New York 
itv, June 19-24. 
\mong the topics to be discussed at the 
forums will be layout and traffic, light 
g¢ and color, displays and fixturing, store 
ronts, and planning and budgeting. Fol- 
wing the same procedure as at the first 
md second annual shows, speakers will 
iddress the audience tor the first hour and 
ed by vill answer questions from the floor during 
C., Sit the second hour. Panel sessions will open 
shows t 1:30 p.m. each day. 
hs of Heading the planning committee for the 
arious rums are two members of the School of | 
es ot Retailing faculty, Hans FE. Krusa_= and 
Items heodore D. Elsworth. Krusa will also act 
fringe s moderator during the forum. sessions, 











floral lean Edwards said. DISPLAY 
s and Speaking at the opening forum. session 
peaking atthe op. m sesion | |" MATERIALS 


ilogue n “Store Layout and Traffic” will | 
Morris Ketchum, architect; Russell FE. | CATALOG 

sintain, equipment manufacturer; Leigh | 

llen, consultant who was formerly display 

irector for R. H. Macy & Co., and Carl V. 

Haecker, merchandise display manager, | 

R.C.A. Victor. 


\ddressing Tuesday's session on “Store 





splay 
the 
Mali- ; 3 8 : 

: ighting and Color” will be James C. 

thicers - 

id Sid 


Vilson 


Forbes, General Electric Company; Pro- 

Stanley McCandless, Yale university: 

forris Lapidus, architect; and Howard 
chum, lighting consultant. 


Wednesday's forum will cover “Displays 40 PAGES OF 
nd kixtures.” Persons attending the 
i Albert EYE- APPEALING 


will hear trom Bliss, Bliss 


i LN Corporation ; oa J Motes NEW DISPLAY MATERIALS, 
gement consultant; ictor iruen, IDEAS AND PROMOTIONS 


itect; and Tom Lee, display consultant. 
Store Fronts” will be the topic for 


THE REYBURN MFG. CO., INC. 
ROYERSFORD, PA. 
MAIL YOUR 1949 FALL AND CHRISTMAS CATALOG TO: 


NAME 


ursday’s forum session which will include 
ks by H. Creston Doner, Libbey-Owens 
Glass Company; FE. M._ Linforth, 





SEND FOR 
YOUR COPY 
TODAY !! 


tor, Design Laboratories, Rohm & Haas, 
ind Charles Telchin, architect. 
final forum session on Friday, June 










ADDRESS 
CITY a 








m “Planning and Budgeting — for 
rnization,’ will feature John B. Paddie, 

representative ; \ W. = Zelomek, 
mist; Joseph I. Thursh, director of 
mic planning, Raymond Loewy, Inc.; 


ni Beet Sesh") SEE US IN ROOMS 841-842 during the 


kets of admission to the 1949 elinic 


acess as well as moans «© | NADI JUNE DISPLAY MARKET WEEK 


Modernization Show, can be obtained 

















the New York university School of E 
oe Gia ee FLAMEPROOF CELLOPHANE DISPLAY PRODUCTS Including 
“\ rk ity 3, or from the Store Moderniza Fringe Curtains, all colors; Roping; 2-Tone Individual Moulded Bells, all sizes; Large In- 
Institute, 4) East 49th street, New Combinations Flat Krinkled; 2-Tone Roping dividual Bell Clusters; Electrified Bell Clus- 
a rk City 17. Wreaths. ters; Bell and Bow Units. 


r\ = ALUMINUM FOIL PRODUCTS 


a Don’t forget—send in your news 
3-DIMENSIONAL SNOW-FLAKES 3-DIMENSIONAL TREES, all sizes 


items about all happenings in the 
display field: births, deaths, marriages, 3-DIMENSIONAL STARS eee eee 


Changes of position, anything pertain- JOBBERS INQUIRY INVITED 


Cee eee _ | STANDARD CELLULOSE & NOVELTY CO., Inc. <u *S0M5, 51855" 
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FOR\ 
SIGNS 


DISPLAYS 


EXHIBITS 


our downtown factory during Market Week and 
see our demonstration of Black Light Magic 


using fluores- 
BLACK LIGHT PRODUCTS pneu 


ter colors and 


mB? Gest Lake Street Chicago 1, lll, 


fabrics. 








a 


A > 
= 
Meo 8322-—RACKS . 
9 Ne. CD7 — PLATFORM 
EE ECT- 


curved rail@ garment rack 


VERSATILE... ADJUSTABLE FROM 48” AND 72” HEIGHTS 


Designed to move merchandise . . . pre-tested and proved! The smartly 

curved Salespacer has the custom look that imparts a note of high fashion to 

store interiors. Rack design permits versatile arrangements and better correlation 
of merchandise . .. makes it possible for you to direct and increase customer traffic. 


The newest advancement in garment rack design, the Salespacer offers outstanding 
Korrect-Way engineered construction features: SOLID STEEL WELDED 
CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
SUPERB CHROME PLATING and Korrect-Way quality 

craftsmanship that guarantees years and years of service! 
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MILLIRON'S DESIGNED WITF 
DISPLAY IN MIND 


[Continued from page 35] 


Another interesting feature in the stor 
operation—at least from a display angle—j, 
the style used in creating the display win 
dows. 


The Westchester district is primarily 4 
residental suburb. As is the case with mow 
of Los Angeles’ suburban residential dis 
tricts, almost all of the traffic is vehicula; 
Consequently, the display windows ar 
planned primarily to make an impression 
on people riding by in automobiles. 


Window cards, for example, run from ( 
to 10 feet high, with the key words lettered 
a foot tall. 


“Our job at Westchester is entirely dif 
ferent from the type of display in the down 
town store,” Golff said. “Instead of pro- 
moting a particular item of merchandis: 
the Westchester windows promote the stor 
as a whole. You might call them instity 
tional windows, although they aren't in 
stitutional in the accepted sense of th 
term. 


“The windows actually do a_ selling job 
but instead of selling one item, or th 
merchandise of a single department, they 
promote the wide range of merchandise t 
be found in the store and sell the idea of 


making Milliron’s-Westchester the shopping j 


headquarters for all the needs of the family, 

Gol ff pointed out that Milliron’s-West 
chester not only caters to a different class 
of customers than does the downtow 
store, but that it’s really a different type ot 


store. 


“A good measuring stick 1s our average 
unit sales at Westchester,” Golff said. “Ir 
dollars and cents, it’s double that of the 
downtown store. That's another reason for 
the change in display. style.” 


A good example of the type ot displa 
that will be used at the new store was the 
series of windows built around the theme 
“Smart New Fashions For All The Family 
The copy on the giant card was restrained 
emphasizing the store rather than the mer 
chandise. \ large tree, its base covert 
with a grass mat, was the only prop 
each of the windows. Lighting and_ colo! 
were carefully balanced to give an harmo 
nious, overall effect, rather than to hig! 
light any one item or group of items 

“There’s another interesting thing about 
these windows and the way they're handled 
Golff said “Since they're designed for 


automobile traftic, we walk across the street 


to check their appearance. We have tou 
that we have to change our lighting schen 


several times a day as the shadows cast 


by the sun change position and shape TI 
windows themselves, of course, are shade 
by projecting canopies. But unless tl 
lighting is changed almost hourly, t! 
displays lose their impact on passing auto 
mobile traffic.” 


In spite of these problems, and others 
tt and 


that might crop up in the future, Gol 
his staff are firmly convinced that Mil 


iron's-Westchester is not only the mos 
modern, up-to-date store in the country bu 


that it was designed with display in mit 
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iF Leonard Stark Named 
By Korrect-Way 
onard W. Stark has been appointed 
e stor representative for Korrect-Way Displays, 
ng leis livision of American Fixture & Mfg. Com- 
Ay Win 


arily 

th most 
al dis 
hicular 
VS are 


) i SS101 


Irom f 
lettered 


‘ly dif 
> down 
of pro 
landiss 
le Store 
institu 
‘n't in 
of the 


¥ 





eta 


| (A BEAUTIFUL WOODGRAIN PAPER REPRODUCTION OF THE EXACT WOOD) 





ng job 
or the 
it, they 
idise t 
idea of 


sa ho i APPLY LIKE WALLPAPER 
USE IT NOW AND ALL YEAR ’ROUND 


Excellent atmosphere for both active and spectator Sportswear Displays and 


pany, St. Louis, in the states of Texas and 


hopping Oklahoma. He will handle the firm's com- 











Family plete line of display products and “Beau 
.- West Monde” mannequins. Interior Shops. Cover backgrounds and display props. 
Oe ge Whe fae sesecineed wie et INTERIOR DECORATORS are recommending PECKY CYPRESS for living 
wntow! Fixture Company, Chicago. He is married 
type ot ind is a navy veteran with overseas service. room walls. 

Stark's < ress is 108 South Poydras, Dallas. ‘ 

1 8 AREER 59 Tey IR PNR Ee a, ton ROLL SIZE LIST PRICE 

c rage \ \ we , 
ge — P \ 51” wide x 25 long $ 2.50 
of the Two Diving Mannequins | s 51'A” wide x 278 yds. long 74.15 


\merican Model Form Company, Inc., 38 


son for B Added To Line f 
Ww 

















o ae 
display IF Greene street, New York City 13, has added if your local display dealer cannot 
was th two new diving mannequins to the “Aurora” . 
theme ine, styled for beachw me by Winston Jones, supply you, order direct from 
‘amily” lisplay director of Franklin Simon & Co. 
traimed ne figure is supported by a base on the 
ec ae floor; the hands are clasped and supported 
covert i rod, and the figure is said to have 
rop " ertect balance. Another figure was made 
d_ color musually light, which facilitates easy sus- 
harmo neonates: 
) higl ' : > 
\long with the announcement of these 
- dditions to the line, American Model Form 
r about iso makes known that Hal Latimer has 
indled nned Al Schneider as the New York repre 
ed — tor sentatives for the firm and its affiliate, TICKET HOLDERS 
e street anity Form Company. Latimer will also 
» foun make occasional selling trips to the Mid- | yf 
a. | Molded of CLEAR PLASTIC 
ws cast Pyramid Ticket Holder perfect for small 
a a point of sale pricing. 
shade e e 
ss the CO" Benedict Dies; Complete the picture of ultra-smartness 
iy, the J Was With Gold & Co. | created with plastic displayers by using 
g auto Carl J. Benedict, display manager for | ticket holders of clear plastic. These 
1 & Co., Lincoln, Neb., died in that city beautifully molded ticket holders are just 
thers tly after a short illness. He was 61 | the thing for soft line display. 
1 and old. A member of the Lincoln Dis- 
t Mil la Club, Benedict had made the Nebraska CL 10 Package of 50 $ 6.60 
e most it) his home for the past 17 years. The | Lots of 100 12.00 
try but Ww, one son, and several brothers and 


rs survive Interment was at Des 





QUENSELL DISPLAYS INC. 


CL 10 — ACTUAL SIZE 71-23 Austin St. Forest Hills, N. Y. 


) min 


es. | 
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12.6% LOOKERS 














12.2% LOOKERS 









































FIGURE 6, 

COLOR & 
VALUE 2.9%} STOPPERS 
CONTRAST |) 1d EXAMINERS 
VALUE = i 
CONTRAST 2.9% | STOPPERS 

.9%] EXAMINERS 
—_—— 11.04 LOOKERS 
CONTRAST 4.0% | STOPPERS 

[1.19 EXAMINERS 

8.8% |LOOKERS 

SHAPE — 
CONTRAST 2.8%| STOPPERS 

.84 EXAMINERS 

9.9% LCOKERS 

LINE ] 
CONTRAST |__| _ 3.12! STOPPERS 

74 EXAMINERS 

9.8%] LOOKERS 

COLOR ; 
conmnast [unc 22t St0Prens 

«78 EXAMINERS 





INTERIOR DISPLAY 
RESEARCH REPORT 


[Continued from page 47] 


Color and value contrast unit painted 


red-orange gloss paint 


high value 
b. Value 


vhite gloss 


contrast unit painted in. oft 


paint 
lexture contrast background covered 
shredded natural sponge; unit painted 
lat navy blue 

background ot 


pro 


rectangles ; 


Shape contrast 


ressively smaller projecting 


unit painted navy blue gloss 


line contrast unit painted off-white 


—Fig. 7. The sales results are shown here— 


PIGURE 7, 


Week manne | 








gloss; expanded metal grill painted navy 
over background. 
ft. Color contrast unit painted very low 


value ot red; glossy paint. 

The displays 
and each display was given an equal oppor 
tunity to attract attention. 


were changed every hour, 


Forty thousand, three hundred and twenty 
people were classified in this test. Here 
are the contrasts they picked through their 
reactions to the controlled contrast displays, 


hve 


as shown in Fig. 6. 
In units showing only one element of con 
trast, more people looked at Unit B as listed 


above, showing value contrast. Value con 
trast got 14 per cent more lookers than the 
average unit 

Phe highest looker — percentage Was 


showing a combination 


achieved by Unit A, 


_ | 100% PUMP 

















284% PUMP 





“°° LLLZZZZZLLZZA Yk Pub Tro 
lsy week L ee 216% PUMP 
LLL LLTZ ZZ, 135% PLATFORM 
2nd week - 
of test 








Week moe i 


test (77) sod Patrorm 





LALLLLLLLL LL, 96% PLATFORM 


| 126% PUMP 


JUNE, 1949 


—Fig. 6. These percentages are based or 


passers for each display unit— 


of color and value contrast. Color and value 
contrast got 1& per cent more lookers t! 
the average display unit. 
More stopped in 
showing contrast. 
trast got 35 per cent more stoppers than 


front ot Unit C 
Texture ¢ 


pe ople 
texture 


average unit. 

More people examined the merchandise 
shown on Unit A, showing color and value 
contrast (18 per cent more than average) 
and Unit C, showing texture contrast (19 per 


cent more than average). 


250% 


























































































































al 














2 Weeks 
Buring 
Test 
(avg.) 


Week 


Before 
Test 


FIGURE 8, 


—Fig. 8, showing the sales of the best-seller pump 
during the two weeks when tested under contrast 


conditions. Sales increased 150 per cent— 


Ot people who stopped in 


contrast) or Unit F (color 


all the 


otf Unit B (value 


contrast) 36 per cent picked up or tous 
the shoe displayed there 

Ot all people who stopped in_tront 
Unit A (showing color and value cont 


combined) 46 per cent touched or picke« 
the displayed there 

These tests show that merchandis« 
background w 


shoe 
should 
against a 


with it in 


be displayed 
contrasts strongly color, value 
and texture. 

What type of shoe 


from passing traffic ? 


receives the most 
tention \ navy 
kid pump and a navy blue kid platform were 
series of contrasting bac! 
a period of two weeks. 


shown on a 
grounds tor 


pump was alternated with the platfor: 








pump 
ntrast 


1t— 
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FIGURE 9, 





115% 


100% — 


















































week 2 weeks 


before during 
test test 
(ave.) 


—Fig. 9. Sales of the impulse-appeal platform 
increased I5 per cent in the two-week period 
when tested under contrast conditions. Stocks 
were low; this market was conservative; no record 


of requests that could not be filled— 


Phe analysis ot 40,325 people shows thes 


reentage results 


PLATFORM PUMP 
okers 10.06 Lookers 11.4 
Stoppers 2.3% Stoppers 320 
kxamuners 0% Examiners 1.1‘ 


\ll percentages based on total passers 
each shoe.) 
This shows that the pump received 14 per 
nt more lookers than the platform sho 
e pump received 39 per cent more stop 
rs than the platform shoe. The pump r 
ceived 22 per cent more examiners than the 
itform shoe 
Io sales results bear out the conclusions 
ached in other phases of the study? Sales 
the department were analyzed over a four 
eek period: 1. One week before the display 
ts were made. 2. The two weeks when 
tests were being conducted. 3. One week 
ter the study was completed. 
he pump had a full stock Il S1IZ@s, colors, 
heel heights. The platform had_ thin 
wk in sizes and colors. Sales during the 
ek before the display test was begun 
re taken as 100 per cent. Here's what 
ppened during the four-week sales analy 
period, as shown in Fig. 7 
Sales of the two displaved shoes showed 
average increase of 81 per cent during 
two weeks when display” tests were 
ne made 
Sales of the pump showed this relationship 


he sales volume of the whole department 


Veek before test 6.2% of department 
111i 

irst week of test 11.3% oft department 
1111¢ 

Second week of test 13.3% of depart 
nt volume 

Veek atter test 0.05 ‘ department 
un 

sales of the platform showed this rela 
ship to the sales volume of the whole 
irtment: 

Veek betore test 6.0% ot department 


stock ). 
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TIMELY DISPLAY UNITS 


Tops in Quality, Design and Workmanship ---At Money-Saving Prices 


These items are positively ‘priced right’, considerably below 
today's market cost, and will fit your display budget. 





ELECTRIFIED LAMPS 





16 large, 38'' high, 28'' wide — each $7.75 

44 small, 28'' high, 24'' wide — each $6.75 

Finished in white and gold (without holly and TUFT-FLEX PALM TREES 

pine cones) Finished White — Not Papier Mache 
30'' single, packed 2 to carton — each 
6' 6"' single, packed | to carton — each $2 


7.50 
2.50 
30'' and 22'' double, packed 2 to carton—ea. $ 9.50 
60'' and 42'' double, packed | to carton—ea. $25.50 





TUFT-FLEX LAMP POST 





36'', packed 2 to carton — each $13.50 
72'', packed 2 to carton — each $23.95 
84"’, packed 2 to carton — each $29.95 
WHITE SPARKLING STAR — 18 POINT 
12'', packed 4 to carton — each $ 6.75 ELECTRIC CANDLE BRACKET 
18" ked 2+ e h $7.75 Solid wood construction 45'' overall; candles 24 
« BeGRe - Sa ee : width 14'': red bracket: white candles: only 80 to 
24'', packed | to carton — each $ 9.75 sell; original cost $22.50. Less bulbs, reduced 
30'', packed | to carton — each $14.75 to $14.95 


BECKER'S | battinone 7.’ warveanp 











Ask for 
AME YOUR — 


WINDOWS SAMPLES 


Custom Fut sn PO eas 
PAPIIER MACHIE 100. Artist Studto 


142 S.WARREN AVE. COLUMBUS,O. 
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ACY. « 
curved rail@ garment rack 





a 
Mo. 8322—RACKS _ 
+] No. CD7—PLATFORM A 
= 
y 






VERSATILE ... ADJUSTABLE FROM 48” AND 72” HEIGHTS 


Designed to move merchandise . .. pre-tested and proved! The smartly 

curved Salespacer has the custom look that imparts a note of high fashion to 

store interiors. Rack design permits versatile arrangements and better correlation 
of merchandise ... makes it possible for you to direct and increase customer traffic. 


The newest advancement in garment rack design, the Salespacer offers outstanding 
Korrect-Way engineered construction features: SOLID STEEL WELDED 
CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
SUPERB CHROME PLATING and Korrect-Way quality 

craftsmanship that guarantees years and years of service! 











Dennison 
FLAME PROOF 
CREPE PAPER 


Top quality crepe paper chemically 


treated and tested to comply with fire 


and safety regulations. 
Ideal for convention displays and for 
decorating public gathering places. 


For information contact nearest Dennison Office 
or write to Dept. T-45 


Dennioon Mlanufachuring So. 


FRAMINGHAM, MASS. 





SIXTEEN 
VERSATILE COLORS 


White 

Gray 

Black 

Purple 

Baby Blue 
French Blue 
National Blue 
Nile Green 
Emerald Green 
Canary Yellow 
Amber 
Mandarin Orange 
Flame Red 
National Red 
Medium Pink 


Sand 



































455 WEST 45th STREET NEW YORK 19, N. Y. 
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First week of test — 7.4% of department 


(less stock). 


Second week of test 4.7% of departme) t 


(getting out of stock). 

Week after test 1.7% of departmet 
(almost out of stock). 

Sales were checked by hours while tl 
shoes were displayed against each of tl 
six contrasting display units. Unit A (colo: 
and value contrast) and Unit C (textur 


contrast) produced 73 per cent more sales 


than the average display unit. 

To conclude: ’ eature your best merchar 
dise in good tratfic locations, considering the 
quantity, direction, position of your. stor 
traffic. Display your best = merchandiss 
against backgrounds that contrast strongly 
with it in color, value, and texture. 


Caddelle Addresses 
Coordinators 

William J. Caddelle addressed fashion co- 
ordinators of Allied Stores Corporation ata 
meeting at the Hotel New Yorker, New 


York City, on June 8. Display director for 


Allied, Caddelle stressed the importance of 
fashion coordination in its relation to dis- 
play. 


Display Helps Shopper 
Find Correct Powder 


A radical departure in cosmetic displays 


| has just been manutactured for Helena 


Rubinstein by Blue River Manufacturing 


Corporation, 6 Greene street, New York 


City. 

Titled “Complexion Colorama”™, this new 
display enables a woman, by merely pressing 
a lever, to find at a glance the correct 
custom-blended = powder and — foundation 
formula for her own skin type 

The Helena Rubinstein display is_ silk 
screened in three colors, gold, pink and 


oray. The accompanying photographs of 
girls are in natural tull color and are 
cemented on the display. \n interesting 
feature of the display is that it is fabricated 

| 


In one piece, together with the rear ease 
all formed in one operation. 


Duplex Marketing 
"Plasti-Coil" 


Duplex Display & Mig. Company, 916 Arch 
street, Philadelphia, has placed on the 
display market a product called ‘“Plasti- 
Coil” which has numerous uses. It consists 
of %-inch diameter extruded plastic tubing 
spiral wound on a soft wire core, available 
in eight colors. Each coil can be extended 
into a 9-foot spread and used ornamentall) 
or to support displayed merchandise. It can 
Lod 


be used repeatedly. Samples may be had 


by writing the company. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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ae Ohio To Enforce Limitations 
On Liquor Display Allowance 


Brewers whose beer is sold in Ohio were y = 
e! riven a June 10 deadline by the state de- on t iss 


vartment of liquor control for the removal 


t] if all identification signs and point-of-sale 
t] lisplay material worth more than sh from o an 8 
‘lor etail outlets in a recent order. Penalty 
ut or refusal, brewers were warned, would be arriSon- a ner X i } 
les he confiscation of such material and the 


evocation of the licenses of retail permit 
a olders, | Largest and Most Complete Ever Held at an NADI Show 
the The order was based on a paragraph oft 
ore the liquor control regulations reading: “The 


lise total value of all advertising displays fur 
oly ushed by any producer or distributor to 4 
iny retail permit holder shall not exceed 


$10 in any one year, including installation 
ost.’ 


Outcome of the ultimatum is as vet un Nos.: 713-14-15-16-17-18-19-20-2 | -22-24-29-30-3 |-32 


known, although it 1s understood that sign 








Co- issociations expect to take action against 
it a the ruling, perhaps enlisting the help ot 
eM injons since to many neon manufacturers FALL BA ® ; i [ 
; : ; ; -—_—— - a 
for heer signs represent a considerable portion 
of of their business. 
lis 








Trafik-Flow'’ Garment Racks | 
Brought Out By Darling 18 Salesmen in Attendance 


\ new idea in garment racks has been 





introduced by L. A. Darling Company, 
Bronson, Mich., under the name “Trafik- | Harry Benge Tom Hughes Joe Ryan 
ays Flow’. Made of chrome, with silver oak . * Les 
reps wood bases, the racks have curved, flowing Ernie Carlson W. J. Kickirillo Ted Stokes 
Ins lines. Because of interchangeable parts, ° . . 
ork the series can be quickly and easily re- Bill Coslow George Krotz Flint Vierheller 
irranged to. st ¢ lavouts or depart . ° 
ew i i I li ia Elmer Fink Henry Lambach Irv Vierheller 
Ing According to a Darling spokesman, the | . . ° 
rect racks have been store tested tor more than Frank Harrison Jay McMillan Les Wipperman 
ion t year and have been tound materially to . ° ° 
increase sales in addition to guiding the Erv Hiffman Joe Mercurio Al Wingrove 
silk How of traffie through the department and 
and making possible tree-flow planning in angu 
of lar sections to add variety and interest. r) bb ” 
are The series is complete, including = skirt, | It Ss The Greatest Show at the Show 
ing blouse, slack racks and costumers. Straight 
ited icks in the same series are also available. 


sel, anes ; Be Sure to See It — Palmer House — June 27-30 


Shenker introduces 
New Shoe Displayers 


Using dimensional “Chekwood”, a novel 
rat der pawn, Steaee Poste Fe 1  GARRISON-WAGNER CO 
pak me 
Island City, N. Y., has produced a * 











ong 
rch striking series of display platforms and 
the props now being used by Douglas Shoe 2018 Washington Avenue e St. Louis 3, Missouri 
sti- tores. Among the unusual features pro 
ists ided are removable platform tops to facili- 
ing tate re-covering, and extendable insert legs 
ible rr easy height adjustments. The shoe 





isplay stands are designed in a_ smart = 
ally mbination of chrome metal, plastics, and Preserved Materia Is 
can Chekwood”, presenting the new “Roto- 
had law” sole-grip shoe trays; these trays dis- 


FOR FALL — TRANSPARENT OAK: In Two-Tone Orange and 
Yellow, also White. PRESERVED OAK: In Brown, Red, Green 


lay shoes at any angle or position. 





— FOR CHRISTMAS — Lycopodium and Italian Holly Wreaths 
TT OM a ee & Roping . .. Preserved and Flameproofed. In Green — 


In Something New -- Metallic Colors and Flocked 
PRICES ON REQUEST JOBBER INQUIRIES INVITED 
————— ae ee = ee 


8 DISPLAY PRODUCTION CENTRE, Inc. 


“Headquarters For Display” 
51 WEST 35TH STREET « NEW YORK CITY 1 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 














PALMER HOUSE 
CHICAGO, ILL. 


a SS 























— National Assn. of Display Industries 
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NEW, ENLARGED 


Display World 


BINDER 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 


now available. Maroon, with title in gold, 


the binder opens flat as illustrated for 


easy reference to the pages of any issue. 


Copies can easily be inserted and removed. 


ee. 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


PP sine 


Exchange regulations permit the acceptance 


of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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ILLUSION AND MOTION 
[Continued from page 50] 


booth attendant would explain 


its action and the display’s relation to our 


the unit a 


display 
unlimited 
made available 
then 
portion of the 


products, especially in that this 


showed the ease with which an 
number of colors were now 
to the publi This attendant 
lead the group to another 
booth where we had a giant display showing 
120 color chips that available. This 
action left the available 
to the next group that would crowd around 
the display while a second booth attendant 
handled t way. With- 
out this routing of traffic throueh the booth 


would 


were 


illusion display 


] 
] 
I 


Ms group in the same 


our motion display might have become a 


much of an 
product 


Frankenstein by beine so 


lusion that the tie-in with the 


could have | 


ven lost 


Phe Foy dealers from Indiana who were 


visiting the home show immediately got in 
touch with our Cincinnati office to make 
arrangements to have the exhibit in their 
store or in their window. At first we wel- 


comed the idea, but we soon found that many 


windows were unsuited for several reasons 
to this type of display. One of the greatest 
dimensions of the dis- 
feet tall and 
accomodate that 


objections was. the 
play itself; it measures over 7 
many windows will not 
height. We 


of this display as a window 


decided to discourage the use 
piece, 


It wasn't long after this unit had been 


shown in several shows that our dealers 


began clamoring for a smaller unit to be 


placed in their windows. 


Phe construction of the small unit is 


essentially the same as the large display 
4 1 


with the exception that no header is used 


and some minor improvements which = sug- 
further study of the 
turbine oil 


properties 


gested themselves after 


large unit were added. Clear 


was used, which had viscous 


which gave a better illusion of paint actually 


Howing. At one convention at the Sherman 


JUNE, 1949 


hotel in Chicago this unit was awarde: 
the first prize for the most attractive boot!) 
The small unit is consistently drawing 


crowds around the store window where 1 


is displayed. In one instance the deale 
had no sooner sat down to his evenins 
meal than he received a call from tl 
police department requesting him to pleas: 


get down to his store and remove the dis 
play from his window because the crow 
such that vehicular traff 
a standstill, trying t 


around it was 
was practically at 
see what was the matter. (I have. sine 
learned that this 
front of his store.) 

units up t 


dealer has Very 

sidewalks in 
We have bookings for our 

the middle of August. 

that we pay the express charges of the dis 

play to the dealer and the dealer then pays 


Our policy is su 


the express charges either back to the ad 


vertising department in Cincinnati or to 


the next destination of the display. Fi 
those displays that will be used in windows 


a maximum showing of one weel 
| 


we allow 
and then they 
destination. So far we 


must be shipped to the next 
have been able to 
meet obligation for store showings 
or exhibit showings. 


The large unit 


every 


is shipped in three wood 


reintorced plywood cases. Two of the cases 
are approximately 36 by 28 by 28 inches 
These two cases carry the base and tl 
header. The third case is approximatel 
6 feet by 12 inches by 12 inches his case 
contains the uprights which support thi 


ombination 


header. The entire pour-can 

is shipped in one piece attached to tl 
underside of one of the larger cases. For 
cleaning purposes the upper pour-can com 


bination, the upper-pour capsule combina 


tion, and the lower can-pour combination 


are removable. Each of these pour-can 
combinations is assembled by a screw 
thread arrangement so machined that no 


washers or gaskets are needed to insure 


liquid-tight unions. In the packing case of 


either the large or small units there is a 





—Milwaukee displaymen and their wives at a dinner party given by Jim and Carrie Logan. 


Some of the door prizes are held by the winners, including a live chicken, a jar of herring 


and similar items. 


Logan is a sales representative for Schack's, Inc., and Dazian's, Inc.— 
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gallon can of clear 


display. 


receptacle to hold a 
turbine oil for use with the 
When acknowledging reservation of a dis- 
play extra labels and capsules as well as 
i gallon of oil and complete simple di- 
rections for assembling and repacking are 
sent to either the salesman who will install 
the exhibit or to the dealer who will as- 
semble the display in his window. The 
small unit shipping case is small enough 
to be placed in the rear deck of a sales- 
man's car for easy transportation from one 
dealer to another if the haul is not a long 
me and if the next dealer to have the dis- 
play is on the salesman’s route. 

After the “bugs” eliminated 
the first few displays the maintenance and 
cost have been next to nothing. 

I almost ftorgot—we caution the 
dealer or exhibitor to furnish a supply of 
“Kleenex” near the unit to wipe the fingers 
of those who have the irresistible 
to poke a finger into the flowing stream ot 
simulated paint. 


DISPLAY SOLVES PROBLEM 
OF CRAMPED SPACE 
[Continued from page 31] 
theme in clever variations of the “see 
h” idea, helping to give depth to shallow 


were from 


also 


desire 


mullion 
through 
windows, and leading the eye towards the 
uterior of the Small 
tripled in effectiveness by means 


store. windows are 
le subled and 


angled as to repeat a_ single 


of mirrors, so 
lisplay many times in the same space and 
to show back and side views. Within the 
store, above-eve-line lunettes set into depart- 


ment walls give space for repetition of the 
window ideas. 
been 


Occasionally at Hochschild’s it has 


deemed advisable to redesign an entire de 
In the case ot 
meant the introduction of a 
counter. Here, 
on the inside of a long narrow 
shelf carries the 
thread, 
super-lighted wall 


artment to gain space. 
notions this 
unter island display sales 
ersonnel work 


\ ] 


rectangle \ low. slanted 


small merchandise—scissors, bindings, 


forth. New 
shelves rise from an off-floor platform to give 


snaps and so 


packaged stocks 
patterns, 
covered boxes 


additional compartments for 
of knitted cross-stitch rug 
sewing books 


socks, 
and all kinds of 
ind cases 

when Hochschild Kohn & Co. 
presents merchandise outside the store proper, 
is in the electrical home-and-kitchen furnish- 
ings exhibit last fall in the Baltimore armory, 
oO one mistake the sparkling wall- 
isle display. Here the identifying mullioned 
artitions and the “see through” principle 
were again put to good use, marking the 
ipproaches to the display and distinguishing 
exhibit as definitely Hochschild 


Consistently 


could 


| 


the entire 
Kohn & Co. 
In many cities where additional space rentals 
would be prohibitive these days and where 
muilding is still too difficult and expensive to 
« undertaken, the display manager who con- 
‘entrates on making every inch of the present 
iyout of his store additionally productive can 
in view of the Hochschild Kohn & 


ie sure, 
o. experience, that his efforts will be result- 
ul. According to Display Director Blain, 


vho speaks from long experience in the field, 
Management doesn’t mind display expense 

when the program boosts sales. With 
hought and attention, the short space problem 
in be solved with profit to the house.” 
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New Low Prices 
on these 
Staple Christmas Items 


Width Size 
14," 3 100 yds. 
7a" 5 ~ 7 
11" 9 oe 
2%" 40 welled 
41/" 120 woe 
Colors: Red, Cerise, Emerald and White. 
FOIL PAPERS 
Silver 
25' $1.25 
50' 2.25 
100' 4.25 
833' (Ream) 26.55 
Colors: Gold, Fuchsia, Turquoise, Lt. Green, 


RIBBONS 


Price 


$ 2.50 
3.20 
6.50 
9.50 

14.00 


Gold or Colors 


$1.50 
2.75 
5.25 
36.45 


Silver, 


Lavender, Royal, Emerald, Pink, Purple, Red & Chartreuse. 


Stemmed Ornaments 


" diam. 


All pastel colors 


CHRISTMAS ORNAMENTS 


Ringed Metal Tops 


Standard Colors* Pastel 

$3.40 gr. I" $ 5.00 gr. 

375" 21," $ 8.10 gr. 10.20 " 

4.25 25" 10.20 " 12.60 " 

25 " 31," 20.25 21.60 
4.75 5" 18.00 doz. 18.00 doz. 
*Standard colors: Red, Emerald, Gold, 
Silver. 


All cuts of feather plastic fringe 334"' wide — $0.371/2 yd., all colors. 


GOLD & SILVER TINSEL — 45 ft., $3.00. 


GRIMES DISPLAY SERVICE INC. 


WEST 


sOTh ST. 


NEW YORK, N. : 














ARNOLD DISPLAY CO., 
UTICA, NEW YORK 


ORIGINAL SALON DISPLAYS, 
BROOKLYN, NEW YORK 


GROSSMAN’'S DISPLAYS, 
BUFFALO, NEW YORK 


DISTRICT DISPLAY CO., 
WASHINGTON, D. C 


PALAY DISPLAY IND., 
GRAND FORKS, N. DAKOTA 


LEROY W. FRYMAN, 
DAYTON, OHIO 


BOSTON, MASS 


STARER DISPLAYS. 
MILWAUKEE, WISC 


SOUTHERN DISPLAY, 
CHARLOITE. N. CAROLINA 


NEW ENGLAND DEC. CO 


R&F DISPLA-AIDS CO., 
RICHMOND, INDIANA 


The 14-foot Display in the 5-inch Box! 


JOBBERS INQUIRIES INVITED «< 


MANUFACTURED AND DISTRIBUTED BY 


DUPLEX DISPLAY & MFG. CO., 916 ARCH ST., PHILA, PA. 


Your local Display Dealer Now Has 


PLASTI COIL ‘3%. 


EA 


JACK DE WEESE 
MIAMI, FLORIDA 


O. G. LAMB DISPLAYS, 
JACKSONVILLE, FLA 
HERMAN TUNICK, 

SAN FRANCISCO, CALIF 


MODERN DISPLAYS, 
DULUTH, MINNESOTA 


J. G. RUTHERFORD 
VANCOUVER, CANADA 














OPEN 
HOUSE 


MARKET WEEK 
JUNE 27-30 





Make our showroom one of your 
early stops. Here you will find 
Christmas in all its splendor — to- 
gether with high lights from our 
Fall line. 


short blocks from the "Palmer 
House’. Just one block east 


of Marshall Field. 


B 
Luncheon 


Monday through Wednesday, 
11:30 ‘till 2 P.M. 


COOK & MEIER, Inc. 


159-171 NO. MICHIGAN AVENUE 
CHICAGO |, ILLINOIS 











USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Columa Inch -—-CASH WITH ORDER 
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HE newly remodeled women’s shoe de 
OF satayen on the fourth floor of Woolt 
Brothers in Kansas City 1s an excel- 

lent example of planning for tunction, dis- 
play, and customer comfort. The job was 
executed by S. S. Silver & Co., Inc., Brook- 
lvn, manufacturer and designer of store 
interiors 

Woolf Brothers had quite a problem 
the department could not handle all the 
customers who came to buy; the area was 
small and the job of selling unintegrated. 
Silver's job, then, was three-fold: that of 
presenting the merchandise in an attractive 
setting conducive to its sale; that of 
doubling seating capacity without sacrificing 
comtort or spaciousness; and that of cut- 
ting down unecessary motion and effort for 
the staff, enabling them to initiate and 
close sales quickly and efficiently. 

The result as it now stands is complete, 
for all three ends have been accomplished. 

Phe overall atmosphe re is one of airiness, 


space, and luxury Designed with a New 
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+ 
Poe 


Design With Function 


Orleans moti, the whole area has been 
transtormed into a large salon-like depart- 
ment with full-length mirrors and display 
cases giving the illusion of sunlit balconies 
\ctual reproduc- 
tions of New Orleans grillwork frame the 


and casement windows. 
mirrors and display cases: columns, mir 
rored on all four sides, add further to the 
apparent space Circular coffers for gen 
eral illumination give height to the ceiling. 

\way from the notse of the rest of the 
store, the department now seats 80 custo- 
mers (twice its former capacity) and. still 
maintains its atmosphere of seclusion and 
quict Groups of comtortable seats are 
arranged in a casual semi-symmetric pattern. 
This is a retreshing departure from the 


time-worn method used in most stores of 
lining up rows of chairs in a monotonous 
regimented manner. 

\ll stock 1s concealed except for the 
samples on display, which run the whol 
gamut trom playshoes to evening slippers 
No matter where the customer is seated 
she can select quickly the style of het 
preference and the clerk can procure 


—Above, one wall of the new department is 
covered with a plastic-coated paper simulat- 
ing white-washed brick in keeping with the 
New Orleans motif. A combination of re- 


cessed and cove lighting is used. . . . Below, 
a wall display framed with a pale pink repro- 
duction of Vieux Carre grillwork— 
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rom the adjacent stock room. When the 
ale is completed, all wrapping is done near 


he stock room. This eliminates for the 
alesman the usual clutter of boxes and the 
nany wasted motions. In addition this 


rrangement leaves no need for departmen- 
alization and so congested spots, often 
esulting when one particular item is mor 
opular than the others, are avoided. 

The accessory group has been given 
rominence on the floor in a handsome 
lass-enclosed wall case whose frame. is 
ighlighted by baguette-cut mirrors. It 
ollows all the tenets of function by not 
mly displaying merchandise torcefully but 
n allowing a sufficient amount of stock to 
he kept at the point-of-sale, and also in 
educing waste through soilage and hand 
ing. Rear bins, planned so as to be easily 
iccessible to the clerk, are located in back 
if the display and contain hosiery and 
ther accessories. Five counter chairs afford 
imple seating comfort to customers viewing 
the merchandise over the showcases. 

\n interesting innovation which has  in- 
reased the sale of bags, gloves, and shoes 
in matching colors is the small vitrine 
tables which flank the groups of seating. 
These provide convenient surfaces on which 
to rest ceramic ash-trays and = customers’ 
handbags. Their main function, however, 
is in their service as glass display cases 
rr accent of special merchandise. Scale, 
too, is used to advantage here in giving the 
shoes, which are small in character, a jewel- 
ike setting. 

Noting that the small range of color in 
shoes would permit much liberty in choosing 
colors for the interior, S. S. Silver used a 
group of soit but lively shades. Aqua and 
lilac are dominant, being found in the tufted 
hairs and the Victorian side chairs re- 
spectively. Three of the walls are a grayed 
iqua and the fourth, by contrast, is ap 
parently of white-washed brick—in reality 

plastic-coated paper. Its long expanse is 
broken up by two blackamoors and some 
vhite garden urns Mainly, the fixtures 
ire a natural bleached mahogany or rose- 
wood, A blue-green carpet finally ties the 
shades together in a harmonious and _ pleas- 
ant color scheme. Illumination comes from 
i combination of cove lighting and recessed 
incandescents, so planned that the greatest 
amount of light falls where required. 


Visual Merchandising Group 
Adds Two To Board 


Announcement has been made by Irving 
(. Eldredge, assistant manager of the Visual 
Merchandising Group of the National Re 
tail Dry Goods Association, of the appoint- 
ment of two additional display managers to 
the Group's board of directors. They are 
Paul C. Smith, J. W. Robinson Company, 
os Angeles, and James Gosling, R. H 
Vhite Corporation, Boston. 
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We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course, 
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SS 
Mo. R322—RACKS 


SEE KORRECT-WAY’S te. co7—ruarvonn 


i 
¢ 
ACY. «+ 
curved rail@ garment rack 


VERSATILE ... ADJUSTABLE FROM 48” AND 72” HEIGHTS 


Designed to move merchandise . . . pre-tested and proved! The smartly 

curved Salespacer has the custom look that imparts a note of high fashion to 

store interiors. Rack design permits versatile arrangements and better correlation 
of merchandise . .. makes it possible for you to direct and increase customer traffic. 


The newest advancement in garment rack design, the Salespacer offers outstanding 
Korrect-Way engineered construction features: SOLID STEEL WELDED 
CONSTRUCTION, 144” STEEL TUBING, BALL BEARING CASTERS, 
SUPERB CHROME PLATING and Korrect-Way quality 

craftsmanship that guarantees years and years of service! 
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BACK-TO-SCHOOL 


[Continued from page 45] 


The show progressed rapidly, with the girls 
rotating in sequence from the first windoy 
to the third. 


PAPIER MACHE’ Backgrounds of windows were planned t 


be in harmony with the settings appropriate 
for campus life. The first window repre 
sented a living room, with sofa, desk, book 
shelves and school pennants on the walls 


Complete Units or Parts of Units In this window was an attractive picture 
frame built especially to hold the show 


NO PROBLEM WE CAN’T SOLVE with SPEED and SAVINGS cards describing each costume. These show 


cards were inserted behind the scenes in a 


EXPERT WORKMANSHIP sequence corresponding to the costumes in 
EXCEPTIONALLY LOW PRICES the window. Each girl carried a= small 


card giving the price of her costume. 


No Charge For Moulds. The second window played the role of a 


dressing room, with white organdy-draped 


FREE ESTIMA TES dressing tables on which were placed bou 


doir lamps, perfume bottles, powder box, 


LOMB RDO CO In q etc. The third window consisted of bedroom 

furni Fre i < aie e-tier b k bed 

A & e e furniture, with a doubl tier un l, 
9 like. 


chest ot drawers and the 








Manufacturers of Modeling was quite intormal and full of 
PAPIER MACHE FORMS AND SPECIALTIES pantomine. The girls were allowed to stop 
1264 60th Street GEdney 5-3431 Brooklyn 19, N. Y. | and pretend to powder their noses, sit in 


the chairs, type at the typewriter, and flirt 
with a male mannequin. 








Mannequins, wearing apparel featured in 
the “Back to campus” style show, remained 








in the windows during the showings by 
live models. 


MOTORS 


*Brand New War Surpius 
*Save Up to 90°% of Orig. Gov't Cos?! 


This unit is equipped with a Westinghouse ball bearing motor with 
3 continuous rating of | 50 h.p. The gear box is precision worm driven 
with a speed reduction of 35 to | This motor was designed io 
»perate at 24 V. D.C., but may be operated on voltages of 8 to 24 
AC depending on the speed and load desired Simplified conversion 
instructions furnished free 


SAMPLE ORDERS FILLED AT $4.25 each plus $1.00 mailing charge. 


MOTOR SPEED 
REDUCERS $]-25 


This gear box has a ratio of 800:!1 and is hermetically 
sealed in oil Furnished complete with mounting bracket IN LOTS OF 
as shown May be powered with any type on the _ inex- 100 OR MORE 
pensive phono motors or any of small low voltage war sur- 
plus aircraft motors 
SAMPLE ORDERS FILLED AT $2.00 each plus 25c mailing charge. 


pica $9.85 Wer 





Foley's large corner window, located o1 
Main and Lamar, though not used for win 
dow modeling, was also devoted to the 
Mademoiselle “Back to college” theme. On 
the tollowing Monday, Foley's 41-foot vista 
window was added to the Main street banl 





of windows devoted to “Back to college 








SUMMER HOLIDAYS 
IN NEW YORK 


[Continued from page 33] 





was labeled by Display Director Sidney 
Ring as “Summer Specialties, featuring out 





new ‘Saks-Scissor’ scarf’, from the acces- 
sories department. An abstract mannequin 
in the center of the display was dressed in 











Ordering Information; SAMPLE ORDERS these large silk squares red, blue, green, 


ELECTRONIC SALES co. cor ak osu ae Speen ggee 
DEPT. DW-2, 3923 VAN BUREN tity orders shipped open account to rated 


CULVER CITY, CALIFORNIA accounts. All prices quoted f.o.b. our ware- 
house in Culver City 


brown and black with a white pattern of the 
scissors, spool and thread which for many 


) 
~ 


vears have been used as a trade mark by the 





Store. 


a BeagSaktnhl @ BREEBEHE Bae ee Two large and tilted discs were draped 


with the opened squares plus softly folded 











ones and a couple of colored belts. The 


Use the Original, Quality Rn uses of the scarf were again illustrated as 
JOBBE &y : ps ne fa hat 


making the crown otf a gray straw 


backs ‘ a : é g gray 
SLEEVE FORMS We specialize in Children's Mannequins which was placed in the foreground. The 


SHIRT DICKIES For particulars write wall was dull aqua with a deep blue light 
WINDOW MANNEQUIN, INC. a rw ae 
Also Detachable Ties 449 West 3 St. New York 1, N. Y. Che fitth floor at Lord «& Pavlor Ss tOoOK 





on quite a gala air when Dorothy Cox, the 

material — but at no extra cost. fashion designer, was present for several 
USE THE days and was the subject for an intens1\ 

ae ee ee ee OPPORTUNITY EXCHANGE | promotion. Edgar Tallman, director of in 

Ss. BENDER For any WANT AD purpose: terior display, used dark green plateaus 

The Originator—Established Over Thirty Years POSITION WANTED POSITION VACANT | | SP2¢e4 aly . paged siege ‘a era 
215 West 40th St., New York City 18 DISPLAY EBUIPMENT FOR SALE aisle. On each plattorm was posed a sing 


Top quality — made entirely of virgin 




















REPRESENTATIVES WANTED mannequin, a large container of fresh flow 
¢ PLEASE MEN!iON DISPLAY WORLD WHEN | | 83.00 Per Column Inch — CASH WITH ORDER | | ©'S and foliage, and a tall bamboo pole flying 
WRITING ADVERTISERS e a white pennant tied with navy and wht 
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srosgrain ribbons and lettered in dark blue 
to read “Dorothy Cox”. 

Plattorms down the leit side of the aisle 
iad the backwall painted as shutters in a 
two-tone cream-gray with a bit of dark 
+reen introduced. 

The approach between spectator and the 
eatured costumes was simplified by the de- 
scriptive and easily read copy which ap- 
veared on the card held by each mannequin 


ind which read, for example, “345 — tiny 
check in a sun dress with pleated skirt... 
10-16 . blue, purple, wine . . . $39.95,” or 
“348 two-piece pique with full circular 
skirt . . . white, navy, rust, dark green, 
violet . 10-16 . . . $45.00.” 


Completely under water was the impres- 
sion of the Franklin Simon scenes featuring 
bathing suits which were aptly described 
is “Magic worked in quick drying water- 
proot elasticized nylon gabardine and rayon.” 
Even the window copy used by Display 
Director Winston Jones sustained the mood 
by being painted with the suggestion of a 
watery blur. 

Yellow was the chosen color for this dis- 
play, one of four windows similarly han 
lled. Betore the vellow backwall a com 
bination ot vellow crepe and shimmer sheen 
was used tor the sea weed valance and wigs. 
This material was also combined with wire 
ind colored beads for the undersea plants 

Fish in aqua plastic with vellow fins and 
tail were in competitive poses with the 
eracetul diving figure who entered from the 
left. Pale aqua plastic covered the floor 


brown and aqua. Ait 


and the swimmers wore 
from a concealed tan gave a slight motion 
like wavy undulations to the valance 

The whole family was called in to demon 


strate that “Good mixers are denims and 


paint’ in a series of Altman windows. The 
opy was lettered in brown against a few 
hold brush strokes of light blue applied to 
rough boards. Mother, in a comfortable 
position on the floor, studied color samples. 
Father wearing a boss. painter's cap, 


rec te ad the work ot the childre MN On the lad 
ler. The completed corner of the room was 
papered in white with a blue floral design 
ind using a pale blue trim. Cans of paint 
were grouped around on the newspaper Cov 
ered floor and other cans of paint were shown 
in the foreground. As indicated by the copy 
everyone wore denims to good advantage 
ind this was illustrated as the “Good Mixer” 
eroup were engaged on different jobs around 
the house the front porch, the front door, 


ind so torth. 


Expansion Planned 
By Oakland Displays 

sen MacDonald and Ralph Gold, part- 
ners in Oakland Displays, 686 26th street, 
Oakland, Calit., are planning an expansion 
4% the firm to include such staple items as 
angers, trays, garment covers, and fixtures 
if plastic, metal and wood. The company 
s interested in hearing from manufacturers 
Wishing representation in that area. 








Don’t forget—send in your news 
items abeut all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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a SANTA with a SOCh 


So much so, in fact, that we repeat 
the sensational success of last year. 


SANTA SUITS 


of Lustrous, Deep-Pile 
Red and White Plush 


Rich, full head-dress and beard of 
extremely realistic white wool, as 
illustrated. Red plush Santa cap 
with white plush trim and tipped 
with jaunty large white pom pom. 
Red plush coat with white plush 
trim and white plush belt with 
buckle. Glistening black heavy 
leather-like leggings, trimmed with 
white plush. Complete suit lined 
with sateen. Made in large size only. 


$50 complete F. 0. B. Pittsburgh 
Mail orders filled promptly 


ART R. COHEN COMPANY 


Modern Display Equipment 
810 Penn Ave. Pittsburgh 22, Penna. 






























a eaeetianiaes ineceniaaaiaaet 


3 BIG HANSEN FEATURES 

for attaching goods to display 

cards 

1. NEATNESS. Staples are 
small and _ inconspicuous, 
eliminate bulky fastenings. 

2. SECURITY. Drives stout 
staples tightly into place. 

3. SPEED. Fast as you can 


grip. 80 or more ~ REQUEST 
staples perloading. FOLDER 


A. L. Hansen Mfg. Co. 


5041 Ravenswood Ave., Chicago 
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For The Best In Mannequin Wigs Use | Tribute Offered 
To Edgar MacCartney 


e oe (Word of the death of Edgar M. Mac 
J is ° | Cartney reached DISPLAY We IRLD . il 
WMV. | May too late for a suitable obituary notice: 


The following has been prepared in tribut 
to this well-known display personality b 
Sylvan Freund, president, Decorative Plant 
_ | Corporation, New York City.—Ed.) 

With the recent passing of Edgar M. Mac 
Cartney, display designer and art directo 
for the Decorative Plant Corporation, has y. 


FITS LIKE A BATHING CAP 


come the realization that perhaps we have 





< 

: witnessed the end of an eventiul era is A 
¢ > | display and the beginning of a new and 7 
YY ce greater period in visual merchandising. : 
Style No. 1001 Style No. 1002 Style No. 1003 | Mr. MacCartney, at the age of 65, died : 
on May 8 in Pittsburgh after a long illness 

NO MEASURING NECESSARY Like most boys of his time, he had a 

A special base makes these wigs fit snugly and securely on the skull. grammar school education and started to 
This quality wig at budget prices comes in any style or color desired. work at an early age in order to bolster the cn 
Ask for our style circular. | family finances. Work was found at ca 


Kautmann’s Department Store in Pittsburgh 
as a helper in the display department. Afte: 


HER ZBERG ROBBINS INC | serving this apprenticeship for a few years, < 
me e - = . ¢ 
v he transterred to Joseph Horne & Co. in 


Available at leading jobbers, or order direct. 











457 W. BROADWAY NEW YORK 12, N. Y. the same city and after a few years ot 
*Trade Mark Specialists in mannequin wigs further seasoning became one of the young ‘ 
est display managers of a large department 
store in the country. N 
\t that time, prior to World War I, dis Vv 
OLD KING COLE iS BACK! . | play as we have known it was making som« 
bd effort to come out of the old window trim pl 
; ming method of piling up all the merchan M 
dise in the window. The head window St 
We invite your inspection of our trimmer was becoming an important. per- Ce 
show in Booth 25 of the Palmer sonage in retail merchandising. Other out 
standing contemporaries in display wert oy 


House Exhibit Hall, June 27-30 Arthur Fraser of Marshall Field & Co., who 


was bringing merchants and displaymen 


e BEAUTIFULLY COSTUMED, CROWD STOPPING —_ "#1" the country to Chicago ty 


see his windows which were gems of archi 


ANIMATED CHRISTMAS DISPLAYS. tectural design and breathtaking beauty. At IM 


this time in the East, Herman Frankenthal 


e CLEVERLY STYLED, ATTENTION GETTING — °° '#ti0s windows for B. Aliman & Co 


in New York City in the European mannet 


STATIC PIECES. that of artistically draping materials, vs 


such as dress goods, on wax mannequins 











ete. The value of display windows was be 
If you can’t be at the convention, ginning to be appreciated by retail mer Ms 
write us for complete information. chants, but the methods of exploiting thes Vv 
valuable tools have been changing down 
through the vears. While displays were C 
Silas very elaborate and beautiful, they lacked the R 
OLD KING COLE DISPLAYS, INC. sense of drama and human interest that we 
a find today. 
CANTON, OHIO “Mac”, as he was. affectionately known 7 
——a to all his friends, did not confine his career a 
to retail display. \iter World War I, he : 


became chief decorator for Armour & Co., 
the large meat packers of Chicago, and suc 
EXQUISITE SMALL FLOWERS cessfully turned his talents to decorating : 


For Show Case and Interior Trims stock shows and. state fairs. He spent 
Produce display effects impossible with regular some time designing floral displays tor ) 
new 00 Set lines of display flowers Unsurpassed beauty. Botanical Decorating and Adler-Jones Com 


: Tremendous Varieties in Stock pany, both of Chicago. During this period, 
display WIGS 





for the 





MILTON S. AHRENS, INC. he created many displays for the Century 
Importers — Mfgs. — Exporters Paes eens oer Faeldia Baie. 4 022 

56 W. 36TH ST. NEW YORK 18, N. y. | °f Progress World's Fair in 1933. . 

Then came a call to New York City and 








a period of 15 years of fruitful activity 
with the Decorative Plant Corporation. He 


THAYER & CHANDLER AIPBBRUSE did displays for Fifth avenue stores, the : 


Myer fecoly 
; nalelalehiclaiviaslaweh | 
arranjays Wigs 
34 West 29 Street 
New York, 


restaurants such as the Longchamps chat 
and Toffenetti’s, and large department stores 
Everyone looked to “Mac” for fresh ideas 
He was a master of color and desig 
Although untutored as an artist, he coul: 


for the p New York World's Fair, many outstanding | 


THAYER ¢ CHAND!- 
910 W VAN BUREN ST.,_CHICAGO.ILL 
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convey on paper in a flash exactly what he 
create. He was 
jaginative and 
irn. Because of his rather striking good 


tremendously 
long 


ished to 


always good for a 


oks and appearance, he was dubbed the 
Beau Brummel” of his time. 

\lthough many of his friends and con- 
temporaries have passed on before him, 


ose of us remaining will miss him and 
contribution to 


display. 


‘member well his great 


at which he loved most dearly 


Adler-Jones Issues 

Autumn Guide 
\dler-Jones Company, 521 South Wabash 

announces the 


1949, “Guide to 
offers a wide 


release ot 
Better 
vari t\ ot 


street, Chicago 5, 


the firm’s autumn, 


splays” which 


isplay needs for fall. Featured are wood 


displavers, decorative wire stands and 


screens, flowers, boxwood hedges, set pieces, 
isplay papers, composition-hardboard pan- 
els, display accessories, ete. 

The guide is illustrated with “how-to-use” 
sketches and also shows photographs of 
complete 


Copies of the guide may 


window and = interior settings. 
be obtained with- 
ut charge on request to the company. 


Mrs. Sadie Dean Dies; 
Wife Of Displayman 

Mrs. Sadie Dean, wite of Ed 
Dayton Company, 


She had 


Dean, dis- 
lay manager for the 
been 


Minneapolis, died recently 


seriously ill for several months, following a 
erebral hemorrhage. 


"Fashion Madonna’ Name 
Of Mannequin Line 


Marlou Mannequins, Ine., New York City, 
as made known the introduction of a new 
ine of mannequins under the name “Fashion 
said to take its inspiration from 


Distribu 


Madonna”, 


the madonnas of the old masters. 


rs handling the line include: Cappel 
splay Company, Cincinnati; Creative Dis 
plavs, Inec.. St. Louis; Displayland, New 
York City; Fixture Mart, Inc., Chicago; 


Kucharo, Des Moines, and Supreme 


New York City 


COT RE 


splays, 


Columbia Display Material 
Releases New Catalogue 

Now ready tor distribution is the new fall 
nd Christmas catalogue of Columbia Dis 
lay Material Company, 170 Pacific 
Brooklyn 2. The 


ideas and designs on the 


street, 
firm has increased its line 
ith new “Giant 
Roman” and processed seamless paper. The 
with photo 


italogue consists of 16 pages, 


raphs of each item. Copies may be had 


request direct to the company. 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 


PALMER HOUSE 
CHICAGO, ILL. 


National Assn. of Display industries 
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OPS SAE 


ttt. 


GNOME SITTING ON 
A GIFT BOX FILLING 
STOCKING. . COLOR- 
FUL MANTEL-PIECE 





h 
= 


<4 GNOME & soci 
sé Ni) CHAIR MOUNTED ON 
“\Q : aD 
Hii A GIFT BOX 


SS 


LIFE SIZE SANTA #* 
( OPERATING ELECTRIC 
TRANSFORMER 


LEASE FOR SEASON 


500.00 complete 


F.O.8B. PIT 





IY 
7 YN 
mY . 
(¥ 

raymon 

LAQ Dd 





- ie 
tLjpaliay Tm 
4614 FORBES ST. 
PITTSBURGH 13, PA 
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Custom built displays of 
all kinds-Let us quote 


on your requirements 











MANY STORES are preparing for the days 
ahead by with CURVO WALL. 
BOARD. Curvo is ideal for permanent or semi- 


remodeling 


permanent installations in the windows and 
throughout the store interior. Available in three 
shapes, 8-ft. high. 


Curvo possibilities now —write today for free 


basic curved Investigate 


| catalog and sample. 





GREGGORY, Inc. 


2929 S. WABASH AVE. 
CHICAGO 16, ILL. 











WOOD LETTERS 


FOR ALL PURPOSES 
TRAFFIC SIGNS for Busy Stores 





MENS SUITs A 
ND 
OUTERCOATS 


DICKTOWNE 
BOYS SHOP 


LADIES SHOPPE 
WILL CALL 


STAIRWAY # 








Name Plates — Custom Designed 


| Dispray Crart 


GRAND RAPIDS 6 MICH 


’o} LAKE DRIVE S.E. 
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Conrsille 
Oniginals 


HIGHES 


in craftsmanship 


LOWEST 


in cost 





Emil 
Corsille 


INC. 


HOLLYWOOD 


Originators of the 
Mannequin Wig 
World-Wide Distribution 


Member of NADI 
Member of CDI 
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Tropical Display 

In New Building 

Display, owned by G. Edward 
now in the company’s new 
building on Rural Route No. 1, Miami 35. 
The modern one-story structure is located 
about one-halt block east of LeJeune road, 
Jedinger reports that the 


Tropical 
Bedinger, is 


near the airport. 
area is becoming very popular for industry. 
Plans are now to build a large hotel a short 
location. 


distance from his 


Outdoor Decorations 
Shown In Brochure 


Bishop Publishing 427, West 
Randolph street, Chicago 6, has prepared a 


Company, 


brochure showing the company’s new line 
of unusual day-and-night outdoor illumi- 


nated holiday decorations. Main features 
of the decorations are two plastic embossed 
Santa Claus 


larger 


heads, one of a 
than life- 
size, printed in natural colors and embossed 
in plastic to a depth of almost 3 inches. 
different types of 

“Plasta-Luma”’, «a 


ot a caroler; these are 


Three equipment are 


available giant all- 


THE DISPLAY PARADE v0.12: 


and the other 


JUNE, 1949 


weather shade for all types of street lamps 
posts, trees, and the like; “Plasta-Deka”, ; 
large, circular all-weather two-way wreath 
and the “Plasta-Santa” and “Plasta-Carola’ 
a self-contained wreath wit! 
shadow-box and light cord for indoor use 

A number of sketches are included in thx 
brochure showing suggested street decora 
tions. are had on request 
direct to the company. 


cardboard 


Copies to be 





Mercurio Elected 


By St. Louis Guild 


A member of the St. Louis Display Guild 


for the past 12 years, Joe Mercurio has 
been elected to the presidency of that 
organization; he is with Garrison-Wagnet 
Company. Paul Kloeris, Union Electric 


Company, as retiring president becomes 
chairman of the board. 

Others 
Howard 


vice-president, 


elected are: first vice-president 
Backer, Stix, Baer & Fuller; sec- 
Robert Gray, 
McMahon; treasurer, 
John Stoppenbrink, C. E. Williams Shoe 
Company ; Ted Hyman, 
Alton Box Board Company, Alton. 


ond Gale's: 


secretary, Rosemary 


sergeant-at-arms, 


by Tony Brinker 











- DISPLAY AFTER COMPLETING 
© HIS STUDIES IN ITALY. STARTED 18 YEARS 


DISPLAY DIRECTOR, MARTINS, BROOKLYN 


QW 











; ; ANELLI \S A WELL- KNOWN: { 
SCULPTOR WHO TURNED TO 










AGO AS A DISPLAY DESIGNER, IN 1OR 

DECORATOR , AND iN RELATED LINES. HAS 
DONE WORK FOR A NUMBER OF 
FIPTY AVENUE FIRMS. FOR THE 
PAST SIX YEARS HE HAS BEEN WITH 
MARTINS: IN (935 HE SCULPTORED 
A Now-FAMOoUs PLAQUE OF 
PRESIDENT ROOSEVELT ,THE 
ORIGINAL BEING PLACED IN THE 
PRESIDENTS OFFICE... MANY 
REPRODUCTIONS HAVE SINCE 
BEEN MADE FROM IT. 

FANELLI‘'S SCULPTURES HAVE 
BEEN SEEN IN MANy ART 
GALLERIES. HIS HOBBY, 

SCULPTURING! 

















1949 
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lamps a 
ka, 
reath 
rola’ 
wit! 
r «(USE 
in the 
‘Cora 
quest 
119 6 MERCHANDISE MART 
CHICAGO 5 4, prerrinots 
Guild 
) has TELEPHONE: WHITEHALL 44-3830 
that 
agner 
Pctris May 23, 1949 
omes 
ident 
Se¢ 
ile’s: 
surer, 
Shoe : 
man Ur. Nathan Silvertlatt, Manager 
: Display World 
1209 Sycamore Street 
Cincinnati, Ohio 
or Dear Mr. Silverblatt: 
— 
We are attaching copy of a letter received 
) from one of our customers in Hawaii. Since the first 
(1) paragraph adds more proof to the fact that Display 
World does sell merchandise, we thought you would be 
interested in seeing it. 
eh 
: From our own experience we can also endorse 
| that. fact. The number of inquires received from our 
\ advertising of the Showcard Machine in Display World 
has been more than gretifying. 
‘ Yours very truly, 
+ SHOWCARD MACHINE C@mMPANY 








/Joel We. Sever 
U/ President 


5 /ah 


WATUMULL'S 
EAST INDIA STORE 


Sh 1 machine Company 
THE ORIGINAL Shoeward MACHINE — MANUFACT Mere:an- se dart 


Chicago 54, Ill. 





Dear Mr. Lanz: 





: Rave ordere 
ut by far the 
This 1s not ho lawaiians say) but the tr 


The machine has savec a t : worry. I do all of the 
work connected with Y> fe) ree stores, and tine 
is all imrortant believe me. 


I tless the machine at least three tines u day. 


through Disprlay World Advertising 
tory has been the Showcard 


7 ae 
it's s:nple 
to operate, it always works, and the finished product looks 


that advertising in wonderful! 


Thanks for tilling our order tor the adcitional tyve so 
DISPL, LY WORLD Very sincerely, 


prozotly. 
, . : EAST INIA STORES 
is a profitable investment. Helle Ge 


Piyttis seat 
15,000 Copies Per Issue o 
COMPLETE MARKET COVERAGE 




















HERNARD 
offers 

I] 

different 
styles & sizes 
af 
3-dimensional 
molded 
display 
letters 


Write for Catalog 


Free display panel 
for those in the trade 


HERNARD 


cn Cc. 
Vernon, N.Y. 





MANUFACTURING CO., 


23 West Second St, Mt. 











Increase Your 
Earn-ABILITY 


48 week prefessional course in 


DISPLAY and MERCHANDISING 


Your talent and ideas are 





Also complete 
worth more when vou have 
technical facility and 


1\ semester courses in the 


confidence that) comprehen 


. sive Feather and Feather 
@ Commercial Art 
training gives you 


Complete instruction at 


Fashion Drawing professional level in color 


and design, card writing, 
. wire, ylaster, papier mache, 
@ Costume Design- : nig 


and mannequin pinning for 


ing counter, window, and = store 
display 

° . Feather and Feather School 

@ Interior Architee- of Design is approved for 


ies (,. 1. training 
ture and Decora- aimin For informa 
write the 


tion and catalog 


tion Registrar 











eas 


2 

pc 
feather and feather 
school of design 







917 Montrose Blvd. 
Justin 86617 


Houston 6. 





Texas 








@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 
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DD 
products successtulls 


newspapers to the 

sold by window 
displays. 

Window displays have been used as a 

medium to sell almost 


point of purchase 


every product under the sun razor blades, 
whiskey, shampoo, cigarettes the list goes 
on and on. 

But Frederick N. Lowe, public relations 
Pittsburgh Post-Gazette, 


displays 


directot ot the 
had 


quantity to 


never seen window used In 


promote the sale of a news- 
paper. 
\ strong believer in 


outside the 


“crossbreeding” i 


looking newspaper industry for 


promotion ideas Lowe saw window dis- 
plays being used to sell newspapers, too. 
\iter all, newspapers have a low price, 
frequent purchase, and the problem of pro- 
moting a “brand name” just as other 


products being sold successfully by window 
displays of the national type. 

at the time planning the big pro- 
to launch the new Sunday 
Post-Gazette. He 


advertiser 
He was 
motion program 


edition of the Pittsburgh 


— Frederick N. Lowe — 


long list of 
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Newspaper Uses Display 
In Aggressive Program 


reasoned that window displays could be used 
media for 
trade 


to supplement the more orthodox 


promoting — the such as 
other 


ing, transit 


newspaper 


papers, newspapers, outdoor advertis 


advertising, radio and, more 
lately, television 


\tter a 


window displays, the Pittsburgh Display Ad 


decision had been reached to use 


vertising Company was called in as con 


sultant and to install the displays. This was 
done because of the lack of window display 
part of the Post-Gazette 


and the desire tor a professional looking job 


know-how on. the 
Plans called tor placing as many displays 
Tri-State 
In stores that 
Letters 
drug, confectioners 
sold the paper in 
conception of the 
letter, 
window displays at 


throughout the 
blanketed by the 
would be selling the 
sent to. all 
cigal that 
the area \n 
finished 


as possible area 
Post-Gazette 
Sunday paper. 
Were and 
stores daily 
artist's 
display accompanied the 
which poimted out how 
tract trathe 


tor the product 


store and customers, not only 


advertised but for other 
be nne losed, 


store 


merchandise as well also, Was a 
reply that 


authorize the Post-Gazette to 


could 
install the 


card so owners 
display 


Post (sazette distributors throughout the 
Pri-State area cooperated in getting dealers 
to install the 


\dvertising 


displays. Pittsburgh Display 


contacted many. store owners 


} 


who would be selling the Sunday paper, too 


heir combined efforts secured permission 
to install 327 displays. The displays were 
installed one week betore the first issue of 


the Sunday Post-Gazette was published 


Phe window display was hthographed in 


and consisted of three main 


four colors 
cards a large center card and two smaller 
edition of the first 
Sunday's issue and a colortul decal picturing 


all the comic characters in the Sunday paper 


dummy, 


sicle preces 


and 


was 44 
It showed the nine sections 
Post-Gazette. In the 
of this main card was a reproduction of the 
which featured the 
“eve theme” symbol used in all promotion 
for the paper. From each of the 
nine sections pieces of red yarn ran to the 
bottom right hand corner of the display to 


high 


The center card inches 
28 inches wide. 
of the Sunday center 


announcement Car card 


Sunday 


the dummy ediiton. This edition was 
wrapped in the actual first edition com 
section and stuffed to give it bulk. 

At each side of the center piece were 
smaller cards measuring 22 by 28 inches 


The card on the right was packed with easy- 
to-read selling COPS listing seven big reasons 
Post-Gazette the best 
Sunday Pittsburgh 
The card to the left of the 
featured pictures ot 


why the Sunday was 
buy in 
center piece 
four ot the Post- 


And on the 


four-color 


columnists 
stuck a 
many of the 


Gazette's top 


window glass was decal 


featuring comic characters 1 


the new Sunday paper. To complete th 
display, the window was decorated witl 
vellow and blue crepe paper. 


Included in the 327 displays were five win- 


dows in Western Union offices in downtown 


Pittsburgh, one in the window of the Pitts 


burgh Home Savings and Loan Association, 
and a nine piece deluxe display in t 
Farmers National Bank building window 


Displays were installed for a minimun 


pe riod ot two wee ks. 


Window displays plaved a big role 


securing initial distribution for the first 
Sunday edition, according to Lowe. Sto 
owners who were not sure that their cus 
tomers would buy another Sunday pap 
were sold on handling it when they sa 


the big, colortul display and were told of 
the other that 
promote it 


media would be used p 
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LFa9 
THE ARCHITECT LOOKS 
AT DISPLAY 
[Continued from page 29) FOR FA LL 
‘av’ the zone of interest in a properly 
lluminated store is from a point near the MC 9401 Sturdy Wood 
loor to just above eye level. Normally, Displayer of Amer wood 
len, accented interest above that point is construction to ennance 
istracting. your fall display. Foliage 
Shadows make a landscape Interesting ; is preserved multi-colored 
way from land the ocean at high noon is 
nuch more monotonous in appearance than oak leaves. 
s the same spot when the sun is lowering. 
iN the same token, contrast between light Plaque may be had with 
(at pare counters, etc.) sm riggs store name or any copy 
(in circulation areas) 1s more dynamic the : H 
werall high, even illumination. | ont submitted. _ppremente 
Recently an interesting accident pointed size 68"x40" each 28.50 
ip a variation on the above principle. Two 
nannequins, one slightly behind the other MC 9402 Sturdy Wood 
it one side, against a solid background - 
were to be photographed for publicity Oiapnnyer, =a ee 
pe gg est con tion as 9401. Foliage of 
purposes. They were brilliantly illuminated . 
by several spots trom a concealed source. preserved multi - colored 
By chance the main spot that was lighting oak leaves. Approximate 
the secondary mannequin was switched off size 68" x 48"' each 28.50 
for a moment and the picture was taken. 
then another shot was taken with all lights Oak leaves may be ob- 
on. The first photograph had glamour and ane of tained separately lb. 3.75 
emphasized the merchandise on the major . Se be: : <= . era Sno-Blocks each 3.35 
mannequin. The second, in’ full illumina- a _ - eh 
tion, was less intriguing. ° P 
Such 8 complex of peycheledicnl-onl See these displayers at your favorite Jobbers 
Great tases cae wi Ga cee or write us direct. Jobbers Inquiries Invited. 
merchandising operation to-day that no one 
individual can possibly be an authority on M CANN DISPLAY COMPANY 
and ill the subjects involved. Along with a c 
ions umber of other indispensable experts, the 110% S. BOULDER TOULGA. CEL As 
inte irchitect and the display manager form 
the part of a big team. The display manager 
the contributes his invaluable experience and 
tion the architect integrates all phases of the 
the peration 
aa Lemieux Honored 
ans On Retirement 
dt \ buffet supper at the Mount Royal hotel 
as given in honor of Emile Lemieux, dis- 
vert Jay director of the T. Eaton Company, 
‘hes \ontreal, recently by store executives. The 






AS\ ccasion Was Lemieux’s retirement after 24 


sons ears in charge of display for the = store, . Mo. 0322 = : 
= . . Ne. CD7 -PLATIO€’M 
best ind a total of 37 years in display. SEE KORRECT-WAY $s | 


\ native of Montreal, Lemieux studied 
iece rt in France before becoming head ot. the 
‘ost isplay department of Goodwin's, Ltd 
the Montreal, in 1911. He remained with that ACE LY. ee 
ecal ompany until joining Eaton's 14 vears later. curved rail@ garment rack 


; i Members of the store’s display staff pre 
th ented Lemieux with a desk set VERSATILE ... ADJUSTABLE FROM 48” AND 72” HEIGHTS 
vit a ; ; 
= Designed to move merchandise . . . pre-tested and proved! The smartly 
; Chord Is Speaker curved Salespacer has the custom look that imparts a note of high fashion to 
vin Before Ad Group store interiors. Rack design permits versatile arrangements and better correlation 
‘se John T. Chord, retail display manager of of merchandise . .. makes it possible for you to direct and increase customer traffic. 
tts Montgomery Ward & Co., Chicago, was The newest advancement in garment rack design, the Salespacer offers outstanding 
” tuest speaker before 57 members of | the Korrect-Way engineered construction features: SOLID STEEL WELDED 
| Sales-Ad Club of the Marion, Ohio, Cham CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
lov er of Commerce recently. His subject was SUPERB CHROME PLATING and Korrect-Way quality 
ul craftsmanship that guarantees years and years of service! 


eveloping a display program and = coordi 








iting it with other forms of promotion 


first j } , | 
tor ° 4 

Don’t forget—send in your news ae 
items about all happenings in the 2 ‘ rt: . ° a : ‘ie ey: 
display field: births, deaths, marriages, = 
changes of position, anything pertain- 
ing to display or displaymen anywhere. i" : Wte)a D : e Korre ay d buto 
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COLORS 


EVERY ACE COLOR 
HAS CHARACTER! 


COLOR FOR COLOR—the entire 
ACE list has that quality of atten- 
tion value which show card artists 
constantly strive for. 


There is a BRILLIANCE and RICH- 
NESS in Ace Colors which EMPHA- 
SIZE artists’ designs on the display 
board! 


See for yourself. Try these wonder- 
ful colors—identified with the ACE 
label—next time you buy. 








Ask your dealer or 
write us TODAY 
for a Color Card. 








PRESCOTT PAINT CO. 


50 CHURCH STREET, NEW YORK 7, N.Y. 

















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 
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Many Displaymen 
Visiting Europe 

Among displaymen visiting Europe or 
to do so are the tollowing from New 
York City and Brooklyn: 

Louis Villela and Mrs. Villela, B. Altman 
& Co., June 4 on the 
Mary for a six-week trip. 

Henry Callahan, Lord & Taylor's window 
display director, who leaves June 23 by air. 


Mrs. 


Straus, returning on the 


SOOT 


who sailed Queen 


John Rosenberg and Rosenberg, 

\braham & 

Mary 
Fred 

\ugust 5 on the 

later 

interior display 


Queen 
of June. 
LAd., 
Elizabeth, 


around the middle 
leave 


return 


Davis, Tom Lee, will 
Queen 
ing five weeks 
Tallman, manager 


for Lord & Tavlor, 


Switzerland and 


edgar 
returned early in June 
from Italy, France. 


Frank DeWitt President 
Of Shoe Form Company 


Frank P. DeWitt, who was appointed gen 
eral manager of Form Company, Inc., 
\uburn, N. Y., last January has been made 
president of the company to succeed his 
father, the late William J. (Bill) DeWitt. 

frank has served with the company with 


1933, 


Shoe 


ut interruption since and has been 


active not only in the tactory but also on 


helped establish the 


1 


the road In 1933, he 
managed by 
1934 
branches in 
and 


branch tactory in Mexico, now 


Fabrica do Hormas y Tacones In 

he visited the -manufacturing 

Kneland, () \ Miller 

U.S.M.C. of France for the 

troducing new methods of manufacture that 
] 


had been developed bv the 


Company, 
purpose of im 
parent Company 
in Auburn 

In the 


experience in 


following vears, he gathered a wide 


selling as certain territories 


were turned over to him. During the war, 
the Bill DeWitt Division was under his 
management and he negotiated contracts in 


Lend-Lease and war pro 


build 
special machinery needed to make commer- 


\llied Nations in the 


connection with 


duction. He obtained permission § to 


cial fish hooks for the 








JUNE, 1949 
— Frank DeWitt — 
northern hemisphere to augment the food 


rt com 


The tremendous productio1 
hooks by the Bill De Witt 


supply. 


mercial fish Divi 


sion was one of many contributions mad 
to the war effort by Shoe Form Company. 
During this time, Frank was mad 
assistant secretaryv-treasurer of tl pora 
tion. In the vears since the war he has beet 


directly in charge of the manufacture and 
together with man 


firm. 


sale of fishing tackle, 


management details of the 


Cowee To Address 
Retail Trade Board 


M. Cowee, instructor i1 tailing 
York School rT Re 


will be the guest speaker at 
if 


Howard 
at New 


tailing, 


university's 
a meet 
ing of the staffs of the member organiza 
the Retail Trade Board in Provi 


Wednesday, June 15. H 


findings of the recent sw 


tions of 


» 


dence, Ix a On 


will discuss. the 


vey on window and interior displays 




















— "It's realistic, all right... 


too realistic. 





Get Clark 


Put that kid's one finger down!'' — 
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USING DISPLAY TO SELL 
RELATED MERCHANDISE 


{ finticd Trom Pp Cc o4 | 
i a steady 2all i time Wile Pallls 
ll as €as ( if ICV is betore 
li Decembe O48 ) rt sectl 
{ i 54 1) cent all V¢ tiie sal i 
mit Cal 12 ¢ ! OC ( i ( 
oO was the best shirt mont 


In OUr SO Vears experience 


“VW are pleased ti note also that relate 


Wne Is muci Casiecr undel ec newV setup, 


iT to tie display Cast that suggests 


, 4 
ed items automaticall 


We have received manv such letters I 
beginning it was not easy to convince 
e retailer that he should make as radical 


hange in his departmental setup as we 
ere suggesting The new display fixtures 
ere so different from the conventional 
pe showcases that he had first to become 
customed to seeing them 
Many hundreds of these fixtures are now 
use, and several hundred dealers have 


vailed themselves of our advice in planning 


van tter layouts. 
V1 
ack For fall of this vear we are going one 
. tep further. Our entire line of merchan 
ali ise will be presented in such a= mannet 
ra it it will be much simpler for the deales 
A plan his merchandise program to tie in 
and ith the national ads at. the pomt ot-sal 
an We are using a new technique this season, 
hich is to show all of these items that 
re in the ad on large cards in a porttolio 
pe presentation which we find ts very 
icceptable to the dealer and gives him a 
— tter picture of how he should ti in with 
R, e national advertising at the point-of-sale 
eet The dealer also is shown all of the pro 
iza otional material that is available for him 
Ovi to use at the point-ot-sale in his windows, 
H ti Fach featured promotion has its own 
su vindow cards, counter cards, dealer tie-in 


ds, direct mail, radio commercials, and 
suggestions for window displays, as well as 
e actual fixtures that go with it. Most of 


e material is furnished with the merchan 
lise, that is, 1s given to the dealer. Of 


ourse the large fixtures are sold to. the 

aler. 

From time to time during the presentation 
A point out to the dealer the latest data 
nd information that has been developed 
from our continuing studies of retail opera 
ons. 

For example, we point out to him that 
ring the Christmas selling period, on an 
verage, stores do about 25 per cent of their 
tal vear’s shirt business, nearly 50° per 
nt of their total vear’s handkerchief busi- 

ss, and 35 per cent of their total year’s tie 

ISINess We show the dealer how out 
erchandise and advertising and point-of 
le material are all planned to help him 
ach maximum sales of all these items 

ring such peak periods 

In order to accomplish this coordination, 

merchandise plans had to be changed 
m what they had been in the past and a 
mplete new advertising program had_ to 
set up. This took a lot of thought and 
inning and a great deal more hard work: 

this tall tor the first time we will have 


most completely coordinated plan ot 














DISPLAY WORLD 109 







CRESCENT 
Qualily 


BOARDS 









CRESCENT 
DISPLAY BLANKS 


Eight Colors with Clay Coated Surface. 
Three Colors with Melton Finish Surface. 


For Department Store Cards and Special * 
Promotions. Use your favorite medium 


pen, brush, or printing. 


Sold by leading distributors everywhere 
a Produc f 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO 6&6. ILLINOIS 



















SEE KORRECT-WAY’S 


ACY. « « 
curved rail? garment rack 


VERSATILE... ADJUSTABLE FROM 48” AND 72” HEIGHTS 


Designed to move merchandise . . . pre-tested and proved! The smartly 

curved Salespacer has the custom look that imparts a note of high fashion to 

store interiors. Rack design permits versatile arrangements and better correlation 
of merchandise . .. makes it possible for you to direct and increase customer traffic. 


The newest advancement in garment rack design, the Salespacer offers outstanding 
Korrect-Way engineered construction features: SOLID STEEL WELDED 
CONSTRUCTION, 144” STEEL TUBING, BALL BEARING CASTERS, 
SUPERB CHROME PLATING and Korrect-Way quality 

craftsmanship that guarantees years and years of service! 


WRAY WILLIAMS DISPLAY CO. 


21-23 SO. SECOND STREET MEMPHIS, TENNESSEE 


535 GRAVIER STREET NEW ORLEANS, LOUISIANA 
MR. FRED LOKEY, exclusive Korrect-Way distributor 
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| } } } } 
} Inerchandise presentation that we Nave eve 


offered to our dealers 

We of course have to be careful that we 
do not over-sell the dealer on such a plat 
In those stores that are not properly set uy 
to do the best job ot related selling ou 
salesmen help the dealer plan his merchan 
dise program so that he does not overbuy 
m the related items. 

Where a dealer has the proper displa 
fixtures and the proper layout so that re 


No. R322 RACKS ‘eS lated selling becomes automatic, his met 
SEE KORRECT-WAY’S a chandise program is planned to reach the 


maximum in related selling according t 
his and our past experiences. 
A dealer who uses one of our related sell 


ACEY. «+ | 
curved rail@ garment rack and handkerchiets together at the point-ot 


ing display cabinets which stocks shirts, tie 
sale has a better opportunity of selling more 
VERSATILE... ADJUSTABLE FROM 48” AND 72” HEIGHTS ties and handkerchiefs to his shirt cus 
tomers. The dealer who has our tie rach 
with handkerchiet tray attached has more 
possibilities of selling more handkerchiefs 







Designed to move merchandise . . . pre-tested and proved! The smartly 
curved Salespacer has the custom look that imparts a note of high fashion to 
store interiors. Rack design permits versatile arrangements and better correlation 


of merchandise ...makes it possible for you to direct and increase customer traffic. to tle customers. : 
The newest advancement in garment rack design, the Salespacer offers outstanding pel sales air - oe : beech sie 
Korrect-Way engineered construction features: SOLID STEEL WELDED ian Maint Aapicias-Aimcbihctaninalin “wine dein“ psheiadteaea sie: 
CONSTRUCTION, 114” STEEL TUBING, BALL BEARING CASTERS, a Gealer bas ‘the ‘prayer Gupeay Satunes ane 
SUPERB CHROME PLATING and Korrect-Way quality the proper layout at the point-of-sale, tor 

craftsmanship that guarantees years and years of service! then he can cash in on our advertising and 





merchandise programs to the fullest extent 

The second best selling combination in 
the men’s furnishings department is under 
wear with hose. We sell underwear but we 





L.E. HIER DISPLAY EQUIP. CO., INC. 


do not sell hosiery 


In stores where underwear and hosiery 


23 NORTH SIXTH STREET MINNEAPOLIS, MINNESOTA reser if Re 
are stocnhed near one another, one item neips 
MR. LES HIER, exclusive Korrect-Way distributor | suggest the sale of the other; and combina 


tion sales of these two items increase as 


well as the total business of each item. It 











the two items are separated in the = store 








lavout, neither item does as well as. it 
should; and an increase in both can be ob 
tained by stocking them closer together 
This is accomplished not only by point-ot 
saw sale display but by store layout 

These are only a few of the principles of 
merchandising that we have been able to 
pin down in our last ten vears of studying 


eit 


HIGH QUALITY 
LOW COST bg 
POWER 


customer buying habits and retail selling 
But I believe that this will give you some 
idea of how important point-of-sale is_ to 
the successtul operation of any national 
advertising campaign or any well planned 


merchandising program 


Store Lighting Canopy 
Described In Folder 

The products of Amplex Manutacturing 
Company, 1106 Arch street. Philadelphia 7 


TOOLS mr 


For cutting, 
shaping, drilling, 
finishing 
PLASTICS 
gor orl sanvens wooD 
METAL 
FIBRE 


are shown in a new circular just released 
by the tirm, including store lighting canopies 
made of acrylic plastic. These canopies 









“oot 
Show 500 FIFTH AVENUE 


At arm® sTREET NEW YORK 18, N.Y. can be used tor illuminated backgrounds 





for department identification, or for softer 
light diffusion when installed over lighting 





troughs. Other items made by the firm in 


- clude plastic letters ranging from 2 inches 
as rane 101mg, a : - . 
wae ey up to 3 feet in height. Copies of the circulat 


will be sent on request to the firm 





logo} - 5 Fok -e Berek a\ 















Eicm 
City and State 


ing to display or displaymen anywhere. 


‘ é 
' * ¢ z 

‘ a eMome fice and Tuclory 

- BOICE-CRANE COMPANY - 140 WEST FOURTH ST Don’t forget—send in your news 
1, 8% Central Avenue @ Toledo 6, Ohio en one items about all happenings in the 
P| lease send free literature on Boice-Crane Power ry . i ' 

a Tools ' display field: births, deaths, marriages, 
: ee : changes of position, anything pertain- 
‘ : 

1 1 

8 4 














= UNE, 1949 DISPLAY WORLD iT 





eve 
Plastic Letters, Designs 
Ww Adhere By Pressure 
at Plastic letters and designs which can be 
t uy lhered to plate glass by finger-tip pres- | 
ou ire were demonstrated recently before a | 
han idiciary subcommittee in Washington by 
rbuy niles S. Rich, vice-president of the New | 
ork Patent Law Association Rich ap- 
pla ‘-ared before the committee to argue his | 
re int that Congress should adopt legisla- 






on in connection with patents to define 


Mo. 82322-—R8ACKS i 7. | 

the ontributory infringement.” | SEE KORRECT-WAY’S sea: et > 
yr t LA! 
i ; 


Che plastic letters demonstrated are highly 


ished on one side, as is the glass to | b 

1] = . i - 
Sen hich they are adhered. Pressure eliminates | 
tle ir between the two surtaces, and the letters | CCE Y, 
Ot _ 7 | eee 

ire held in place by pressure of the out- : 
nore — curved rail@ garment rack 

side air. 


wl The letters and designs are not yet be- | VERSATILE... ADJUSTABLE FROM 48” AND 72” HEIGHTS 




















rach ng made commercially, although a patent | 
nore pplication on them has been filed” by | Designed to move merchandise . . . pre-tested and proved! The smartly 
liefs Gustay Deews. another New York Cite | curved Salespacer has the custom look that imparts a note of high fashion to 
Sai piladgbikan - store interiors. Rack design permits versatile arrangements and better correlation 
and of merchandise .. . makes it possible for you to direct and increase customer traffic. 
vhen . . : The newest advancement in garment rack design, the Salespacer offers outstanding 
and Lightweight Mannequin Korrect-Way engineered construction features: SOLID STEEL WELDED 
for Weighs 12 Pounds CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
and Cdalnecelnte tithe cobreee dace tod | SUPERB CHROME PLATING and Korrect-Way quality 
pein a rg tae Sar ale craftsmanship that guarantees years and years of service! 
ew mannequin wht i 
1 soon by The Greneker Corporation, 250 | 
der West 54th street, New York City. Weigh- | 
Uwe g around 12 pounds, the mannequin is | | ] 
ide neither of paper, composition nor : 
ier) istic and 1s said to be very durable; Tony ? aol 
elps Profita, who has been connected with the a BUR U UK AKO - 
ina mannequin business for many years, is 4 
as edited with the secret formula involved in i ae i ee ake 
li manufacture, while Mrs. Elsie Profita 
tore stvled the figures. 
st Prices on the new figure will be an 
ob- sunced soon, and Edgar Rosenthal, head 
ther t the firm, has indicated that substantial 
{-Ol savings made. possible by the new manu- 
icturing process will be reflected in_ the 
fi nal cost Phe mannequins will be avail Multiply your sales 
eo le in misses’, Junior’s, children’s and sub 4 ee . 
ys teen sizes. Figures in some poses will be by using Multi-Fit Wigs, 
ling lt-standing and will require neither base which give you display 
Om r supporting rod . . 
2 variety at economical cost. 
onal We have originated and 
ined Art Contest Of Interest 
To Displaymen have perfected this type of 
Announcement of an international art mannequin wig to produce 
— Ri coro . he a : a custom made appearance. 
rizes Nas been made Dy ovee ©. all, : ‘ = 
greeting card publisher and a trustee of the No size specifications 
age Kansas City \rt Institute Open to artists \ needed! Multi-Fit Wigs fit 
rons ae \merica and France, the awards will be \\ 
wares ide for the best paintings with Christmas \ snugly and securely and 
0 emes ; the paintings will be reproduced \ have the lifelike quality 
ands CHSERS CONG TOE \ \ that attracts sales. 
yfter . i 
- Southern Displaymen i . 
ast To Meet In Chicago \ Our hair style charts are 
‘ilies Plans are in progress to hold a meeting \\ available . . . or we can copy 
members of the Southern Display Asso- \ styles for you from illustrations or 
tion attending the Display Market W eek \ clippings submitted. 
ae Chicago later this month. The principal \\ 
sailed ect for discussion, it is said, will be the | 
8 sing of tunds to reimburse those firms 
e ich had reserved exhibit space at the 
3, IA Atlanta conference which was can 
- led at the last moment Several mem 
: the SDA se indicated that they Hl LTI-FIT WIC (0 
—_—s- ress vigorously, Tor a Conterence In e 
— 0, to be held in the Southwest area 35 WEST 36th STREET © NEW YORK, N. Y. 
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—Members of the Sioux City Display Association adopt an official emblem. 


Left to right, 


front row, Kenneth Finke, Finke Displays; E. Ted Joyce, Weatherwax Clothing Company; Larry 


Coke, Toller Drug Company; Hans Carstens, Younker-Davidson's, and John Scheidt 
Clinton Camden, Grayson Clothing; Ernest Claussen 


Back row 


Penney's. 


Toller's; Don Jacobson, 


Weatherwax: Willis DeRoos, Martin's; H. Urbanos, Martin's, and Jim McCarty, Younker-David- 


son's. 


Sioux City Group 
Receives Plaque 


lwelve men interested in the advancement 


of display in Sioux City and the midwest 
gathered at  Toney’s restaurant several 
weeks ago to reorganize the local display 
club 


Hans Carstens, Younker-Davidson’s, was 


elected pre sident of the group, to be assisted 


by Jack Jaynes, T. S. Martin Company, vice 
Camden, Grayson Cloth 


( oke. 


president: Clinton 


ing Company, treasurer, and = Larry 


Poller Drug Company, secretary. 


Charter members of the organization ar¢ 
the officers and the following: EK. Ted Jovee, 
Weatherwax Clothing Company; Mark 
Uhley, free H. Urbanos, T. S. Martin 
Stark, J. C. Penney Com 
Jim MeCarty and Selwyn Shillinglaw, 
Willis i. 
Jess Erskine, Erskine Dis 


and John Scheidt, J. ©. 


lance 
Company; Henry 
pany: 
Younker-Davidson's: DeRoos, 
Martin Company ; 
plays, Penney Com 
pany 

The second meeting of the group, which 
is now known as the Sioux City Display As- 
sociation, was held at Charlie's restaurant on 


May 10, at 


presented by 


which time the group accepted 


a plaque Ted Jove as the 


othcial emblem of the organization 


Plastics Manufacturer Prepares 
Unusual Exhibit For Show 


Current “Plexiglas” 


decorating 


widespread uses ot 


acrylic plastic sheet in building, 


and equipping modern stores will be demon 


strated im oan unusual exhibit bv — the 
manutacturer, the Rohm & Haas Company, 
at the annual Store Modernization Show, 
June 19-24, in New York's Grand Central 
Palace Phe show is expected to attract a 
record number ot retailers interested in 
seeing the latest advances in. store archi 
tecture and merchandising methods 

Phe Rohm & Haas exhibit will take the 
distinetive torm ot a sample store, its tront 


faced wit! ‘Plexiglas” illustrate — the 





The photographer was Selwyn Shillinglaw, Younker-Davidson's, a member of the group— 


suitability of the weather-restistant Plast 


maerial for outdoor use. The store interi 


will feature newly developed methods 


large-area lighting with translucent 0 


ceilins 
panels, and ways to use the plastic to displ 


and stock merchandise. 
e4 


The store-front facing, consisting ot larg 
sheets Ol corrugated “Pile xiglas” bach 
lighted to torm a solid band of color arow 
the upper part of the building, typifies 


several such treatments installed in recent 
months, particularly in the supermarket 
held Large translucent plastic letters, 
mounted on the corrugated tacade, will 


this method of. store 


Other types of signs, 


demonstrat popular 


identification. inclu 


ing back-lighted canopy units which torm 


interior walls ot 
individual 


a lighted band around the 


many modern stores to identity 
departments, will be displayed inside the 
exhibit. 

Lighting of the Rohm & Haas exhibit, 
representing a recent development — by) 
illuminating engineers, will interest store 
designers particularly. In this treatment, 


panels of corrugated white — translucent 
“Plexiglas” are suspended as a_ ceiling 
below fluorescent lights, eliminating bot 


direct and re fected glare as well as shadows 
floor. The pleasing quality of 
illumination will be 
inspecting the gleaming 
transparent 


“Store. 


on the store 
this 
to visitors 


type of apparent 
plastic 
showcases and displav-storage 
units exhibited in the 


JUNE MARKET WEEK 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 


PALMER HOUSE 
CHICAGO, ILL. 


National Assn. of Display Industries 
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Late Developments 





In Point-of-Sale mn pr R RR WY FC W 
M | f ke *, ¥ y ny ny Yo ee 
Mierck & Co., manutacturing chemist otf y" \ VA \ - 
mahway, N. J., is aware of the fact that ht hp s . ; 
re is a big sales-losing gap between the K &F 
4 : ie : i. tO PJ wees 4 
susewile’s slaving of a random moth and in +s im “» i ala 3 - ey 
failure to remember to buy chemical — = 7 = ” = _ = 
ith killer later in the family drug. store. , 
kK r ite ¢ i vy ( Design A-107 Size 15'' x 90" 


lat is why the well-known pharmaceutical 
has devised an impulse-stimulating 
floor stand of the jumble-basket type tor 


istribution to drug stores 


a a | 
by BURTON RODGERS, Inc. 


create backgrounds for selling at any season. 


Phe new, tull-color “Moth Killer Depart 
ent’, as the stand is labeled, 1s a giant 
production of the actual can which holds 
Merck's Di-chloricide moth crystals. It 1s 
Twenty-two distinctive designs—Screened 
in washable oil on heavy offset paper. 


COLORFUL — DURABLE — INEXPENSIVE 


Ali-season ... Fall and Christmas 


signed to hold many 1- or 5-pound pack 
ves. Designed, lithographed and manufac 
. tured by Eimson-Freeman, Long Island City, 


display ships flat in individual fibre 




































are ontainers Set 1 it measures 19 : : ; 
. “ . 00 a a ited ie apenee Se Ready for immediate shipment. 
i hes im wrath, 10 inches in depth, and oO Pia: i 
. | ;, Ask for descriptive details. 
ches from floor to rim of the simulated . : 
an Desirable jobber and sales representative 
it, territories still open. 
\lso by Einson-Freeman is a new countet 
ry , : : +4 
te d window card for Rheingold beer. — It T 
= atures lovely Pat McElroy, “Miss Rhein 
d- eold 1949", whose last appearance in dis 
— lay was as an “April Shower” beauty in a 4 
d slicke! In the Hew card she 1s s ; 
rrounded by spring flowers, adding cheer | me ws 
ast i color to the windows ot Rheingold aj i i IY 
1 ilers. Lithography was the method used S72 
! ir the center card and side cards. ia Display Division 
ling ; ' : esign A- Design A-108 
Jes1e oO spark ustonmi 7 : ( Rint . " . : 
a | igned t nan % iston ‘ cng Mm Is a Size 15" x 90 Blade & Helen Streets Size 15" x 90" 
<i ndsome new display ard with an easel ease : : 
Ba , ee es pr Cincinnati 16, Ohio 
rack, featuring Pond’s cold cream and van 
os shing cream, lithographed in full color tor 
at qually effective use on shelves, counters o1 
ee window displays Pointing up the fact 
ines ) ’ , 
at Pond’s creams are used by more 
a omen than any other tace creams”, the 
wei ird measures 17% by 191% inches The 
sei ird is designed for use with current 
Wi é , ' 
tional promotions on these two well 
store 
Vi Cre s 
“Tue 
form 
: - English Magazine Plans ii 
Wdua ° = 4 . 
ae Review On Display Research Diesels 


’ e. CO7— PLATFORM 
Interest in the display research progran SEE KORRECT-WAY’S Ne. c07—PLAtFOR 


hibit, the National Association ot Display In 
by ustries is by no means confined to— the 
store nited States In evidence ot this 1s_ the 
nent, lowing letter received from R. H. Spikes ACE L . ee 
icent the Stationery Trade Review, London curved rail@ garment rack 


‘iling “The stationery trade in Great Britain is 

bot! ee ee ee VERSATILE ... ADJUSTABLE FROM 48” AND 72” HEIGHTS 
dows eular readers of your excellent magazin Designed to move merchandise . . . pre-tested and proved! The smartly 
ty 0 “We have been particularly impressed by curved Salespacer has the custom look that imparts a note of high fashion to 
arent ports im your magazine about the pilot store interiors. Rack design permits versatile arrangements and better correlation 
Jastic udy in display research of the National of merchandise . .. makes it possible for you to direct and increase customer traffic. 
rage ssociation of Display Inudstries, whicl The newest advancement in garment rack design, the Salespacer offers outstanding 


conducted by the School of Retailing Korrect-Way engineered construction features: SOLID STEEL WELDED 

vew York university CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
Wie Seok shine die. ds a ae ee SUPERB CHROME PLATING and Korrect-Way quality 
Seas ered Sets craftsmanship that guarantees years and years of service! 











whi wou interest uy ou 

iders ane WW ire wondering if vou 

uuld do us the kindness of forwarding the 

losed letter to the managing director ot! : | DED 3} \ 

NADI - 

With hi msent, we should like to fea x ss e - 

4 5 . “Fv. ° om i * 
an article in our magazine that would - = U ® 
votlight the findings of this research work 
D : bute 
| indicate some of the ri possibilities 


its future development. 
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LITHOPHANE VALANCES | | 





SOLIDS 


Gotta problem? Gotta sub- 
due or glamorize! Wealth of 
uses in economical easy to 
apply Lithophane Valances. 
Red, Black, White, Blue, Grey, 
Beige, Yellow and Green... 
in store front tones. 

At your jobber's or write 
direct. 6.95 per roll 25'x19". 


ISINGLASS VALANCE CO. 
5206 TILDEN AVE. - BROOKLYN 3, N.Y. 








WHERE TO BUY 
LITHOPHANES 


e@ ST. LOUIS, MO. 
GARRISON WAGNER CO. 
2018 Washington Ave. 
Write for catalog. 

@ CHICAGO, ILL. 

ADLER JONES CO. 
521 S. Wabash Ave. 
Write for catalog. 


@ CHICAGO, ILL., NATIONAL CLOTH-- 
IER SERVICE, Transportation Bldg., | 
608 S. Dearborn St 

@® BOISE, IDAHO, BOISE BLUE PRINT 
CO., 329-31 S. 10th St 

@ PITTSBURGH, PA., ART R. COHEN | 
INC., 810 Pennsylvania Ave. 
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Now Available! 


NEW CATALOG 


of California-Styled Shopper-Stoppers 


by DECTER 


gctet 





It has everything!... 


Everything you need for persuasive, smooth 
and easy selling! Features new Decter forms | 
for every type, any display; compelling 
California-styled Mannikins sculpted with 
amazing life-like contours! All designed 
from the display man’s viewpoint—for effec- 
tive, dramatic windows and interior displays! 


Free on request! MAIL TODAY! 


poo eee ae ame ae ae oe oe ee 


7 

DECTER MANNIKIN CO. | 

2617 W. Pico Blvd. | 

Los Angeles 6, Calif. | 

YES — please send me a copy of the new Decter | 
catalog 

| 

| 

| 

| 

oul 


NAME 
ADDRESS 


tional convention. Select and appoint com 
mittecs the Mid-west zone to approve FALL & CHRISTMAS LINES 
embership promotion, education, et 
Discuss code if ethics by-laws, etc. 
7 Discuss and approve, or suggest dues PALMER HOUSE 
as to be able to raise funds for the fod iley (clown | a a 
budget as suggested in Washington 
@ T)iccuss cooperative advertising and National Assn. of Display Industries 
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—Members of the NADIS at the Eastern zone meeting in Washington are seen above— 


NADIS Readies Plans 


By SOL FISHER 
Fisher Display Company, Chicago 


















T the present time an intensive drive is | promotion tor the window display installa- 
A being conducted to secure members tion industry. 


for the National Association of Dis- 9. Discuss costs in conducting a display 
play Installation Services. It is hoped by installation business. 
the organizing committee that by the end of 10. Discuss ways and means of securing 
June more than 300 display installation new business 
services will have joined the association. All members in the Mid-west zone art 
Plans are being made for a Mid-west invited to attend. There will be a luncheo 
zone meeting which will take place in Chi on Saturday, June 25, and another on the 
cago at the Palmer House June 25-260. The following day. Registration fee, so as t 
Mid west zone 1s comprised ot the follow defray the expenses ot this meeting, wt 


be $10 


Practically everyone doing business in this 


ing states 

IHinois, Indiana, lowa, Kansas, Kentucky, : 
Michigan, Minnesota, Missouri, Nebraska, ‘dustry ought to make it his business, t 
North Dakota. Ohio. South Dakota, Wis attend this conterence because it is being 
held simultaneously with the great Display 
Market Week at the Palmer House, where 
more than 100 manutacturers of displa 


consin 

The subjects to be discussed will require 
two full davs. Included will be the follow : ; ae 
equipment and material will exhibit thei 
. . 1 items 

l. General discussion pertaining to the 
installation business in the Mid-west zone ; ; 

? Discussion on window display installa Display Lighting Seen 


tion by representatives of national advet In Toronto Institute 

tisers from the drug industry, tobacco in Somewhat along the lines of the tame: 

dustry, and liquor industry: “What does an Lighting Institute ot General Electric at 

ulvertiser expect from a display installa Nela Park, Cleveland, is a Lighting Institute 

tion service operatot fe recently rormed by Canadian (Genera! 

Report on the Eastern conterence held Electric Company, Ltd., at Toronto. About 

Washington April 23-24. half of the space involved is given over t 
4 Discuss the suggestion made bv the suggested store and display lighting 

{ S. Chamber ot Commerce relative to 





organizing an association 
5. Elect a permanent chairman and secre JUNE MARKET WEEK 
tarv to rept nt the Mid-west zone. Elect 


dele gates trom the Mid west for the na JUNE 27-30 1949 
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Outlines Toni's Policy 
in Point-Of-Sale 


The point-of-sale display budget of th: 
font Company is based on two factors 
1OW many customers it wants to cover, an 


1ow much it will cost . . according te 
Howard Bloomquist, advertising manage 
if the firm. Bloomquist was one ot the 


peakers during a point-of-sale session held 
is part of the program when a regional 
neeting ot the Association of National Ad 


ertisers was held in Chicago on June 8 bie: 002-eheies - 
Four displays a year represent the present SEE KORRECT-WAY’S po one 


wolicy of the Toni Company, he told those 

resent, and these are grouped so as to 

appear every other month during the sum 

ner season. ACL LY . ee 
“It is impossible to over-emphasize_ the Served sell” waunest eadk 


importance of getting displays used.” 
Bloomquist said. “The first job is to sell VERSATILE ... ADJUSTABLE FROM 48” AND 72” HEIGHTS 
suurselves and our management on the im ; : 
— peal se TR” CA aR Aa SAPS ED Designed to move merchandise . . . pre-tested and proved! The smartly 
portance of displays as an advertising med ¢ } T 

+ a eibeecaeiiiean i te curved Salespacer has the custom look that imparts a note of high fashion to 

um 00 often po ) Be may? 7 : store interiors. Rack design permits versatile arrangements and better correlation 
after-thought, when it should be an integra of merchandise . . . makes it possible for you to direct and increase customer traffic. 
and important part of the over-all planning 
“In our early days we missed sales aplenty 





The newest advancement in garment rack design, the Salespacer offers outstanding 
Korrect-Way engineered construction features: SOLID STEEL WELDED 


because our product did not confront th CONSTRUCTION, 114” STEEL TUBING, BALL BEARING CASTERS, 
customer at the point-of-sale. We quickls SUPERB CHROME PLATING and Korrect-Way quality 
discovered our error, and now nothing: ts craftsmanship that guarantees years and years of service! 


considered more important by us. We get 








1 


the sales department in on our display 


planning, and frequently consult with large 


volume dealers in advance Then we give as . MIDWEST DISPLAY f Wh CORP 
lla- ur supplier a complete picture of what we i q " e e 


2310 LOCUST STREET ST. LOUIS, MISSOURI 


vant and how we hope to accomplish it 
and set him to work 











play - 
“In our case we have tound that related % ; MR. VERN ZELLER, exclusive Korrect-Way distributor 
Bing item displays, which give a retailer a chance neal ; 
sell several items, are best and we con 
ay centrate on them pretty heavily We have 
vy found, too, that 32 inches is about. the 
ahi laximum acceptable height for a window 
te lisplay and 17 inches the maximum height 
r a counter display Contrary to what 
e have been told, we find little resistance 
th the depth of counter displays, in) which 
t ve frequently go up to 15 inches, but we 
ine find tremendous resistance to increasing 
ola heir width 
rere “We make a fetish of displays with ow 
la ilesmen Their daily report forms con 
ned tain spaces tor filling in how many win 


ws and counter displays they have set up, 
d their record in this regard 1s extremely 
mportant in figuring bonuses, ete 





‘Our average window displays cost trom 





f? 


?50 to $4, and we alwavs tell dealers and 


nee salesmen how much thev cost so they TRIPLET DISPLAY SET 
+ > x 





at know the material has value it isn't just 
tute mething for nothing.’ 
eral ‘We always make a point of duplicating $ O PER SET OF 3 
out r window displays on the inside, so ther 

ti n be no chance of losing a customer be s 

tween window and counter. And the proof CHECK WITH ORDER PLEASE 
; that we have licked the display problem to LESS GLASS 
considerable extent is shown by Nielsen 


cen 


ie fieures which indicate 49 per cent of drug | 
stores had stands on counters with our | Oo 1212 AVENUE | (EYE) 
I rchandise on them. 8&8&.6 per t of the | D R E Cc T s A L c 5 Cc es BROOKLYN 30, M.-Y. 





uins and 58 per cent of the independents 











| Toni products in a ‘visible’ location.” | — 


SWAT Eat Re Mh? REDIKUT LETTERS 


Threads string, cotton and yarr Die Cut Cardboard Letters 


in a jiffy with your eyes shut 
DISPLAY TICKET HOLDER Popular sizes, styles and colors. Write for 
Wietew Whemen"s Vee, ot. your samples and prices. Ask your Dealer. 
Write for illustrated price list. 
e from handling the job 503 W. 33rd St.. New York 1, N. Y. 2902 W. 76th St. Los Anaeles 43. Calif. 


In conclusion, Bloomquist mentioned that 
play installation services would be used 
the first time by Toni in June because 


company wants displays to go on view 


ultaneously throughout the country and 





Price Card Holders 
Write for illustrated price list THE REDIKUT LETTER CO. 


time element prevents the Toni sales 
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INSURANCE 
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AGAINST 
SUN 
FADING 


LOSSES IN 
PROFITS 


HOW! THE CLEAR-VIEW SUN SHADE WAY 
© Your Profits Increased — your losses 
de CLEAR-VIEW SUN SHADES 


can be raised or lowered with 





reased when you use 
Fits inside the window 
ease without disturbing the display Admits prac 
tically 100% of the Sun Filtered Light, STOPS FADING 


AND DISCOLORATION due to harmful sun rays 


PROTECT your merchandise NOW. Send us your win- 
dow measurements, width and height and 
FREE ESTIMATES and SWATCHES of Sun 
Material, 


receive — 
Shade 


no obligation 


JOBBER INQUIRIES INVITED 


CLEAR-VIEW SHADE COMPANY 


6118 Broadway, Chicago 40, Ill. 





Fill In Coupon and Mail TODAY! 


NAME 
STORE NAME 

ADDRESS 

CITY ZONE STATE 
SIZE OF WINDOWS Height Width 


Send Color Swatches 


Have your Representative Call 







CLEAR-VIEW SHADE COMPANY 
6118 Broadway, Chicago 40, Ill. 











SANDS-SCATTER GRASS 





RR | S. 1 ) 
Give color and appeal. Good for creating 
unsurpassed displays Beach and summer 
cenes. Wood Flakes Kubes Chips 


It’s first choice in leading stores from coast 
to coast. 


NATIONAL SAWDUST CO., INC. 


Display Dept. 
65 N. 6TH ST., BROOKLYN II, N. Y. 


Write for New 1949 Cataloque 














e@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 
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Stevens With Magnani 
As Associate Designer 


Joe Braunstein, 
ani Mannequins, 
known the 

sociate 


He will 


general manager of Mag 
New York City, has mad 
appomtment ot Cass Stevens as 
designer for the firm. 


ernst 


stevens 1n 


Mannequin 
cooperation with 


Maenant 


done work 


work in 
sculptot 


or various adve1 


agencies, The Greneker Corporation, 


"Weasel Easel’ 
Introduced 


Plastiu Fabricators  ( ompany, 440 San 
) street, San Francisco 11, has placed 
n t arket the “Weasel Easel”, a trans 
parent plastic easel in sizes to hold any 


card stock up to 14 inches in height. The 


casel is strong, vet flexible cnough to told 
Hat Phe company reports good acceptances 
t product on the part of displaymen. 
easels can be supplied im quantities 

elt ( ith store imprint 


"'Tra'' Chambers 
Joins Rich's 
Frank Pallotta, 
Ine., Atlanta, has announced the appoint 
mentor. J: T.. “ira” 


display director for Rich's, 


Chambers as display 


manager for Rich's Store for Homes. Form 
erly in charge of display tor Ivey's, Char 
lotte, N. ©.. Chambers succeeds Marjorie 


Hoagland, who is to be married 


Display By Abbott 
Wins Local Contest 


Pictured here is the display by Robb 
\bbott. display director for the John (. 
Myers Company, Albany, which won a 


ocal contest and $100 in cash in connection 
with the city’s Tulip Festival. 
\nother 
number of 


installed a 


Was SPONsOre a 


interesting contest 


\lbany 


window 


y a merchants, each of 


display carrying 


theme of a popular Shoppers 


song. 
blank 
they made 


out thre 
provided 
40 sone titles trom 
\dditionally, they 
title tor a 


listing 
the 11 
required 


Were with an entry 
which 
were 


sele Cctions 


“mvstery 


thei 


to submit own 
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surrealistic line 
\bbott. Sul 
awards went to tl 
More than 80,000 ent: 
distributed 


window” which was alone 
and which was also created by 
stantial merchandiss 
winning customers 

This latter cor 


blanks were 


test was solely tor shoppers, and no con 


petition was held for displaymen 
Grover To Head 
Atkins Meeting 

William 
xs 


as chairman at. the 


\tkins, Ine 


display director tor H 


Gagrover, 


Pogue Company, Cincinnati, will serv 


meeting of Erederi 


display executives in Chicago 


on June 30, during Display Market Weel 
\ suggested display manual for the grou 
will be presented by Grover at that tim 
Others who will have leading roles 1 


Blan 


Baltimore, who 


the meeting are as follows: Joseph 


Hochschild, Konn X . oe. 


will discuss measurement of sales” results 
from display; Joseph Wright, G. Fox & 
Co., Harttord, who will report on the dis 
play market; David Twachtman, Sibley 


Lindsay & Curr, Rochester, and Jack Prince, 


R. H. Stearns Company, Boston, who will 


take up display planning; Arthur Friedel, 
store purchasing agent tor Atkins, who will 
talk on sources tor group buying of stapl 
items. 

The mecting will open with a= breaktast 
at the Palmer House and after the discus 
sions mentioned above and several talks 


by guest speakers will conclude with a tout 


of Chas. A, Stevens Company 


Sawyer Becomes Designer 


On Zeppen-Field Staff 


Cliff Sawyer has joined W. M. Zepper 
Field Studios, Hollywood, as designer. Thi 
addition to the company’s staff is part ot 
Its expanding services in display. Sawyer 


is a former displayman and is well-known 


in display; he will specialize on props, store 


interiors, backgrounds, and might club dec 
oration 

In addition to its line of 
Zeppen Field) Studios 


display 


mannequins, 


now handles metal 


racks, novelties, and miniature. fig 


ures 
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DISPLAY STAGE IS SET 
[Continued from page 48] 


For those visitors to Market Week wl 


ave not visited the Railroad Fair ther 
ill be another tremendous spectacl his 
vent on Chicago's lake front will again 
e€ in operation this summet The pageant 
Wheels \ Rolling Was acclaimed by ever 
Onno sscur OL Mass ehtertammment as among 
e fines spectacles he mdividual 
xhibits of al! the participants last 
vere Creations they told the Stol \1 
spla thre job 
his \I t Weel l pl ba i 
veak ) activit 1949 ind 1 il 
ars { ( ( thi displa 1k 
{ TLIC] Ue il processc hat LV O1VeE 
new materials and New applications t 
isplay promotion have not yet been fully 


However, the presently estab 


lished trends will continue and the inti 
luction of other methods of retail promo 
tion will depend on acceptance ot estab 


lished factors. Variations, refinements, spe 


cialization and development of all torms 
now in use will continue to bring bette 
methods to the display field Phe bast 
formulas of display stand on their merits 
and have been proved by the researcl 


the NADI Continuing research will 
ther augment this proot that good displa 
used intelligently will bring more customers 
to the stores and will result in better busi 
ness for evervone concerned with retailing 
to the American publi 

\ number of room and booth assignments 
have been made since the list ot exhibitors 
was published in the May issue of DIS 
PLAY WORLD Phe following covers 
assignment changes and revisions — since 
that time: 
Allcock Mig. Company 
Austen Display 
Craftmasters Room 748 
Decorative Novelty Company Booth 23 
Rooms 817, 818 


, wy 1 
Room 404 
Rooms 894. 895 


Fitzgerald Display Company 

Fren-Zee Store Equipment & 
Fixture Company 

Frederick Advertising 


Corporation 


Room 778 


Booth 13 
Room 736 


Rooms 860, 861 


Glo-Brite Products Company 
H. H. Gould 
Grimes Display Service, 

Inc. Rooms 894. 895, 896 
David Hambereget Room 8&2 
Room 785 
Room 845 


Room 828 


Gordon Keith Originals 
S. Liebmann Studio 


Lustra-Cite Industries, Inc 


Maharam Fabric Corporation Booth 3-B 
Majestic Creations, Ine Room 826, $27 
Mangel & Co Booth 10 


Claire P McKeown (Formerly 
| Room 783 


Booth 17 


Booths 16, 29 


"splay Bazaar) 

Moortgat Studios 

Natural Creations, In¢ 
New Stvle Studio Room 89 
Park Lane Fabrics Company Room 745 
Price Fabrics Company Room S807 
Radiant Glass Fibers Company Room S01 
Revburn Mtge. Company Rooms 890, 89] 


Sherman Paper Products 


1 


Corporation Room 78] 


Frederi SI ipman Room 7&2 
Rooms 7600, 701, 798 

Room 746 
Vrans-Tec Corporation Room 862 
Visual Merchandise Displays, Inc.. Room 749 
1) G. Wilhams, Ine Club Floor 


Dave Starkman 


Swivelier Company, Inc 
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SEE KORRECT-WAY’S 


Sa rail 











ACEL. « « 


garment rack 






Mo. 8322—RACKS 
No. CD7 — PLATFORM 


VERSATILE ... ADJUSTABLE FROM 48” AND 72” HEIGHTS 


Designed to move merchandise... pre-tested and proved! The smartly 

curved Salespacer has the custom look that imparts a note of high fashion to 

store interiors. Rack design permits versatile arrangements and better correlation 
of merchandise ... makes it possible for you to direct and increase customer traffic. 


The newest advancement in garment rack design, the Salespacer offers outstanding 
Korrect-Way engineered construction features: SOLID STEEL WELDED 
CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
SUPERB CHROME PLATING and Korrect-Way quality 

craftsmanship that guarantees years and years of service! 























|| EVERYTHING FOR DISPLAY || 
JOS. E. PODGOR CO., Inc. 


Complete Disploy Suppliers 
PHILADELPHIA 6, PA. 





618 MARKET ST. 





TINSELS AND TINSEL FLITTERS 


in all colors and sizes! 


Associated Fabrics Company 
1600 Broadway ° New York City 
After July: 10 East 39th Street 














118 














HOW TOLIVE ON *%15 PER WEEK 


WHISKEY 6 BEER 
WIFE'S BEER 
MEAT & GROCERIES 


RENT PAY } 


MOVIES 
MiD WEEK WHISKEY 


COAL BORROW FROM 
LIFE INSURANCE (WIFE'S) 
HOT TIP ON HORSES 
TOBACCO 

POKER GAME 


MEANS GOING INTO Dt 


SO CUT OUT THE WIFE'S 


THIS 





But Don't Cut Out 
YOUR SILENT SALESMEN 


FREE illustrated folder DS-! entitled 
‘Selling Through Suggestion”. 


AC. 


x |BULLETIN COMPANY 


Cc. 37 EAST 12™ STREET 
is NEW YORK 3, N. Y. 

































During Market Week! 


DROP IN TO SEE US 
ROOM 711 
PALMER HOUSE 
For the most unusual line of 
NEW DISPLAY MATERIALS 
for XMAS 


When in New York, 
Visit our New Showrooms 


ASSOCIATED FABRICS COMPANY 


(Division of Associated Fabtex Co.) 


Our new address 
After July Ist 


10 East 39th St. @ New York City 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


e 
$3.00 Per Column Inch— CASH WITH ORDER 
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Artcraft Display 


Is New Firm 

Mike Greenwald Ellis George 
opened a new display firm under the name 
of Artcrait Display, Inc., at 928 Poydras 
street, New Orleans, with Ed M. Colley as 
production manager. The company 1s 
equipped to do all types of display work. 


and have 





Cohen Recovering 
After Operation 


Art R. Cohen, of the 
firm oft the name, is 
nicely afte a throat operation 
several weeks ago. He expects to be able 
to attend the Display Market Week in 
Chicago later this month. 


Pittsburgh display 
same convalescing 


undergoing 


Williams Plans Trip 


To Italy 
Marshall L. Williams, who has been serv- 
ing as display consultant in Hawaii and 


who formerly was engaged in display on the 
mainland, is planning to leave the Islands 
He will travel by 
enrolled for 


soon for a trip to Italy. 
tramp Williams 
an art course at the University of Florence 


steamer. has 


for next winter. 


Marjorie Smith Heads 
Chicago Display Club 

The Chicago Display Club 
Marjorie Smith, display director tor Stevens, 
Evanston, to the presidency for the coming 
active in 


has elected 


year. Miss Smith has been very 
the club's affairs for many years, and has 
been secretary of the organization for some 
time 

She will be assisted by Lou Voltz, Wal 
green's, as first vice-president; Les Barof- 
sky, Sachs, second vice-president; Harry 
Larson, Wieboldt’s, the new secretary, and 
Herb Freind, Sears, Roebuck & Co., as 


treasure! 
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R  AtACd 


JUNE, 1924 

First prize in the $1,000 display contest 
sponsored by a manufacturer of baby car 
riages went to Joe McCann, S. Kann Sons 
Company, Washington. 

The twenty-seventh annual convention ot 
the International Association of Display 
Men was held at Buffalo. Jack Cameron, 
Des Moines, was elected to the presidency, 
with Ellwyn McEachnie, Jahraus-Braun 
Company, Buffalo, first vice-president, Carl 
Goettman, Horne Company, Pitts- 
burgh, second vice-president, and F. G. R. 
Lacey, Fairweather’s, Ltd., Toronto, third 
vice-president. L. A. Rogers was named 
and Harry Hoile, Rorabaugh- 
Brown Dry Company, Oklahoma 
City, was appointed treasurer. St. Louis 
was chosen as the convention city for 1925. 
Displaymen attendance reported at 


1949 





Joseph 


secretary 
Goods 


was 


approximately 500. Ellsworth H. Bates, 
W. H. Roland's, Bloomington, Ill... won 
the championship medal in the display 


photograph contest 
Sol Fisher, Fisher Display Service, Chi- 


cago, was elected president of the newly 
formed National Association of Window 
Display Services. 

Karl Amdahl, Palace Dry Goods Com 


pany, Spokane, was elected as convention 
director tor the meeting to be held in Sep 
tember by the Pacific Northwest 


\ssociation. 


Display- 


men’s 





JUNE, 1939 
Members of the International Association 
of Display Men met at the Hotel Astor, 
New York City, for their forty-second con 
vention. Joe McCann, S. Kann Sons Com 


isang ene * ee 





—Robert O. Johnson is presented with an ''Oscar'’ by Marjorie Smith, newly elected president 
of the Chicago Display Club for his services to that organization, including the presidency 


for three years. Johnson recently 


completed 30 years 


with the Commonwealth Edison 


Company, Chicago, as display manager— 
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vany, Washington, was named _ president, 
replacing Erwin Hiffman, Hiffman Display 


Service, St. Louis. Other officers were: | 
Rav W. Parks, Leavitt Stores Corporation, 


Manchester, N. H., first vice-president; 
second vice-president, D. A. Ferguson, S. L. 
Bird & Sons, Detroit; third vice-president, 
loe Bronsing, Bry Block Mercantile Cor- 


oration, Memphis: treasurer, Richard | 


Staines, Vandever Dry Goods Company, 
Pulsa. 

The Fixture Mart, Inc., was opened at 
314 West Jackson, Chicago. 

Walter J. Vogel, R. S. Elliott Arms Com- 
pany, Kansas City, won a two-weeks ex- 
pense-paid vacation as first prize in the 
National Fishermen’s Week contest. 

C. R. Crawley, formerly display manager 
for the George B. Peck Company, Kansas 
City, joined Pomeroy's, Wilkes-Barre, Pa., 
in the same capacity. 

J. W. Campbell, display director for 
Carson Pirie Scott & Co., Chicago, was the 
principal speaker at a luncheon meeting of 
the Chicago Display Club. 


Atlanta Displaymen 
Pian Picnic 

A picnic for members and guests of the 
Visual Merchandising Guild, Atlanta, will 
he held at North Fulton Park on June 17. 





Brewer General Superintendent 
For Broadway-Downtown 

James H. Brewer has been made general 
superintendent of The Broadway-Downtown, 
Los Angeles; he will continue as store 
planning director, as well. Brewer at one 





time was display director for Bullock's, of | 


he same City. 


Thompson To Review 
NADI Book On Research 

With the National Association of Display 
Industries-New York university School ot 
Retailing display research report soon to be 
published in book torm, a review of the 
text will appear in the July issue of DIS- 


PLAY WORLD. The reviewer is A. C. 


Thompson, vice-president of Miller & 
Rhoads, Richmond Thompson has_ long 
been identified with retailing and has been 
particularly interested in display for a 


umber of vears. 


Blade-Changing Feature 
Shown In Display 
The automatic blade-changing feature of 
the Eversharp-Schick injector razor is 
hown graphically in a new three-dimen 
ional display unit brought out by Ejinson- 
'reeman Company, Long Island City. 
Taking the form of a shadow-box, the 
isplay has a curved background that gives 
e illusion of great deptl Set against the 


ackground are fingers holding the injector 


evice, with others holding the razor in 
sition. The display measures 28 inches 
Its widest point by 33 inches in height. 
t ships flat in a single carton. The display 
as been distributed to 30,000 Evershary 
hick dealers throughout the United States 
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No. @372-RACKS 


SEE KORRECT-WAY’S mcr nmoae 


ACH. « « 
curved rail@ garment rack 


VERSATILE ... ADJUSTABLE FROM 48” AND 72” HEIGHTS 


Designed to move merchandise . . . pre-tested and proved! The smartly 

curved Salespacer has the custom look that imparts a note of high fashion to 

store interiors. Rack design permits versatile arrangements and better correlation 
of merchandise . . . makes it possible for you to direct and increase customer traffic. 


The newest advancement in garment rack design, the Salespacer offers outstanding 
Korrect-Way engineered construction features: SOLID STEEL WELDED 
CONSTRUCTION, 1144” STEEL TUBING, BALL BEARING CASTERS, 
SUPERB CHROME PLATING and Korrect-Way quality 

craftsmanship that guarantees years and years of service! 























Onder: — 
| Dee Cut Display Glanke. 


ee ee Self Easeled. 





Attractive Designs. 
} High Quality Card. 
| | Ready to Letter. 


Also 
Die Cut Toppers, Tents 


Chrome Metal Mouldings Saas. and Seasonal Specials. 


in stock for { } 
every display & | 
decorative need | aie 
Specify IRBECO for 


Write for prices and design leaflet 


moulding that will not | ~——— SAMPLE SET of thirty Die 
tarnish, that’s durable | Cut Display Blanks, 5x7, 
and that works so easy. \ } 

‘ten each of three designs, 


it’s doubly economical. 


write for style folder )) a natant 


Use IBCOFOIL, the foil 


covered moulding for 
economy. ™N LARGER SIZES AVAILABLE 


Attractive Discounts to Jobbers 


IRVING BERLIN & CO. PX ae'St Pad Sea, 


719-00 AVES EW YORK 19, W. ¥. Sell Easeled emcee ere E 
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THE “INVISIBLE” SHOE FORM: 
FITS EITHER SHOE! 


casuals, high heels, slings, ankle straps, 


FITS ANY SHOE! 


One Form for all sizes and styles... 


etc. Looks like human foot, yet does not hide trade mark on insole! 


DISPLAY WORLD 


It’s universal—multi-purpose. 
Guaranteed unbreakable. 
Easy to Insert. 

No rights or lefts. 

Flexible. Springy. 


Shoes can be suspended in 
window. 


$1 5.00 per dozen pair. 


Orders for 6 pair 
or less sent C.O.D., 


See your local jobber or order direct. 


Write for catalog, ‘‘Modern Design 
on Display”, illustrating individual 
plastic display fixtures. No obliga- 
tion, of course 


ROGER AENT COMPANY . 2... Plestics 


211 N. Seventh St. 





Mo.., 


St.Louis | 


* Trade mark registered. 











FALL and 
CHRISTMAS 


Lines Now On Display 
AT OUR 


NEW YORK 
SHOWROOMS 


We're ready for your dis- 
play requirements for the 
important Fall and Christmas 
seasons with an entirely new 
and original line of display 
units and settings. 


To make your display budget 
go farther and do a better 
job see us before you make 
your final plans. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 31st ST. NEW YORK CITY | 


A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


Raver 
Criginals 


225 Fifth Ave., New York 10, N. Y. 











DIE CUT DISPLAY LETTERS 


CORK — POSTER BOARD — MYSTIK 
TRANS-DECAL & LETTER PATTERNS 


Free Circulars on Request 


HARRY MICH COMPANY 


1627 S. Michigan Ave. Chicage 16, Il. 











USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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Re-run the cut we had in the April issu 
We had about 30 answers to that S40 a 
We thought that was. swell Ivan | 


Pusecker Artist Studio, Columbus, Ohio 


The May issue of DISPLAY WORLD 
about the best issue that I have ever seer 
It is really a knock-out and vou deserve 
lot ot credit for bringing the magazine t 
the point it is today. It is really a vet 
important tool to the live-wire displaymat 


in any field.—Sol Fisher, Fisher Displa 
Company, ( hicago 
I have had DISPLAY WORLD now for 


several vears, formerly privately, and now 
through the firm and find it unsurpassed i 
this field. 

At the present time it is difficult for us 
to place orders with American firms, as you 
will appreciate, but we hope the position will 
soon be remedied and we are able to do 
\merica, P. W 
\uckland 


business with vou in 
Robbins, Smith & Brown Ltd., 


New Zealand 


It has been some. time since our. store 


has contributed to your publication; how 
ever, it has been an unintentional over 
sight on our part. The monthly issue ot 
DISPLAY WORLD is always looked for 


and we have found it to be of tremendous 
help in keeping up with the field in’ this 
Naturally this applies 
to not only the pictures of store windows 
throughout the country, but the articles 
written by your staff and display directors 


Paul I. 


country and abroad 


Savre, Goldwaters, Phoenix. 
We are new subscribers to vour DISPLAY 
WORLD and wonder how we got along 
without it before. Roy A. 
Display Service, Sioux City, Lowa. 


Kvam, Kvam 


Kach month we receive your publication 
DISPLAY WORLD and find the contents 
most interesting and enlightening. 


Being interested in modern counters and 
nttings we are writing to tnquire as to 


whether you could recommend a publicatior 


in Which would be shown detailed plans an 
specifications ot latest type shop counters 
and other shop fittings 
Trusting to hear trom you in the neat 
future and with all possible good wishes to 
ourself and statf tor the continued success 
vour excellent publication (;. F. Roberts 
managing director, Thos Hayward Pty 
Itd., | Western Australia 
It has alwavs been mv belief that ther 
is never been anvthinge more = annovins 
I { iCKeE ut windows. that Al bei 
ssed or redecorated. My beliet is that 
even windows in that condition should be ot 
lisplay, to avoid the drab appearance 
black-out windows. Some displaymen = pu 
i sign up which reads “Windows bein 


redecorated: business going on as usual” 
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DISPLAY WORLD 


THE GREATEST 
RIBBON STORY 
EVER TOLD... 


Full color, new edition 
of TAFFEL TALES 

is ready to help you 
with your gift- 
wrapping problems. 
Write for your 

FREE copy 

today. 


TAFFEL BROS., INC. 95 mAvison AVE., NEW YORK 16, N.Y. 





obviously something which the public already 
knows. 

I think that windows can also be on display 
while they are being dressed, with the aid of 
some sort of humor. 

For instance, at present I have one large 
window, as you enter the premises, which 1s 
in the process ot being dressed and there- 
fore I have blacked it off so that people 
can't look into it. Instead of the usual 
drab appearance, | have composed the tol- 
lowing “story” which uses the names of 
current shows and pictures now on Broad- 


Way. 


This story is getting a great deal of fav- 
orable comment and is enjoyed by everyone 
Henry Altheimer, Coro, Inc., New York 
“Lend an Ear” and I will try to relate to 
you why Coro jewelry is on top of the world 
One does not necessarily have to take a 


“Sleeping Car to Trieste” to find Coro 
products you can see it “Along Fifth 
Avenue” and all the way to the “Southern 
Pacific’. Coro was not “Born Yesterday” 


but has reigned since “High Button Shoes”. 
Our rhinestone jewelry has a tendency to 
“Light Up the Sky” and make milady look 
like “Diamond Lil”. 
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BELL'S QUALITY LINE OF 


NON - BREAKABLE 


Anodized aluminum musical 
bells and decorative balls 
Bells 2 to 15 inch 
Balls 2 to 3 inch 
Assorted colors 
ORIGINATORS AND PRODUCERS OF 
Non-Breakable, Life Time Lustre 
CHRISTMAS TREE ORNAMENTS 


BELL INDUSTRIES, INC. 
1101 N. PAULINA STREET 
CHICAGO 22, ILL. 








OPPORTUNITY EXCHANGE 











FOR SALE 


DIAMOND JUBILEE 
TRIM 


64 double face post brackets, 
adaptable for window pieces, 3 
large window units and base- 
ment brackets and foliage. Set 
consists ot 24” mirrored 
diamonds in 4+ wrought iron 
circles covered with blue 
metallic foliage with pressed- 
wood ribbon legend, ‘Diamond 
Jubilee’ suspended below. 


SALESMEN . . . AT ONCE! 


One of the most progressive manufacturers of seasonal display 
units and novelties seeks several salesmen with following to carry 
sensational Fall line just completed. 

Only salesmen with experience, high sales records, 
good appearance and stability need apply. 
drawing or salary and commission when you prove yourself. 
Territories now open: Pennsylvania, Ohio, 
western states. 


Address BOX 932 
Care of DISPLAY WORLD 


initiative, 
Liberal commissions 


Michigan and Mid- 


JOBBERS WANTED 
Manufacturer ot exterior 
Christmas decorations desires 
Display Jobbers to sell product 
direct to city Chamber of Com- 
merce and Merchant's Associa- 


tions. 


Address Box 6 MD 


Care of DISPLAY WORLD 








Original cost $3,200. Priced 








at $800. 


C. L. HOGANS, 
Display Manager 
ROBESON DEPT. STORE 
Champaign, Illinois 








For Sale! One-Half Price! Christmas 
Dream Ladies. 22 full round, papier 


mache and dream _ puff Dream 
Ladies, with silver and magenta 
ornamentation. 42” tall, 21” diameter 
it base Origially $37.50. Will sell 
for $18.75 each, fob, Denver Excel 
lent condition. Will furnish phot 


on request. Display Director, Den- 
ver Dry Goods Co., Denver, Colo. 











PHIA, 


MANNEQUIN SALESMAN WANTED 


We are prepared to appoint an exclusive 


salesman for the NEW YORK-PHILADEL- 
BALTIMORE- 
WASHINGTON, territory, to sell Courte- 


nays Mannequins. Write giving experience. 


and one for the 


ALLCOCK MANUFACTURING CO. card write 


Ossining, New York 


WANTED 
Experienced Display and 
Advertising Man 
Send photo, references and 

experience. 
ECKLES DEPT. STORE, Inc. 
Dodge City, Kansas 








Positicn Wanted—Displayman seeks 
position. Thoroughly experienced in 
designing and producing artistic 
Excellent 
Family mat Location 


merchandise displays 


not important 


Address BOX 6BN 
Care DISPLAY WORLD 























122 


Opportunity Exc 


DISPLAY WORLD 





JUNE, 


1949 


hange 





FOR SALE 


WALT DISNEY 
MECHANICAL UNIT 
FOR XMAS 
MICKEY MOUSE, 
DONALD DUCK, 
and a LULU BELLE and 
BONGO UNIT 
in excellent working con- 
dition. Photo submitted on 

request 
COST .. . $900 
WILL SELL FOR $350.00 


Sutton’s Fairyland 
810 Canal St. 
New Orleans 16, La. 





TRAINED DISPLAYMEN AVAILABLE 


The NATIONAL DISPLAY INSTITUTE announces the 
Well qualified 


men and women, trained in ALL aspects of Display, will be 


graduation of another class in June, 1949. 


available for employment. Graduates are qualified to accept 
positions as trimmers of footwear, men’s wear, children’s 
wear, women’s specialty shops, drug and any other merchan- 


dise windows. 
Write or call PLACEMENT DEPARTMENT 
NATIONAL DISPLAY INSTITUTE 


“Nation’s Center for Display Education” 


617 Chestnut Street Philadelphia 6, Pa. 


WANTED 


FIRST CLASS TRIMMER 
and LAY OUT MAN 
For modern men’s. store in 
Northeastern Ohio. Must be 
of good habits and capable ot 
executing modern and_= sales 
promoting trims. Good salary. 


Address Box 6 FS 


Care of DISPLAY WORLD 














Free Lance Display 


Organizati 
nization 
Now able to service a few new a 
ints within 200 mile radius of 
Nashville.Giving complete high 
class interior and window display 
ice to apparel, chain, jewelry 
I lrug stores. Promotions tested 
ind proven by merchandising ex 
perts. Store fixtures, decorative and 
I motional units designed and 
manutactured exclusvely for use of 
unt Write phone : wire tor 
presentative 
L. O. Underwood 
° 
Associates 


BOWLING GREEN, KY. 











Sales Representatives 


Kastern and North Mid-west 
territories, to represent estab 
lished line of decorative plaster 
composition and a new lami 
nated plastic. Manufactured in 
Hollywood Protected terri 
tories No objection to non 


conflicting lines no jobbers 


Nardini Display Studio 


6821 Willoughby Avenue 
Hollywood 38, Calif. 


ARE YOU HAVING A 
25TH SILVER ANNIVERSARY ? 


We have 24—2I-inch round papier mache 
Plaques with words, "25 YEARS”. Also 6 
—5-foot papier mache Mercury Figures (full 
round) holding a 25 Year plaque. These 
figures are in running position, and have a 
flowing band around body saying, “SILVER 
ANNIVERSARY”. Used one month. Made 
by Frederic Weinberg. Will sell for less than 


half the original cost. Photos on request. 


J. C. FRIEDNAMER, Display Director 
The Sharon Stores, Sharon, Pa. 


SALESMEN 


For exclusive line of original 
and novel seasonal props, set 
pieces and displayers. The fol- 
lowing territories are open: 
Maryland, Washington, D. C., 
Pennsylvania and — southern 
states. 


Address Box 111 


Care of DISPLAY WORLD 











Window Display and 
Advertising Man 


Urgently in need ot man, alert, 
capable, original. Must have 
good experience and record. 
No bluffers. Firm established 
57 years. Popular priced store. 
Full particulars and references 
in first letter. Permanent work 
with dependable firm. State 
salary. j 

Executive position open if you 
know merchandise. 


Address Box ASC 500 


Care of DISPLAY WORLD 








LAST WEEK our salesman FRED F. ‘RIVEL, JR., of 5431 
Hadfield st., Philadelphia, Pa. EARNED a commission of $156.65 
selling a single display item that he carries in his pocket as a 
sideline! When he shows it to his customer, it opens out into a 
14 foot displayer! Some territories still open. Write DUPLEX, 
916 ARCH ST., PHILA., PA. 








CLOSE-OUT 
27” Display Papers 


Large selection to choose trom 
Stripes checks marbelized, 
ete 100 rolls $1.25 each 
Special prices on Ream Rolls. 
SAMPLES ON REQUEST 


ROSEWAY DISPLAY 


715 BROADWAY 
BROOKLYN 6, N. Y. 








FOR SALE 


7 COMPLETE 1948 CHRISTMAS WINDOWS 
FOR ONLY $300.00 


Beautifully hand painted enlarged and framed Nmas Card effect. 
\ttractive winter scene on one side, other, hand painted scroll 
border with inscription, “Season's Greetings”. 

When opened spread measures approx. 84” wide x 6%’ high 14 
large electrically lighted candles, 14 24” pine wreaths. 
EXCELLENT CONDITION. VERY EFFECTIVE. Original 


cost $950.00 Photos on request. 


TEPPER BROS., INC., Asbury Park, N. J. 


FOR SALE 


EIGHT LARGE DOUBLE 
CANDY CANE CHRISTMAS 
DISPLAY UNITS 


for case tops or windows and 
eight column pieces to match. 
Also mechanical gnome and 
bell ringer toy window dis- 
play. Fraction of original 
cost to sell quickly. This is 
a real buy. 


Address Box 60 E 


Care of DISPLAY WORLD 














WANTED—\\« interested in 
several jobbers and agents to sell 
children’s and women’s torso torms 
(19% and 21” high) in rubber com 
round 1) per cent Commussior 


\ddress BOX 6MV 
Care of DISPLAY WORLD 
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CLOSE-OUT 
Papier Mache Cherubs 


Approx. size 20” x 25” — 6 for 
$10.00 — Photo on request. 
Numerous Papier Mache items 
suitable for Fall or Xmas dis- 
play below manufacturing cost. 


ROSEWAY DISPLAY 


715 BROADWAY 
BROOKLYN 6, N. Y. 








Attention 


We are interested in several 
salesmen with imagination, 
good appearance and person- 
ality who know the country’s 
leading display managers and 
can speak their language. To 
sell an outstanding line of dis- 
play items. May be carried as 
a side-line 


Address Box 222 


Care of DISPLAY WORLD 


Salesmen - 


ATTENTION JOBBERS! 


HADLYME BLOX is now in 
full production and is available 
for jobber distribution. Write 
for full information to Hadlyme 
of New England, Inc., 23 Church 


Street, New Haven, Conn., or 


visit us at the Chicago Show at 
Room 778, Fren-Zee Store 


Equipment & Fixture Company. 


Home Study—Lessons In Windew 
Display—Newly revised and en- 
larged. A practical, low-prieed 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of walue to the experienced trim- 
mer of beginner. Write for circulars. 
W. H. Bates, Box D, Ellsworth, DL 








DISPLAY SALESMAN 
traveling entire East 
desires additional lines. 
\ddress BOX 6NK 
Care of DISPLAY WORLD 














Sales Representatives 


Wanted 


Openings now available tor 
live wires to handle complete 
line ot exceptional display 
units correctly styled and tav- 
orably priced. Send complete 
references and experience. 


Address Box 333 


Care of DISPLAY WORLD 








SOUTHERN 
SALESMAN 
FOR EXCLUSIVE LINE OF 
TEDEL CREATIONS 
DEVELOPED TERRITORY 
INTERVIEWS AT N.A.D.I. 
SHOW, CHICAGO, OR 
200 N. PEARL ST. 
BALTIMORE 1, MD. 


DISPLAY JOBBERS WANTED 
FOR SEASONAL DECORATIVES, DESIGNED 
EXCLUSIVELY FOR JOBBERS 


Back To School and Fall Lines Ready Now! 
CHRISTMAS LINE READY JUNE 27! 


A complete line of Mache Sculpture, Papier Mache, Hand 
Finished Cardboard Construction and Artificial Flowers. 
Originators of the fast-moving simulated hammered copper 
for Fall and a huge variety of smart Fall decoratives and 
artificial flowers — more beautiful and less expensive than 
ever before. Write on your letterhead for a free set of 
8x10 photos of the new 1949 Back To School and Fall lines 


ASSOCIATED DISPLAYS 


Leaders in new display techniques! 


54 GRAHAM AVE. BROOKLYN 6, N. Y. 
EV 7-6108 


Our representatives will be visiting Chicago during Market 
Week. Ask for Bob Menchin or Jerry Etsenberg at Hotel 


Information Desk, Palmer House. 








CORRESPONDENCE INSTRUC- SALES AGENCY WANTED 
TION—In Window Display. In op- Well established custom display 
eration for over 40 years with over manutacturing firm in Central In 


20,000 graduates in nearly every diana wants sales agency for allied 


country in the world. Write for Phe Send complete intormatton, 
catalog. THE KOESTER SCHOOL, JODREE PEE: CACSIOES Ets 
Kimball Bldg., 25 E. Jackson Blvd., Address BOX 6MS 
Chicago 4, Ml. Care of DISPLAY WORLD 
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WANTED 
SALESMAN 


to cover New England or 
parts ot New England 
Good Salary plus) com 


mission 


Address Box 6 EP 


Care of DISPLAY WORLD 











SALES PROMOTION, ADVERTISING AND 
DISPLAY MANAGER 


Thoroughly experienced, capable, aggressive, with exceptional 


ability. For retail and wholesale store specializing in wall- 
Excellent salary. 


Phone 


paper, paints, draperies and accessories 


for interview 
J. H. AUSLANDER 


AMERICAN WALLPAPER CO. 
Uniontown, Pa. Phone Uniontown Pa. 2300 


Will pay half travel expense 1” write 








DISPLAY’S 
QUICK 
ACTION 


MARKET 
PLACE 


... it’s the 


Opportunity 
Exchange 


Use it for 
e POSITIONS Wanted 
e POSITIONS Vacant 
e SALESMEN Wanted 


e USED DISPLAYS 
FOR SALE 


e USED EQUIPMENT 
FOR SALE 


Get Quick Action At 
LOW COST! 


$3.00 


Per Column Inch 


Forms For 
JULY ISSUE 
CLOSE 
JULY 5 
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"TUFFY" FEATURES 


¥%& DIMENSIONS: 17" long—top rib width 
9/16" 


¥%& HOOK HEIGHT 5" above top of hanger 
—short standard hook, 3" from top of 
hanger 


¥%e CHROME PLATED extra heavy 9 gauge 


wire hooks 


¥%e MOLDED OF virgin crystal clear Poly- 


styrene 


PRODUCT of 49 years of hanger manu- 


facturing experience 


a 








“Tuffy” is the answer to Buyers’ 
clamor for a really strong hanger that 
is primarily designed for COATS and 
yet adaptable to other uses. Extra 
weight and girder-type construction 
make Tuffy practically unbreakable. 


Tuffy is made in three different 
styles to cover a wide range of uses. 
Choice of REGULAR or EXTRA LENGTH 
hooks. 


When writing for details refer to 
style numbers. 











ACTUAL SIZE 


(partial view) 


CROSS 
SECTIONAL 
VIEW 


Since 1900 28 NORFOLK STREET NEW YORK 2, N.Y. 





ORchard 4-1780 





pn. 
a re es 
.. each Duopose Mannequin is 
not only Ultra-smgrt in appearance 
but the arm pdse can be changed 
to do double duty as apparel 


variety dictates. One extra and 





differently posed arm is furnished 
with each Mannequin in the “Duopose” 
Series of eighteen smart models. 


With “Duopose”...one makes two. 











Duspese 


Naturally you will want to see the 
initial showing of “Duopose™ and 
Darling’s two exciting exhibits at the 


Chicago June Market Week. 


Lai ding Lispla / 


L. A. DARLING COMPANY, BRONSON, MICH 
NEW YORK CHICAGO LOS ANGELES 


oe EN Your one dependable source fc 
mas ares) everything in display equipment 








source f 


quipment 








